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Which of the following is NOT a
key characferistic of a successful
entrepreneur 7

(A)  Creativity

(B) Risk-taking ability

(C)  Strong work ethic

(D)  Fear of failure

L fufoRea # & o9 @ w awa
et B g e i 2
&) < |
(B)  HReH o o &

(©) #ogd PRI A

(D) BT BT

2. The process of identifying, 2. E&ﬂ'ﬂ@ﬁ AT Dl ’qﬁﬂﬁ' W
evaluating,  and - exploiting 3R I@T SN PR BN Ul B A
business opportunitie§ is called : FEd T ? .

(A)  Marketing A) faurE

(B) Entrepreneurship (B) v

(C) Management (€) wEaE
(D) ‘Sales | (D) fashl

3. The term “entrepreneur” refers to 3. e e Rl W el 1 gefifd
someone who : T & o
(A) Inherits a business (A) TG ZgEE R yom
(B) Starfs and manages a new B) T T A I 3

business e lﬁlﬁ’ﬁ[ m% | ;
(C) Works for a large : |
corporation © W@ & frm @ fav am
(D) Invests in  existing A war e
businesses | (D) HISE Wﬁ ﬁ%m oval §
5475 COM 2'1»3 S Page-3

(} Scanned with OKEN Scanner



4,  UE FaaE AT B

4. Abusiness planisa:
(A) Legal document for (A)  GoleROT @ forg FIH SIS
registration (B) o € HOEl WA I
(B)  Formal written document a1 aitERe i Twm
outlining a business
(C) fauur faawfom
(C)  Marketing brochure Rt
foria Repf
(D)  Financial record ®) |
5. Which of the followingis NOTa 5. fyfafeg § ¥ @F & U SeA &
source of funding for a new Ry o @ o TE?f 89
venture ?
| (A) fa F9d
(A) Personal savings . ;
(B) d& ®u
(B) Bankloans et
(C)  Angel investors © W .
(D) Government grants for (D) AR SR & foY TR
personal use : 31—:@7‘[ :
6.  Incubators provide : 6. IR S B & -
(A) Office space and support | '.( A) SR W AR aeeE
services - | |
(B) @aw faxi faaw
(B)  Only financial investment . '
(C) Marketing and  sales ©) . I
assistance (D) SWRIGE W
(D) Allof the above
5475 COM 213 ‘ | Page - 4
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7.

Franchising allows entrepreneurs

7. SeRiT el @ o b

Z;) Develop a new business el Bal S
from scratch . = 3 ferg
(B) Operate an cstablished (B) @ Wit @R Hed &
business model ' WA B F forg
(C)  Secure large amounts of (©) TS A A o Tl o &
funding - fem '
(D)  None of the above (D) SRIE H § P
8. Tﬁe fear of failure is a major 8.  3INGeal @ E’R foas fow e T
barrier for : qE e ?
(A)  Experienced managers C(A) A TEES
(B)  Aspiring entrepreneurs. (B) _aﬂ'@i&ﬁ SR
(C) - Established business owners (C) T gaul & Aifed -
(D) . Investors “ ' (D) ﬁamﬁ \
9.  Bootstrapping refers to : 9. geEefi 5T aed |
(B) Funding a business with (B) ?IlﬁﬂTl'ﬁEl‘rIﬁ ® T SIS
~ personal saving @l faofa v
(C)  Taking out a large loan (€) T& T 0T ol
(D)  Selling “equity in .the ) T A 3
company 4
10. -Social entrepreneurship focuses 10, g Safi e | @ik @
on: . (A) fﬁr‘ﬂ SRHaH HET
(A)  Profit maximization (B) \H‘[’Fﬂﬁiﬁi TRARY DT GHRE
(B) . Solving social problems AT
(C)  Solving peoples problems (©) frenraT &1 |HE g1
(D)  Short term profit | (D) ATFITD o
5475 COM 213 Page - 5
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11.

Which of the following is NOTa 11,

benefit of entreprencurship ?

vﬁyﬁr@ﬂﬁﬂmwﬁmmm

(A)  Be your own boss TELH 1 s

(B)  Create jobs (A) oo Hﬂ‘l ki

(C)  Drive innovation (B) gleal 'gf\)rlﬂ W’ﬂ

(D)  Guaranteed - financial (C) MR BT g <l

' success (D) TREG foxiia Fpert

12.  The process of evaluating a new 12, U¢ A7 &@@id fdaR @1 Jedidd

business idea is known as : .?Hﬁ @ uipar @ 68 w9 # S
(A)  Marketing research T & 7 .

(B)  Feasibility study (A») AT SR

| : (B)  @dETIdl eI
(©) Product development © wE T
(D)  Financial analysis - (D) faig fovemor
13. Minimum Viable Product (MVP)  13. [T e S () @

isa: | ' A) R R

(A) Marketiﬁg strategy @) W 1 4T BT AR,
(B)  Early, basic version gf a o R

product or service © TN,
(C)  Final product design : By < R
(D)  Funding proposal
14.  Networking is important for  14. Safval & forg SeafeT weway @
entrepreneurs to : (A) TED @'3{ & forw
(A)  Find customers (B) M g—\@-ﬂ FH B forw
(B) - Secure funding | ©) T 1 ST F $ o
(C)  Attract talent (D) T @
(D)  All of the above ‘ |
5475 COM 213 Page - 6
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15. Which of the following is NOT a 15, fmfeRag § ¥ o & T T

legal structure for a business ?

(A)  Sole proprietorship T @ o aﬁ 87
(B)  Partnership (A)  Td wiHe
(C)  Corporation (B) I
(D)  Government department © frrmm
(D) N fawm
16. Business ethics * . in 16, @UR Ay F e ?

entrepreneurship refers to : M | fE P | A FAE
(A) Making a profit at any ‘(B)' aaaRE TRRRE ¥ AR
‘ cost ‘ : Rygrat &1 W e
(B)  Following moral principles )

in business activigeé it © ﬁ'\'ﬂ T, fendurl

PrcHl

(C)  Cutting corners to save

(D) TR (T 1 SFeEl Rl

money

(D) Ignoring environmental

~ regulations
17. The concept of “Jugaad” 17. "JTE’ B R 3H 90 R T
emphasizes : i R
(A) Following strict rules . (A) e Pyl §1 e el
(B) Finding innovative ®) - W ¥ Y & @y o
solutions with  limited - o
AT ge il
resources ‘ : y
©) dNEr @R Hed @ TR

(C) Copying existing business
DAl

(D) SFTTTTS SUREH A

models

(D)  Taking unnecessary risks

5475 COM 213 nperrk S Page - 7
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18.

The Government of India

launched initiatives like Startup

India to :

(A)  Increase taxes for new
businesses
(B)  Promote and support

entrepreneurship

(C)  Make it difficult to start a

business

(D)  Limit competition

18, wmﬁwﬁmmﬁ

T8l % @l 2 :

(A) U 99l & fory o aer
(B)  Semdiern @1 dgr o AR
S b
(C) =R IF DY I T

e ¥ W P 3 B

19. - Which of the following is NOT a 19.
© bamier  ‘to ‘women’s PEffed ¥ 9 3 & ST TS 2 7
entrepreneurship in India ? '(A) § gl e
(A)  Access to finance ke .
(B) Social  norms " and (B)  WFIND AL SR AU
| expecfationé | (€) el Hise B B
(C)  Lack of role models (D) AT AR 9T
(D)  Strong government support: | |
20. Sustainable  entreprencurship  20. T SERT N W BRT ¥ :
focuses on : (A) ST P P
(A)  Short-term prqﬁts | B) I, W ok wiy
(B) .Balflnc1ng 'economlc, i ﬂ’g’ﬁ‘ﬁ -
social, and environmental
impact (©)  WgRw WEErl @
(C) Exploiting  natural Cg | |
resources i * (D) AfRw ﬁﬁm‘r Bl AFE] BRAT
(D) - Ignoring ethical
considerations
5475 COM 213 Page -8

(} Scanned with OKEN Scanner



2. A :ausit;e:s model canvas is a  21. fioF dfeq d7aw td IugwRwr B
tool used to : .
(A) Design a marketing et v R forg foma i -
campaign (A)  Rom afmm wR @
(B)  Visually represent  the fer
core components of a (B) {5l armm & @ weat @
" business ¥ w1 ¥ el e
(C)  Manage finances ©). B o o
D Track emplo
> performance o (D) PN S B 5F FEA
22.  What is the difference betwegﬁ a 22 SMG AR A H TR G ?
product and a service ? (A). P 3R T R
(A)  There is no difference B) T ST ’Ié s o w
(B) . A product is tangible, while RN 3T‘Ef s
a service is intangible :
(C) A product is ~more AG), X S W ‘é S T
expensive than a service & 8
(D) A service is easier to (D) T R A I H A
create than a product g
23. Market research helps  23. SR g Safdi o fEd R
’ entrepreneurs to : Rrg oM A 7T Sl Y. ‘
(A) Develop a product (A) T IR Ao F ot
4 nobody wants P TS R
(B)  Understand customer B) TED £ e alx
needs and preferences el Y R
(C)  Ignore competitor strategies © B R L & T
(D) Focus solely on profit p. EBW '
margins D) e TR S E
5475 COM 213 Page -9
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24. The process of developing a 24, Ry Ao Rofd & @ Fe

marketing plan involves : % e € -
(A)  Setting sales goals only (A)  daa fah aen FEiRa o
(B)  Identifying target market (B) e AR R faavr fr
and marketing mix @ geEr P
(C) @Il TAR FX

(C)  Designing a logo
(D) Hiring a sales team (D) g A9 & M W &
25. The 4P’s marketing mix are : 25. o o & 4P wTE ?

"(A) Price, Product, Promotion,
(A) g, SdIG, JER, LG

Place | |
(B) People, Process, Product, B) AT ufshal, SAE, o
Price S '
. (C) I, WER, T,
(C) Planning, Promotion, © . i
: Pricing, Placement | Qe |
(D) Profit, People, Promotion, |
, N (D) oM, AT, YR, I
Place =~ |
'26. Public Relations (PR) focuses  26. Gﬁ'ﬂqiﬁ (o) fre W ofsa 8
on: = (A) TN fa=T
(A) .Paid. advertising B) o Ea— e
' (B) Building - positive ' .
 relationships with the public
| | | (C) e faspa
(C) = Direct sales j
, iy . (D) oad |wTE AT fquoE
(D) Social media marketing
only
COM 213 Page - 10
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< @ills

Financial projections are used to:

27, frlm ogamt @1 wwim fre firg

(A) Impress investors with fohar wrem ® ¢
high numbers (A) vl o v el
(B)  Forecast future financial wifd e
performance B) Ww 3 A v @
(C)  Track daily expenses Tﬁ'j‘TH UG
(D)  Secure loans without a (C) e @t B $F e
| plan D) 7 & 9w & =
RIET F
28. Break-even analysis helps to  28. a’cﬁ—éﬂ'\’ faweor g Feifa s §
determine : . e B R
(A) The  best  marketing (A) T R TR
strategy :
(B) The sales volume needed ® m IR T D
“to cover all costs ferg amrawad faset A
© The ideal product price (C) ey IR A
(D)  The number of employees | (D) W ARG ) GE&
required _ :
29. What are the key components of  29. Td ‘Wﬁj\ﬁ foomg g & 1= Uca
a strong business pitch ? zqu % ?
(A)  Technical jargon and (A) TEhE e dR wRa
complex details Ao
(B)  Exaggerated claims gbout ®) W & o & SfrRE T
the business _
, () afam fdm o ®
(C) Focusing on personal . _ ‘
~ financial nceds &
(D) Clear value proposition (D) W T T IR FHED
and compelling story FE :
5475 COM 213 Page - 11
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30. Negotiation skills are important 30 :
. Sl qreEd P Hecdqul
_ for entrepreneurs to : ¥ v |
(A) & PMd R <IRE A I
(B) aw o fedl W e &
() o A o dw B S € S

(A) Avoid conflict at all costs
(B)  Focus solely on their own
interests

(C)  Accept whatever terms

are offered by
(D)  Secure better deals with (D) 3mgfifeal S T P
- suppliers and customers , dER He T Pe
31. Intellectual Property (IP) refers 31. difga Huar (Gm) &7 e ¢
0 ) - | (A) qHwe ®1 W SueE
(A) Publicly ‘available :
information ' ‘ SPNI
(B)  Marketing materials . - B) fuwm sl

(C)  Creations of the mind, ' :
(C) ¥ @ WHAN, SN ISR,

like inventions, designs,

and creative works i - S9EA 3R ETHs
(D) Business financial D) :‘ oo
. statements et
32. A patent protects : 32, U UST Rl VRN ol §
(A)  Trademarks and logos (A) TS R A
(B) Slogans and marketing B) TR 3R R qE
phrases O © T ARR R 5 .f' $
C) New inventions and 2 ‘
© , B
processes
(D) ARG fER

(D)  Business ideas

5475 ‘ ~ coM213 " Page- 12
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33.  Copyright protects : 33, BIUYRES YR FCA ¢
(A)  Product designs

(A) I feomgm
(B)  Business processes (B) amwIF sRpar
(C)  Brand names .

(C) ¥Ie A M

(D)  Original creative works

(D) T WA B WY o,

like writing, music, and

software i SR e
34. The importance of managing. 34, THd VAR B YA B A fhed
cash flow lies in : P & - |
(A)  Keeping a high balance in (A) 96 T H 9= I IR N
the bank account NCHI
(B) Ensuring enough cash to B) T ®W GA I T T B
meet ongbiﬁg expenses . fore et g .
. ' DT
(C) Focusing only on long- - .
- - (C) dda duoias faxdy @i
term financial goals e
| L) R &M ol
D Spending money  as
s (D) ool o & 9o Y @
. 't . L. .
quickly as it comes in i
35. Delegation is an important skill 35, vutEl @ fou Temice W@ Aeay
for entrepreneurs to : e 2

(A) Do everything themselves

(A) WE BB GE B
(B)  Avoid responsibility |

B RN §

(C) T ARV &1 GH TEu Bl

O) TN & wh I J wd
iILGH

(C)  Micromanage every detail
(D)  Assign tasks effectively

to others

5475 coM213 © | | ~ Page-13
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36.

Effective  communication g 36.
crucial for entrepre to: ,
PERERRES A) W T ¥ PR @
(A)  Clearly convey ideas to N
employees : L
(B)  Clearly convey ideas to (B) WL w ¥ fqural @l
stakeholders fagrt | 3/ B
(C)  Ignore feedback from , © qw‘r '\’3{ BIedd P AoR 3G
o I(:thers | A
ocus only on writte :
i " (D) oad foled HIR R & ¢
communication , ,
37. Leadership skills are important 37. Sefl @ oy Aq@ Pud Teaqt &
for entrepreneurs to : (A) gﬁ'\quu’[ 3R R 8
(A)  Bebossy and confrolling ® T # IRa iR Iﬂ?\‘ﬂ@ﬁ
(B) Inspire and motivate ‘ : '
E2gll
others '
. i £ (©) dohEd @& IR W® g
(C)  Make decisions based on
~ popularity | .
(D)  Avoid taking responsibility . (D) "‘,El SRR
38. Team building involves : ' 38. W T # onfder € -
(A) Hiring the cheapest (A) VY R HHAIRGT B PH
employees R
'(B) Creating a cohesive and B WE R waee &
productive team :
qTATIRYT g1
environment ,
.y e (C) &ad AFT o8 R &M
(C) Focusing on individual : .
work only
(D) Ignoring team member (D) SRy “.aw" @ 49 W &
conflicts ' SEALC
5475 COM 213 Page - 14
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39.

What is the difference between a

manager and a leader ?

(A)
(B)
©

D)

There is no difference
Leaders have more power
Managers have more
authority

Leaders  inspire  and

motivate, while managers

39,  ydud AR T § AR T 7
(A) B AR T B
B) D uw e ik B
() v 3 U RE IRER
o 2
@) ar Rom & ¥ &R IRa A
¥ wafy e SR B

oversee tasks . PRRT % &
40. Social media can be a powerful  40. e A a3 fw @
tool for entrepreneurs to : STl SUERY B TPl B
(A) Overwhelm  customers (A) ITEdt B ANAR I 3 9
with constant.posts ' Eiicoieasit
(B) Ignoi‘e customer feedback (B) UED Beds o ORI
(C) Connect with target e S e
audience and build brand ©) - et ¥ e iR Wi
awareness ST e B
(D) Focuson paid advertising ©) T AT R 3
41. The primary objective of 41, o9xa # Safar foew FEE
Entrepreneurshlp Development (%@Iaﬂ'sf) o1 e Sel g:
Institutions (EDIs) in India is t0 : ) o AvE B @
(A)  Promote and develop : N ﬁ'\"'ﬂ
. ntrepreneurial skills :
(B) ;rovile financial B) WIS @ ﬁﬁm R
assistance to startups | VHGECO G .
(C) Manage government (C) TR @ fon W!?( FA
grants for innovation 1 e B
(D) Regulate entrepreneurship o) R PR
and business activities in , |
India o1 A o<
5475 “CcoM 213 - Page-15
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42.

42. Preafafed % @ o @ G o
service offered by EDs 9
o &R WA T ol oIl & 7
(A)  Training programs on
. , (A) o e AR e W
business planning and
management yferor HrdaA
(B) Incubation facilities for (B) g Sedi & fou ggEeH
new ventures R
(C)  Mentorship support from ’
: ©) ol SuEl ¥ AvTeEd
experienced 4
eqtrepreneurs Wl , A
(D) Direct investment in (D) SRS wreasd W uedE -
promising startups e
43. The National Institute for 43. S S AR oy e fa@rg
Entrepreneurship | and | Small o (Wgw@) :.
Business Development ' ;
£ C(A) TP W WO ol
(NIESBD) is : _
(A)  An independent government (B) & Sl & &7 dwea
agency (C) TP T ¥R T
B A rivate sector . ' -
®) 2 (D) T S R
organization
(C) A state-level initiative
(D) An international
development bank
COM 213 Page - 16
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44.  Which of the following
statements about EDIs is TRUE?‘
(A)  They are solely funded by

the central government
(B) They are located only in
major metropolitan cities
(C) They offer franchise
opportunities for private
businesses
(D)  They collaboraté. with
universities to promote

entrepreneurship

45. How can students interested in’

entrepreneurship  benefit from

EDIs ?

(A) By attending workshops
and training programs

(B) By securing guaranteed
loans for their businesses

(C) By receiving free office

" space for their startups -
(D) By becoming shareholders

in established companies

44, T @ IR # FfoRaa § | o
[ U T B ?

(A) T dad By WOR gNI o

Y fhar i @

(B) ¥ dud W "N e
# fRera 2

© 7 frot wEl @ few
HaEel TR Y P &

() ¥ el @1 e < & forg
Rvdferedl & W& WA

5475

T B
45. vt ¥ ORI YEH 9 B SORIR
A DY M ST FH € 7
(A) orment R WRET
mﬁﬁmm‘
®) o e & fau TRgd
AR T
€ W wkem @ fov gw
Prafers I W HRD
(D) wrfia m’qﬁm‘i_ﬁ YIRIRD
CEE
COM 213 | Page - 17
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46.

What is a major challenge faced

) 46.  wrw # Afeen Sl & R @ T
women entre 1
Inydia? R T 7 & 7
(A)  Access to advanced (A) ST TG 6 aga
technology B) & R = ya = @
(B)  Access to finance and UgY
funding © W g R
(C)  Limited product ideas
(D)  Lack of Role Models (D) e sHeel Bt
47. Which of the following  47. fy=fRed § § o= W@ WW
- government initiatives aims to Afeen Il o1 THAT TR BT el
support women entrepreneurs ? TG B ?
(A)  Skill India Mission (A)  Prre 9Rq fem
(B) Startup India | (B) ' e gfean
(C)  Stand-up India (C) wWe—m gfem
(D) Make in India O) ¥ T 3R
48, What is a stereotype that can 48. TE P ?ﬂ?ﬁ% g S ARl @
' hinder women’s 'entre‘preneurial ‘ WﬁaﬁT B Bt B SR W)
| aspirations ? ‘ . |
- (A). Preference for working in
6 e (A) O H W o A i
(B)  Limited risk-taking ability (B)  f¥a WifRaw Tom @ awa
(C)  Strong work othic ©) oy B A
(D) 'Excellent communication D) e e
skills
5475 . COM 213 Page - 18

(} Scanned with OKEN Scanner



49. How can women entrepreneurs 49, HRem Sed wAiSie AR ARgpis

overcome social and cultural T3 B DY UR B qhal F ?

(A) dad dfemET wEeEEl W

barriers ?

(A) - Focusing solely on online

businesses W dinkayl
(B)  Ignoring Soniotdl (B) WMRG memdi @ Tom
| expectations 8 5 e : ST BRAT

(C)  Building strong networks (C) HoEd eqd g 3R

(D) RGN GRAT B YlEr o

and seeking me‘nt_ors_hip

(D)  Waiting for government

- support 5 ?
50. What is the significance of 50. WRd @ MG fem & fay ween
women’s entrepreneurship -for e 37 T TR & 7 ‘

India’s economic development ?

(A) . FRenal B Re ot AR
e o @

(A) Creates, more jobs for

women

: - s
"(B) LEmpowers women and \ (B) EIRRE RN
contributes to .overall iR o e faew
economic growth - ' INTeT < §
(C)  Increases the bUr@cn on (©. aRari A wRan T
women  members in ' =)
it R R
ase career
(D)  Incrcases ) |
SR} B TG &
opportunities for women i B _
| *#f*i
COM 213 R . Page-19
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