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PGCOM 519 FS
SECURITY ANALYSIS & PORTFOLIO MANAGEMENT
Note: There are three sections (A, B and C) and

Candidate has to attempt questions from all sections.
Marks are indicated against each section.

A 39 WA B T 4 @vs (A AR W) & va onef
3 IAF T ¥ A W wA & TR G 8| IS

Gug & A S 3 304 B |
Section-A
Gure—y
1. Answer all questions. 5x3=15

o 7 & S AR
(a)  State the features of investment.

fafarT @ fafiredrl &1 Swa AR |
(b)  Define Portfolio.

qIewiferal d aRAI S |
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(c)  Explain Economy Analysis.
e fazeryor B HHATES |
(d)  Distinguish between risk and uncertainty,
AR w@ R § IR W DIV
(e)  Explain ‘Option’.
TR P T |
Section-B
Qe
Note : Answer all questions of the following : ~ 4x5=20
e : frforied it gori & SR AT -
2. (a)  State the valuation models for equity shares.
T 7 @ ol it Wil ol Sowid DI |
OR
qar
(b)  Explain Efficient market Hypothesis.
B IR YRGS Pl ATRAT BT |
3. (a) Explain the functioné of stock exchénges.
WUl & Bl & TR |
OR o
L)
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(b)  Write a note on “Industry Analysis”.
"N Ay Wy o fafe |
4. (@)  Explain “Call and Put option”.
"dlcl Ud qe* 3ifwM @Y qHeigy |
OR
L)
(b)  What is “Book-building” ? Explain.
"I fafes @1 8 ? Awssy |
5. (a)  What is the meaning of security Analysis ?
aRRf R & @ T 7
OR
Jqr
(b)  What is convertible debenture ?
gRacTeId o o FT R ?
Section-C
gus—q
Note : Answer any two questions of the following : 2x20=40
e : Frfafa § § Rt & wel & SR o
6. Explain the concept of valuation of securities. Why

is it important for an investor ?
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W%‘i%tﬁa%qwmaﬁmaﬂmﬁmlw
Fws & fore a8 @i weeyol © 7

What are the major sources of information used in

the company analysis and technical analysis ?

P R W q@de R d T 3
qTel IR & W FT 8 7

Define “Risk” and discuss different types of
systematic risk.

g 7 o @ @ R R @
fafy=T wBRt @ e S|

What is “Return” ? State its types and explain how

are they calculated ?

T L 7 3Ee UBRI $1 Seoid DY qem
ey & 3 AT R YER @) 9l € 7



PGCOM 519 HRS
TRAINING & DEVELOPMENT

Note: There are three sections (A, B and C) and
Candidate has to attempt questions from all sections.

Marks are indicated against each section.
A T RAE b G N @ @7 IR §) 2 vd o
P IS WS ¥ A Myl B W A B | T

U & A 3D 3 3 2 |
Section-A
gque—d
1. Answer all of the following questions. 5x3=15
frafofad o ol & IR AR |
(a) Differentiate = between  Training  and
Development. |
o &R faer # SR qaTsy|
(b)  What is Gap Analysis ?
IR faveryo @1 & ?
(¢)  Explain Self Learning.
R @1 qwEs |
(d) Discuss the benefits of Coaching.
e & A R == B
(e)  Explain the objectives of Training,.
R & STQT! D AT B |
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Note : Answer all of the following questions :

Section-B

LA
4x5=20

e o wl gel & FeR Ao :

2. (a)
(b)
3 (@)
(b)
4 (a)
(b)

Explain the components of Need analysis.
aeedl T & uehl B ARl |
OR
UL
Explain the models of Training Design.
yfEr Red @ died @ are |

Discuss the process of E-Leamiﬁg.

- g-affr o gfpan & o |

OR

T
Explain Computer-based Training Methods.
FraeR amiRd s Ryl & aren &)
What afe the characteristic of Mentee ?
Ry @t fadward @ & ?

OR

DL

Give an overview of Emotional intelligence.

AAS Y& $T qelid Qg |
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Note :

(@)  Write a brief note on Developmental

Approaches to trainipg,

e & Ramwcs geem ® @ R

feal) ford |

OR
&2

(b)  Explain time concept of Self learning.

IR0 B SRR Y AR |

Section-C
gus—4q

Answer any two questions of the following : 2x20=40
frafoRed & @ 6=l & oo & ST AR
Explain the cognitive theory of learning.
A & GeEeTs g B e @) |
Explain the criteria for selection of appropriate
training Method.
SuE wE iy @ T & AFeTS B A W@
Analyse the competences of a Trainer.
o SREG @ A @ RS 3y
Explain the Training issues for global organisations.

MNas et & frv IRET &1 B AR |
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PGCOM 519 M5
PRODUCT & BRAND MANAGEMENT

Note: There are three sections (A, B and C) and

A

- Candidate has to attempt questions from all sections.

Marks are indicated against each section.

T W @ gl A9 @ve (@19 3R W) & 10 ot
3 JAF GUe Y A T g & SR o 81 WD
que & W I 3F 3R |

Section-A

gus—

Answer all questions. 5x3=15
T g & IR AR
(a)  Differentiate between ‘Family brand name’ &

‘Individual brand name’.
TRARG 88 T W AR gre AW d
IR WL DI |

(b)  What do you mean by Product-line ?
ST A 1Y TN T & ?

(¢)  Define Product-life cycle.
SAE Sa-as & IRATRT SRR |

5236 PGCOM 519 FS/PGCOM 519 HRS/PGCOM 519 M5  Page-8



(d)  Explain the concept of ‘Expected product’

and ‘Augmented Product’.
RN S’ v waftfa Ieare @) @R Bl
W P |

(¢)  Whatis ‘Brand Personality’ ?

e Afekd’ W 1 e & ?

Section-B
Yus—q

Note : Answer all questions in not more than 500 words
each : | 4x5=20
e Frefeiad § 4 o Tl @ ITW 500 T W AP T
BT MY -
2. (a)  Write a note on customer-value Hierarchy.
| BT 7 veHd W e faRed |
OR
3l
(b)  How can we build a strong brand ?
T & A9 S 4 g 9 8 7
3. (@) What are the various errors which can be

committed during product screening stage ?
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SaE GART TRor & AR B W Rl e
B gl § ?

OR

]

(b)  Throw some light on the relationship of

Brand loyalty & Brand equity.
STvs (e U4 gre sfiadl & 7eg 6o W g
Siferd |

4. (a)  Differentiate between Private branding and
National brahding with examples. Can

private brands be converted into National

 brands ?
SRRV B TR ¥ @A A w6 WSy
76§ IR W I | R ARG e @7
aRa TS J6 & 8 T & ?

OR

G|

(b)  Write a short note on brand positioning.

s Rerfdev ® 1@ 6l ool foRkey |
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5. (@)  What are the points which should be kept in

mind while fixing a brand name ?

S & W & fvfew & qwg 5 a1 e
G Afed |

OR

3y

(b)  What are the various methods through which

product idea can be generated ?

SWE fIaR S~ o @t A fafet &9 @
g7
Section-C
@3—_“

Note : Answer any two of the following questions in

1000 words each : 2x20=40
e : rfarfed & W Rl & we @ SRR aHfilep 1000 Il
3§ AR
6. Explain the New product development process in

detail.

A IeE ST B ARG W |
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7. Explain the strategies which can be adopted during

different life cycle stages.

wmﬁﬂaﬂwa%ﬁﬁﬁmvﬁﬁmiﬁﬁrﬁmﬁ
R @1 auie PR |

8. Throw some light on customer based brand equity
model.
e aIRe A 3RAS) e W JaT Siferd |

9. Differentiate between Product extension & brand

extension. What are the advantages & disadvantages

of Brand extension ?

e fawR T §re fowR § R WE DI | Je
foaR & o vd g1 @ Tl @Y |
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