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1. 

M.Com. (I[rd SEMESTER) EXAMINATION, 2023-24 

Time:Three Hours] 

1089 

PGCOM 514 

M-2 

(a) 

(b) 

(CBCS MODE) 
COMMERCE 

(INTEGRATED MARKETING 
COMMUNICATION) 

Note: There are three sections (A, B and C) and 
candidate has to attempt questions from all section, 
Marks are indicated against each section. 

AD9-i2-23 

Section-A 

Answer all of the following questions : 5x3=15 

[Maximum Marks:75 

Define integrated marketing communication. 

PGCOM514 

Differentiate between personal and Non 
personal media. 
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2. 

(c) 
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() 

(e) 

Explain any thrce objectives of advertising. 

What is the role of Personal selling in 

(b) 

promotion mix ? 

Differentiate 

Sweepstake. 

Note: Answer all of the following questions: 

between contest & 

Section-B 

Publicity. 
(a) Differentiate between Public relation & 

Or 

4x5-20 

Discuss the pros & cons of using an outside 

advertising agency. 
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3. 

4. 

5. 
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(a) 

(b) 

(a) 

(b) 

(a) 

Explain the 

communication. 

Or 

scheduling ? 

AIDA 

selecting massage source. 

Explain the three sources attributes while a 

markets should kecp in mind which 

Or 

model 

What are the three types of media 

of 

Explain any three methods of fixing 

advertising budget. 
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Describe the importance of Personal selling. 
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6. 

7. 

8 

9. 

(b) 

1089 

Or 

Note: Answer any two of the following : 

Write a short note on dircct marketing. 

Section-C 

2x20-40 

Throw some light on Hierarchy of effects' model 
of marketing communication. 

Define sales promotion. Discuss the various types 
of sales promotion methods which can be used by a 

marketer to promote sales. 

Explain the personal selling process in detail. 

Briefly explain the Media Planning Process. 
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