
5236 
PGCOM 519 F5/ PGCOM 519 HRS/ PGCOM S19 M5 

M.Com. (IVh SEMESTER) EXAMINATION, 2024-25m 

Time: Three Hours] 

1. 

5236 

(CBCS MODE) 

COMMERCE 

SECURITY ANALYSIS & PORTFOLIO MANAGEMENT 
Note: There are three sections (A, B and C) and 

PGCOM S19 FS 

Candidate has to attempt questions from all sections. 

(b) 

[Maximum Matks75 

Marks are indicated against each section. 

Section-A 

Answer all questions. 

(a) State the features of investment. 

Define Portfolio. 

5x3=15 
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2. 

(c) 

3. 

(d) Distinguish between risk and uncertainty. 

(e) 

Explain Economy Analysis. 

Note : Answer all questions of the following: 4x5-20 

(b) 

Explain 'Option'. 

(a) 

Section-B 

(a) State the valuation models for equity shares. 

OR 

Explain Efficient market Hypothesis. 

Explain the functions of stock exchanges. 

OR 
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4. 

5. 

(b) 

6. 

(a) 

(b) 

(a) 

(b) 

Write a note on "Industry Analysis". 

Explain "Call and Put option". 

OR 

What is *Book-building" ? Explain. 

What is the meaning of security Analysis ? 

OR 

What is convertible debenture ? 

Section-C 

Note : Answer any two questions of the following: 2x20-40 

Explain the concept of valuation of securities. Why 
is it important for an investor ? 
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7. 

8. 

9. 

What are the major sources of information used in 

the company analysis and technical analysis ? 

ac gai3 ? 
Define Risk" and discuss different types of 

systematic risk. 

What is Return" ? State its types and explain how 

are they calculated ? 



1. 

Note: There are three sections (A, B and C) and 
Candidate has to attempt questions from all sections. 
Marks are indicated against each section. 

5236 

PGCOM 519 HRS 

TRAINING & DEVELOPMENT 

Answer all of the following questions. 5x3=15 

(c) 

(a) Differentiate between Training and 

Development. 

() 

Section-A 

(b) What is Gap Analysis ? 

(e) 

Explain Self Learning. 

Discuss the benefits of Coaching. 

Explain the objectives of Training. 
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Note : Answer all of the following questions : 4x5=20 

2. 

3. 

4. 

5236 

(a) 

(b) 

(a) 

(6) 

(a) 

Section-B 

(b) 

Explain the components of Need analysis. 

OR 

Explain the models of Training Design. 

Discuss the process of E-Learning. 

OR 

Explain Computer-based Training Methods. 

What are the characteristic of Mentee ? 

OR 

Give an overview of Emotional intelligence. 
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S. 

6. 

7. 

8. 

(a) 

9. 

(b) 

Write a brief note 

Approaches to training. 

OR 

Note : Answer any two questions of the following: 2×20=40 

on Developmental 

Explain the concept of Self learning. 

Section-C 

Explain the cognitive theory of learning. 

Explain the criteria for selection of appropriate 
training Method. 

Analyse the competences of a Trainer. 

Explain the Training issues for global organisations. 

$236 PGCOM 519 FS/PGCOM S19 HRS/PGCOM S19 MS Page-7 



1. 

PGCOM 519 M5 

PRODUCT & BRAND MANAGEMENT 

Note: There are three sections (A, B and C) and 
Candidate has to attempt questions from all sections. 

Marks are indicated against each section. 

Section-A 

Answer all questions. 

(b) 

(a) Differentiate between 'Family brand name' & 

'Individual brand name'. 

What do you mean by Product-line ? 

(c) Define Product-life cycle. 

5x3=15 
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2. 

(d) Explain the concept of 'Expected product 

3. 

(e) 

Note : Answer all questions in not more than 500 words 

each : 

(a) 

(b) 

and 'Augmented Product'. 

(a) 

What is Brand Personality'? 

Section-B 

afsY : 
Write a note on customer-value Hierarchy. 

OR 

4x5-20 

How can we build a strong brand ? 

What are the various errors which can be 

committed during product screening stage ? 
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4. 

(b) 

(a) 

OR 

Throw some light on the relationship of 

Brand loyalty & Brand equity. 

Differentiate between Private branding and 

National branding with examples. Can 
private brands be converted into National 
brands ? 

OR 

(b) Write a short note on brand positioning. 
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5. 

6. 

(a) 

S236 

(b) 

What are the points which should be kept in 
mind while fixing a brand name ? 

What are the various methods through which 
product idea can be generated ? 

? 

Note :Answer any two of the following questions in 

detail. 

OR 

1000 words each: 

tfo: 

Section-C 

Explain the New product development process in 

2x20=40 
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7. Explain the strategies which can be adopted during 

different life cycle stages. 

8. Throw some light on customer based brand equity 

5236 

model. 

9. Differentiate between Product extension & brand 

extension. What are the advantages & disadvantages 
of Brand extension ? 

PGCOM519 F5/PGCOM 519 HR5/PGCOM 519 MS Page-12 



{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }

