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Group-1 : COM 214 - Fundamentals of Entreprencurship-I1
PRl O o7 M & e § Sfud

What is the purpose ol “due
diligence” in the context of
raising funds from investors ?

(A) To create  marketing
materials
(B) To conduct a

comprchensive
investigation  of  the
business
(C) To manage
opcrations
(D)  To finalize product design

day-to-day

TREMA BT SR T 8 °

(A)  faouE aE g

(B) ¥ @ AMYd SAid Bl

() Re—vfdfest & @l @1 ydu
TGl

(D) @ fyarga @ sfan w9

ol

2. Which technique is used to 2. fr1 qae B ST S9 fdg P
determine the point at which a fefRa & @ forg fdan Sma & e
project’s revenue cquals its total R URAHT - $ IO IED G
costs ? ANTE & IR Bl & 7
(A)  Cost-Benefit Analysis (A)  CIFTd—cI™ fergeraor
(B)  Break-Even Analysis (B) YB3 fagemor
(C)  Payback Period (C) Udd 3faf
(D) Internal Ratc of Return (D) omaR®  amge G

(IRR) (Mo 3o 37Ro)

3. What is the purpose of “due 3. fraerar | oA ﬁfﬁ § ¥eH H "Ifud
diligence” in the context of
raising funds from investors ? R W FE?

A To create  marketin

» materials g @ TaqorT A

(B) To conduct a (B) GEE & & Wig AT
comprehensive
investigation of the (©) fer—ufafes @ @t &1y
business

(C) To manage day-to-day ol
operatlo'ns | (D) TR %WT“T = i w5

(D)  To finalize product design el
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4. Which type of funding involves
raising small amounts of money R IC IR e B AEE ¥ W)
from a large number of people, @ & J oS! Al § g9 V[CHl
typically via online platforms ? e 2 ?
(A) Angle Investment A) W AT
(B) Venture Capital (B) S T’ﬁ
(C)  Crowdfunding o
(D)  Bank Loans = Bt
(D) d® FI
5. What does “project appraisal” qREreT Ao H T | @
primarily involve ? e BraT € 7
(A)  Day-to-day opecrational (A) feg—yfafes &1 gfRarelq UeEH
management (B) St fmfor TRkt @
(B)  Organizing tcam-building .
activitics - SIS St
(C) Creating marketing and © ﬁqvﬁ R e S
advertising campaigns Rl
(D)  Evaluating the project’s (D) uRdeE @ onfdfe, fadiia ok
economic, financial and qAE0 FaEdl B JeidA
technical feasibility HET
6. What is the term for the initial qRAGHT @ YRMME RO B T HEI
stage of a project where potential ST © el 9fad araae ER
business ideas arc identificd and & UEgH 3R A R e 3 ?
evaluated ? (A) RO W '
(A)  Project Appraisal
(B)  Project Formulation () Fer
(C)  Project Identification © RRLEE REElY
(D)  Project Implementation (D)  URANH BrafaT
5496 COM 214/ COM 216 Page - 4



7 What is the primary purposc of a 7. gl [utv & ceaerdan s
“feasibility study” in  project 1 o i ?
formulation ? ‘

, , , (A)  clablof Hel YIEIT el
(A) To secure immediate ~

ﬁ"““ng ( “) I[f\’?h\rf;ﬂ Im EﬂJ!thﬂ Gﬁ‘\’
(B)  To assess the viability and wifad dheldl  dl 3Alhel

potential success of the e

project : .

L . ) famrr weify @ sfan w9

(C)  To finalize the marketing

strategy il
(D) To design the product (D) TG retergy foumgs &

prototype

S Which source of funding involves 8. BT @ fir i # frawsl @1 FoT
selling equity stakes in the ¥ gfiad) RwEr dae e & ?

4 Y c ) \
company to investors ° (A) T Py
(A)  Debt Financing

‘ (B)  qcwefdm
(B)  Bootstrapping : .
| . (€)  JEd Gl
(C)  Venture Capital
(D) Bank Loans (D) @ R

9. Which financial institution often 9. @A W [Ady W IJFRR I
provides seed funding and early- Rer™ e9ar T B aaral o W
stagc capital to small busincsscs HRAT 3R URMNE TR A ELTJﬁ e
with high growth potgntial ? A e ?

A . \
(A)  Commercial Banks (A) TR 6
(B) Vcnturg Capital Firms B) I G
(C)  Credit Unions
o (C) #Ree I

) Insurance Companies Lo

(D) waf
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10. Which type of funding involves  10.

' raising small amounts ol money CIEEIRE| QEhH @ AR W BN
from a large number of people, @ & Al IS A ¥ e e
typically via online platforms ? onfi & ?

(A)  Angel Investment (A)  Tord o
(B)  Venture Capital (B)  SuH gull
(C)  Crowdfunding (C)  HISSHIST
(D)  Bank Loans (D) & F
11.  What docs “project appraisal” ll.‘ "GR! ﬁFHbe_'l H o (2L g @
primarily involve ? o1t BT & 7
(A) Day-to-day  operational (A) Ra—yRfes o1 IR FaEA
management AR
(B) Organgizing team-building ®) - i
activities ST T '
(C)  Creating marketing aﬁd (€) fawr SR e ST
advertising campaigns Sl
(D) Evaluating the project’s (D) oREE 31 e, forf o
economic, financial and E A I p | W
technical feasibility BN
12, Which of the following is a key 12, Frfaf # @ @M & @Av®
clement of a comprchensive TR R @1 T W .
project report ?
(A)  Daily sales records () i fat Rate
(B)  Detailed cmployee (B)  fawgd wHar geei e
performance reviews ©) TR Ry fdw e
(C)  Market analysis, financial .
projections and 3R aRETer oy
operational plans (D) URANHI yeys d afadd
(D)  Personal diary entries of < TRk
the project manger
5496 COM 214/ COM 216 Page - 6



Which of the following is a
critical first step in the process ol
establishing a small business,
focusing on validating the market
and initial viability ?

(A)  Conducting a
comprehensive market
feasibility study

(B)  Sccuring long-term  dcbt
financing

(C) Hiring a full tcam of
cmployeces

(D) Launching a large-scale
advertising campaign

Which objective of a small

business primarily focuses on

building a strong customer basc
and establishing brand loyalty ?

(A) Maximizing  short-term
profits

(B)  Achieving sustainable
growth and markect
penetration

(C)  Minimizing  operational
Ccosts

(D)  Securing venture capital

funding

13.

14.

i § 4 &1 8ic Fduy
@ @A B g ¥ te weay
UEll @eH ¢ o MR AR RS
R ) A R R Bfed 8 7
(A) TH @ATG AR Aderdl

(C) FHERAl B @ W Bl

(B) Wdd fern &R duR yaw
ST AT

(C)  URaTe AN & BH FwAl
(D) T Yol fiwe Rl
BT

5496
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15.

16.

17.

What is the primary purposc of a

“feasibility  study™ in project

formulation ?

(A) o sccure  immediate
funding

(B)  To assess the viability and
potential - success of the
project

() To finalize the marketing
strategy

(DY To design the  product
prototype

Which of the following is a

primary need for the success of an

EDP?

(A) Lack of -coordination
among stakeholders

(B)  Inadcquate funding and
resources

(C)  Sturong institutional
support and mentorship

(D)  Absence of market
analysis

What IS a significant

characteristic ~ of  successful

women entrepreneurs in

overcoming market challenges ?

(A)  Risk avoidance

(B)  Strong networking and
collaboration skills

(C) L.imited mmnovation

(D)  Reliance on traditional

business models

16.

Gl (Auior 0 erdgrddr seaa”

&1 werfs JgeTa ar @ ?

(A)  clcblel o1 GRIET e

By Ul EErar iR
aifad dhedr &1 AThed
bl

() fagomr worEfa @ sifm =g
Al

(D) dddid dicieigy f&ummgA a

frferfge o & @ ZSrd @) Aherar

& fou v grfad sredddr 2 ¢

(A) Rourel & da g5 @
1!

(B) il y R HarA

(C) Wogd WM FRIE 3R
LIUEEE|

(D)  9NIR fd¥eiqor F7 3T

AR @1 GART R Fg TH F Fhel

dleell Safl @ ve HEayl QL

R

(A) R | g

(B)  Wd \eafdm R gegm
EINKH

(C)  wifid Farar

(D) WNIRE e ded  ®
frizan

5496
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19.

Which financial institution plays a
crucial  role m providing
spectalized financial products and
services taillored to the umque
needs of small businesses ?

(A)  Ceontral Bank

(B)  Small Industrics

Development  Bank — of

India (SIDBD

(C)  Commercial Banks
(general lending)

(D) Intermational Monctary

Fund (IMF)

Which infrastructural facility 1s

essential for small businesses to

ensure  efficient logistics and

supply chain management ?

(A)  Public parks and
recreational areas

(B)y  Rehable transportation
and warchousing
infrastructurc

(C)  Lducational . institutions
and rescarch centers

(D)  Cultural and entertainment

venues

I8,

19.

b Wl [l e Bie arddil @l

fftre  saw@dal 3 FEd fue

Rl gl sl st @ g &

N wgeaf T P & 7

(A) D db

By wRdw @y gan e 46
(Rrsdl)

(©) afifas @ (Fmra #0)

(D) SR 2T BT (A7)

FuCl G AR MY e FEE

gfftad &1 @ for Bl @l @

(C) s e AR I B
(D) RS AR AARGH e

5496
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20. Which  legal  requirement 20, @ € @l SRAPH T g,
mandates that a new business unit ERGIE f6 TP TR AR
obtain nccessary approvals and g IO w1 9 Uga Wifrg
licenses from relevant authorities S |G W i
before commencing operations ?

RIESLRIA] 7

(A)  Income Tax Filing
(B)  Business Registration and (A) d X AIfyel &

Licensing (B) ~IEH TOEROT 3R SRR
E; ; léabf)l- Law C olmplia;lce ©) ¥ ET CEeICE!

nvironmenta mpact :
P (D) uafaRyT WpTd 3Hichetd

Assessment

21, What is the primary focus of the 21, WRR@ w0 H SEme TR
entreprencunial consultancy yfrar &1 grafde e g7?
process in the initial phasc ? :

(A) Implementing operational (A)  ORETe Rl BT
strategies GGl

(B) Conducting a thorough 2
business diagnosis and (B) T® T A9 I
needs assessment AMTITRAT Thal hIAl

(C)  Securing additional
funding ©) o

(D) Developing a marketing- (D) U fauH IorT faafid e

" plan

22 Which characteristic of a small 22. U& BId qud & oF & Q9w
business  contributes  to its TR ¥ qeendl B o & § gad
flexibility and adaptability in ‘
responding to markct changes ? SEIRIEERCIN Sqheld &AM LB IR A
(A)  Complex bureaucratic Yl 8 ?

structures (A) e HepRemeY HRe
(B)  Limited decision-making
B) ifia faofy T
hierarchy (B) o @l
(C)  High levels of automation (C)  dleH & 3= w¥
(D)  Extensive capital (D) =9 U faargr
investment
5496 COM 214/ COM 216 Page - 10



23, Which legal requirement  for 23, Ug vié oftf @AY 5¢,|g wWifdd e
csl‘;:hlisl':il?p :|'nclvlv small hu.sincsr: & fou @ FF’T?' S GECT
unit pertains to the protection of \
inlclllcclunl property I’ A a1 b e 3 A & 7
(A)  GST Registration (A) Sl e
(B)  Trade License (B) @R oligdd
(C) Patent or trademark (C) gde Qé‘{ldg Yol vl

Registration D) motaqem ‘WT
(D) Environmental Clearance

24.  What is a primary objective of 24, @iy e e & dgrar &1 4
small businesses in fostering local oy arqrdl &1 wrafE m T ¥
;:;())nom’\i: du-'vc.lo'plnchs l » (A)  Rawm  aER R @

aximizing glo al markc
share S PE
(B)  Creating employment (B) <M b AR WP
opportunitics within the AR a1 el
community (C) TEEA Mded B dargd
(C)  Centralizing resource AT
) Z""‘:ti? . ) (D) SRISH TR R I T
tandardizing product ‘
offerings internationally o o

25. Which financial institution ~ 25.  ®HF & fdig ARIM g IR meH
specializes in p]rlovidini Sl (W’Té) &l e R yer &
microfinance  to  sma an
medium enterprises (SMEs) ? A st & 7
(A) Reserve Bank of India (A) 4R Red 46 @RIRAE)

(RBI) (B) Ul ¥F
B EXIM Bank
EC; Small Industrics (©) HIReiTa o wer e 4@
Development  Bank  of (Rred)
India (SIDBI) (D) e
(D)  NABARD
5496 COM 214/ COM 216 Page - 11



26.  What aspect of infrastructural  26. U& ffyato aaa & fog '
D e e ik
acilities  1s  crucia or the Oy ;
cfficient distribution of goods for J 0 ¥ fom MR
a small manufacturing business ? ija?ﬂ&ﬁ 1 P AT RIS ‘ﬁ?ﬁﬂl‘ﬁ g2
(A)  Availability of educational "
stitutions (A) Perford TR D FUCT&IT
(B)  Robust transportation and R Iy ;
Torgd TRaE AR THG TTID
logistics networks (B) , _
(C)  Access  to recreational (C) FARG® '\jﬁ?ﬂ?:ﬁ % Ugd
facilities ; Y ¥ Rrded
(D) Proximity to cultural (D) ¥ 7 33 9
centers _
27. In entreprencurial consultancy, 27. wediad WWe # IS WO H
what does the “diagnostic phase” T Y I afRd Aar g ?
primarily involve ? St
(A)  Implementing ©  strategic (A)  ROFfie oL _
changes (B) TR® @ T AR
(B)  Identifying and analyzing AAITRTET P URAT BT
the client’s problems and A7
necds P 3R 57 A8l
(C)  Evaluating the outcomes (©) WY & TR & W
of the consultancy HET
(D)  Developing  marketing :. o
plans (D) BRIl a3l
28.  Which characteristic of small 28. oY <qarEd @ o @ AU 9w
businesses contributes to their
agility and responsiveness to et & ofe ST www ol
market changes ? . ‘
gfcrfohamefietdr e AT B ?
(A)  Bureaucratic management A 8
structures (A) Aevend et W:ﬂﬁ
(B)  Centralized decision-
making processes (B) g fAvfg o & IR
(C)  Flexible operational :
procedures © URUCICERERI
(D) Rigd organizational (D .
) TN WSS TETA
hierarchies
5496 COM 214/ COM 216 Page - 12
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29.  What is the role of “angel 29, oY ag@Ell & RO ¥ vo
investors”™ i financing  small PRl & W 37
businesses ?
(A)  Providing long-term debt (A d ] A S
financing kgl
(B)  Investing personal  funds (B)  3fEad @ 9qat AfdTTd °9F #
in exchange for equity 91 de
(C)  Offering government (©)  TER e A e we
rants
(D) iuaranlccing bank loans (D) % O B M
30.  Which aspect of the “nature” of  30. ?Tg Taa o ﬂ?ﬁ BN
small businesses emphasizes their UEq] TaAR ¥ 99 ITeE W AR
contribution to innovation ? L,
(A)  Limited market reach (A) Hfem TR qgi
(B)  Flexibility in adapting to . .
ncw technologics (B) T ool B 3% &
(C)  Reliance on traditional BEIRLE
business modcls (€) IRIRG  TER q\m RN
(D)  Resistance to change fiRar
(D) uRad & WY afeRy
31, What is a critical step in the 31, qOR & T F GRT @ Y
rocess of cstablishing a small :
gusiness related log market A i T A A
understanding ? Teaqyl HeH T R ?
(A)  Ignoring competitor (A) vt TRRRE 3 e
activities
(B)  Conducting through X
market research (B) T dNIR SIENHFI AT
C Avoidin customer .
“ l"eedbackg Q) = tsoel 3 <y
(D)  Developing a  product (D) TR FAWE & i SamR
without market validation fawfd &
5496
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gye—fagarl wdfdd 2

W

32. Input-analysis rclates with : 32.
(A)  Funding requirement (A) fa—omaeaddl
(B)  Material requirement (B)  HIfd—3ATaza
(C)  Labour requircment (C)  HE-3maedsdl
(D)  Resource requirement (D) AGTEA—3raegdhdl
33. NPV mcthod related to : 33, Npv fafy dfd 2
(A)  Time-value of money (A) B 9Hd ol
(B) Inflated valuc of moncy (B) & &I gl g3 g
(C)  Present valuc of all future ©) it "= B Ll GRUIEH
values b
(D)  Nonc of these (D) T ¥ e TEI
34.  Gestation period is concerned 34. GR@ T B &I arafdy Weferd @ -
with : (A) frR—fmior saf
(A)  Idea creation period (B) SWRA arafey
(?; :nculbation pf:l'iod » ©) T al
, mplementation perio o0
ED) Coi;mcrcializatir;n period (D) aa
35. Finance reccived on issuc of 35, IR W XA W U fad 2aT ® ¢
shares is : (A)  IFAER
(A)  Short-term (B)  Aegd @
(B) Medium term ©) Auiad
(C) Long-term . )
(D)  Nonc of these . (D) ¥ ¥ 3 T
36. Dividend to be paid on shares is : 36. 3 W fea WM arer AT B
(A)  Compulsory (A)  fard
(B)  Optional (B) iofus
(C)  Only at the dissolution of _ .
the company (© 7 3 F et w
(D)  Nonc of these (D) ¥ P T
5496 COM 214/ COM 216 Page - 14
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37.

(98]
o0

39.

40.

41.

The risk in preference shares is : s

(A)  Maximum
(B)  Minimum

(C)  Normal

(D) None of these

A business firm requires finance 38,

to expect :

(A)  Commence its operations
(B)  Finance promoters family
(C)  Continue its operations
(D)  Ensurc cxpansion and

growth

Small Sector Industry includes : 39.

(A) Handicrafts
(B)  Sericulture
(©) Handlooms
(D)  All of these

Angel Investors are : 40.

(A)  Low net worth Individuals
(B)  High nct worth Individuals
(C)  High growth Individuals
(D)  Low growth Individuals

Production proccss should not be: 41.

(A) Long

(B)  Time consuming
(C)  Complicated
(D)  All of the above

Gudr gl & NRgw § -

(A) 3R
(B) T
(C) W
(D) & @ B3 el

UG agdie wH Bl fad @)
fTavaddr Bl €, 39 SHE U

(A) O IR HRAT

(B)  faw yHER uRaR
(C)  dTel SN Xl

(D) f&R 3R faem gHReE

BT
o &7 JEn ¥ e ®
(A) TR
(B)  ¥M IaIEA
(C)  BIHTEl
(D) & 9§ Wil
tolel e

(A) ®A 9 Huly e afe
(B) = Mad Hufy arel afdd
(©) Sw-faer et afd
(D) FH-fIa™ arr &fdd
W—mﬂﬁ‘sﬁ‘«ﬁmﬁq

(A) oI

(B) "I N aqrel
(C) wifed

(D) SR T

5496
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el qfd’cﬁi’di URIISTHTAA Bl

42. Profitability index cnabl'cs the  42. f;;r\, N S B s .
project to be accepted s : '
(A)  Positive (A) PRI
(B)  Zero (B) g
(C)  Negative () PRI _
(D) Nonc of the above (D) SENCY i 4l T

43, refers to some action 43 i FTWZT far o PRI A
which is a time consuming cffort 2, ol Eail fafere =l Pl kS ki
necessary to complete a specific ¢ forg amazad Y o el
event. gl
(A) A Network (A) D
(B)  An Activity (B) afafafe
©) An Event (@) gl
(D) A Nodec (D) 3«

44. Consultancy relates with the 44, wrel et €, ffoRad & ‘z?rsm
fol]owing except : (A TR & TS ik
(A)  Planned proccss of

customer (B)  UED @l DA PRAT

(B)  Rewarding the customer (C) TP & IR0
C Motivation of customer ..
ED; Ancillary relationships ®) TR e

45.  Which of the following shows the 45, /= % ¥ - FY T W B
process of creating somcthing i @Y T s
new : (A) T e
(A)  Business Model e
(B) Modcling &) tﬂ’gi%m
(C)  Creative flexibility ©) % e
(D)  Innovation (D) TR

5496 COM214/COM 216 —
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46.  What is the process by which 46, dg ufhar @1 2 Riga g1 aifda e
Individuals pursuc opportunities e A g T @ )R
without regard to resources they fbv @il Rt A @ By E 2
czl:cntlz't control ? (A)  (eIda-—ydy
(- Start-up management
(B) an'cp:'cncnrs:ip (B)  we
() Financial Analysis (€)  fada-fazrmm
(DY Feasibility planning (D) SdETT AT

47 Project cycle include phase - 47, oRGT-gH ¥ w0 WA £
(A) o (A) 6
(B) 4 (B)

) 8 () 8
(D) S (D) 5

48.  Rural Industrics or traditional 48. gl e a1 yrERe  IAF
Industries known as o P ®Y A AT A 2
(A)  Food Industry (A) QT SET
(B)  Cottage Industrics (B) zga'q RE3ILI
(C)  Agriculture Industries (C) @ﬁ RGI
(D)  None of these (D) T A B T

49.  Which one of the following 49. f=faRed § & dH @1 WHIvH T T
promotion tools has mass reach ? e w® g g7
(A)  Personal Selling (A)  Jufdera fash
(B)  Sales Promotion (B)  faml G
(C)  Advertising () fasmm
(D) None of these (D) T QB A&

50.  Opportunity analysis is : 50.  argwR—faveryor g -

(A)  Necessary (A) WS
(B)  Unneccssary (B)  3Ta¥as
(C)  Compulsory )  dfard
(D)  None of these (D) W A PIY A
g
5496 COM 214/ COM 216 Page - 17



p-2 : COM 216 - Tourism & Travel Management—ll

Grou .
. Tourism Sector Creates more l. e &3 CIBCICENN UeT A &
opportunities. |
(A)  Job (A) SR
(B)  Fund raising (B) & LI
(C)  Profit making (C) ™ AT
(D)  Attractive (D) IR
2. International tourism helps to earn 2. HR A wfed | FHTE A AGQ feverct
g !
(A)  Goodwill (A) @
(B)  Foreign exchange (B) fagel gar
(C)  Image building (C) ©fd fomfor
(D)  Collaborative Business (D) TEANTTHG A
3. A wholesaler who sells package 3. e faghar st Yol [+{4 99T & 99
tours is called a : FHASINEE )
(A)  Travel Agent (A) odd Quic
(B)  Travel Agency (B) g Toiet
(C)  Tour Operator C) SfREY
(D)  None of the above (D) ¥ P o A
4, holidays arc one of the 4. _  gfedl wed &1 (& ToR
type of tourism. gl
(A)  Wellness and health (A) ﬁg‘\ﬂ‘ﬁﬂ 3R WrReg
(B)  Music and Recreation (B) g 3R g
(C)  Sports ©€) T
(D)  Entertainment (D) . TR

5496 COM 214/ COM 216 Page - 18



Eco tourism relates to
(A)  Economic system
(B)  Financial systcm
(C)  Nature
(D) E-Commerce
is very powerful pull
marketing strategy for tourism
products.
(A) Words of Mouth
(B) Trade show promotion
(C)  Salcs promotion
(D)  Exhibitions
has successfully tapped
the Asian tourism market in terms
with competition.
(A) Bangladesh .
(B) Malaysia
(C)  Singapore
(D) India
India needs to change its
marketing approach to modemn
marketing approach .  for
developing Tourism.
(A) Planning
(B)  Organizing
(C)  Traditional
(D) Management

giRRefdd) wieq foua Haftd & ?

(A) I YTl

(B)  faw yormedt

(O

(D) §-wr

_ yded Il @ forg U dgd
yifderamren ot fauo RO 2

(A) ¥ ¥ Fod 1€

(B) @R I HRA

(©) I dad=

(D) HEw
vt @ wed # oRmE
Wi IR BT AHERTaD Qe (bl
gl

(A) . ST

(B)  eIfem

(C) R

(D) ¥Rd

ARd & Wed @ Ao @ fow aa
_ foE gfesm @1 amfie

R e § see @) smawad
gl

(A) T

(B) A

(C) WERM

(D) WA
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gifed @ RAYAN uded

9. characteristics of Tourism 9. I
creates the challenge of Iaral o T bl JAR—-TGI Rl TI“R”
fluctuations in  demand  for dar GGl §|
tourism products. (A) rgRO

(A)  Storability
(B)  Scparability
(C)  Tangibility

(B)  yuhd
() wedr

(D)  Seasonability (D) AR
10.  WTTC means : 0. WITC & 3o
(A) \CNo(Llll]CClﬂvael and Travel ) P e e R
(B) Z:’Voour:;l:ilTravel and Trade (B) fvg amT 3R @R uRyg
(C)  World Travel and Tourism () favg gmr ok wded aRue
Council
(D)  World Tourism and Trade (D) fazg wfe 3R @R RLE
Council
11. Culture History and Diversity in 11. 9Rd H W\‘?ﬁf gfoem IR fafderar
Indiaare __ image attributes. L Bfd favmant €|
(A) Positive (A)  HRIHD
(B)  Necgative (B)  THRIHD
(C)  Neutral ©) e
(D)  Environmental (D) -
12. Which onc of the following isnot 12, Frfafad # & &F-0 W& ifeg
an online Travel Agency ? ' e ToRT TET § ?
(A) yatra.com (A) A B
(B)  makemytrip.com B) & Ruat
(©) myntra.com ©) B
(P) Goibibo D) TeRE

5496 COM 214/COM 216 - Page - 20



13. is the strategic slogan of 13, mied & dard g & w1
ministry of Tourism as centr N )
nisiry of Tourlsm as cenira| i e e B WERE A 2
principle of Tourism.
(A)  Atthi Aate Raho (A) IR 1 &
(B)  Grahko Devo Bhavo (B)  UTEFI a1 A
(C)  Atthi adhar - .
10k FadharaMhare () fify el wR
Desh :
(D) Atithi Devo Bhavo (D) i &

14, ‘International Yoga Day’, is being 14, g A fgd wrd Cafi i r
celebrated on as rich ANgd @ U # #A1a1 A 2l
heritage of Indi

g 0\1 ndia. (A) 21 RyamR
(A) 21" September
. (B) 21 T
(B) 217 June
(C) 21" July © 21
(D) 21" August (D) 21 &

15. Visit to a particular placc where 15 frdl fody wWF W S wE P
an event is the main attraction, it gl T IFET B, S qded
is called bases tourism m JATC Hgl %'
product.

(A)  WIPhID
(A) Natural (B) T
(B) Event N
(C)  Historic ©
(D)  Religious (D)

16. Ministry of Tourism is supporting 16. Tqded ¥ < i e @ fau @
AYUSH as a strategic approach UGG g&aﬂm 3 w9 # T I
to develop in the country. el B2 <@ 2
(A) Health & Medical " N

Tourism
(B) Recligious Tourism (B) H i® T
(C)  Sports Tourism (C) T A
(D) Cultural Tourism (D) ﬂ‘l’\‘?ﬁﬁ qded
COM 214/ COM 216 Page - 21
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17. scheme promotes travel to 17.
smaller  heritage  sights by CAMGL| e BT forr el
reducing air tickets prices. A A g A el
(A) UJALA (A)  Sollefl
(B)  UDAY (B) 944
(C) UDAN (C)  9sr
(D) UTSAV (D) 9

18. FDI is permitted in  18. gled AR FARAD W 7

tourism construction  projects, fapra q:{f%’(-[ ydeq famfo gRarerl
including the development of ¥ TEanE @ Sl'j'qﬁ 21
hotels & recreational facilities. (A)  25%
(A)  25% (B) 50%
®  50% ©)  75%
©  75% (D)  100%
(D) 100%

19. policy fapilitates hassle 19. i ﬁﬁlﬂﬁ’ <9 A 31?!?1‘@?1
free holidays to international T q‘; fero G 7 g gfeedr g1
arrivals in the country. N A) AT ) T
(A)  Passport on Arrival (B)  STTH R Fra
(B)  Visa on Arrival (©) T R T
(C)  Currency on Arrival
(D)  Currency exchange (D) fafa

20. is such; that carefully 20. T § ;S AOEM il
manages its potential negative IR WM R ® gHe Sfad
impact on thc host community TERIIG G & QauHIgdd Fafrd
and local environment. T 2|
(A)  Agro Tourism (A) PR qdeq
(B)  Cultural Tourism (B)  Higfiad weq
(C)  Sustainable Tourism €) il geq
(D)  Village Tourism (D) I e

5496 COM 214/ COM 216 Page - 22



21.

Swadesh Darshan Scheme is

21, @Ry <dd Ao @ ey e d
concerned 1o : Ry 2
(A)  Religious Tourism (A) i TieA
(B) Tl:avel Circuit (B) M wfde
(€)  Historical Tourism (C) NGRIGE qdeq
(D)  Adventurc Tourism (D) wERiE T
22. The colour of Joint passport is : 22. 9g® e BT ¥ F
(A)  Pink (A) T
(B) Blue (B)  rem
(©)  Green (C) ™
(D)  Red (D) I
23. In India, who is the Exchange 23. ARA H g PRIz @ 8 ?
controller ? NI IS LE
(A)  Prime Minister (B) fag #=
(B)  Finance Minister (C) R & arg TR
(C) RBI Governor
(D)  President ©) T
24, The World Heritage list is 24. Riva eIy qd e g1 gl
published by : St & ?
(A) WTO (A)  fawe AR HeT
(B) UNESCO (B)  gIwd!
(C)  UNICEF © IR®
(D)  None of these (D) T A Y 7
25 All the matters related to passport 25 UUé W Wi wh AW 3w
are under the control of : frazor # €
(A)  State Government (A) I WPR
(B) Ccnttal Govcmmentc o (B) &% WER
(C)  State & enira &
Government © W A o S
(D) None of these (D) T H P T
5496 COM 214/ COM 216
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26. Indian passport is valid for : 26.
(A) 10 years 27
(B) 20 years (A) 10 ¥t
© S years (B) 20 ¥t
(D) 8 years (©) 5 ¥ret
(D) 8 ¥lc
27. What is the main task of a tour  27. AT ATl & vl H IR P
operator in terms of travel 7= R
information ? . )
(A) Evaluating travel options (A) AT [dde PT
(B) Managing travel (B) I JRETOT I BEOL
€ ti STHGRY
r scr'va' ons ©) a—_— g
(C)  Providing necessary travel
information Xl
(D) Arranging travel (D) A T @Y AR AT
documents
28. Tourist visa is valid for how many 28. ¥Rd ® Ted 'ffﬁTﬂT fhae feai & forv
days in India ? g g7
(A) 30 days (A) 30 feq
(B) 60 days (B) 60 f&a
(C) 90 days (C) 90 feq
(D) 180 days (D) 180 f&A
29.  VISA which is issucd to skilled 29, FA IR I TR B TN B
and qualified professionals are : W arell dINl @
(A)  Tourist (A) TeH
(B)  Employment VISA (B) SR A
(C)  Transit VISA (C)  gifvre drem
(D)  Business VISA (D) TG arm
5496 COM 214/ COM 216 Page - 24



30.  Expand “TAAI" are : 30.  “TAAI" & %R 2 :
(A Travel Agents Association (A) a0 Quic GEIRIgEE 31
of Indonesia SR
(B)  Travel Arcas Association ¥
) R Qﬁul QHI@QNH AT
of India ®) ?ga
(C)  Travel Agents Association , .
of India (©)  zad T T ! st
(D) Travel Agents m
Amendments of India (D) 3a@ Tofe oifised ot gfean
31. What is the function of a ground ~ 31.  Im=0 T # NS dfmeR P DR
operator in the travel industry ? ?
(A)  Managing travel S . .
documents (A) Tl RNl B Yaer
(B) Handling travel (B) Tl AR B g§e
reservations
(C)  Designing tour packages € < Tt ST B
(D)  Providing services at a (D) A WM W arg FeH Bl
destination _
32.  Tourism creates impact on 32.  wded &l yid Usdl § 1
(A) Individual (A) T
(B)  Family (B) RaR
(C)  Culture (C) Gl
(D)  Community (D) WYEH
33 What is the role of a tour operator ~ 33. ITAT e H [+ 3iReR @l ﬁﬁi’cﬂ 0
in the travel industry ? s 7
(A) Assembling travel '
components into packages (A) T HeHl B ddl § e
(B)  Selling individual travel
components (B)  @fixwId A gedt At fat
Handlin immigration _ _ .
(G Hance (C) AT Yl &1 yee
services
(D)  Providing consultancy (D) R Ja GSH BT
scrvices
COM 214/ COM 216 Page - 25

5496



34.  What is the main source of 34, I dqer ol ¢ forg woiRd @

revenue for a retail travel agency? Bl da e’
(A)  Wholesale discounts (A) 9% Ge
(B)  Commission (B)  HHIEA
(C)  Retail price markup (C) g1 Hd G
(D)  Service fees (D) W Yo
. 35.  The place at the airport where  35. gaTg Ags W q8 W el A Sl
travellers declare their items in A &) T FRd 8 7
baggage ? (A) WA
(A) Immigration B) -3
(B)  Check-in ©) AT

(C) Boarding
(D)  Customs
36. What is the main responsibility of ~ 36. - Il e ¥ U6 éﬂa ol @l =

a travel agency in the travel

(D) FveR

Rrrerd 5

industry ? RN

(A)  Marketing tourist products (A) wied Iaret a1 fgvE

(B)  Organizing travel

(C) Handling immigration (B) AT & AT
services

(D)  Providing accommodation (C) WA Jaraii Bl e

(D) 3711 SYef&l oIl

37. A tourist who travels within the 37. U® Wcd ol 3[04 < & AR &

boundaries of his own country is NR T FRAT & S weh
calleda _tourist. g Il ¢ | -

(A)  Inbound | (A) ZIEISE

(B)  Outbound (B) (A

(C)  Domestic (C) W

(D)  Nonc of these (D) T I B T

5496 COM 214 / COM 216 Page - 26
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38.

COM 214/COM 216

A connecting flight should take 38, $afdeT Jeld e & AR
place within hours. 2 =R | -
(A) 3 A 3
B) 4 (B) 4
€ s ©) s
D) 2 D) 2
39. A person traveling abroad should  39. fa5w amn A aol A B Jfard
compulsory need a : ® A gD NILIHAr sl |
(A)  Ticket A) fede
(B)  Insurance (B) @mr
(C)  Visa (C) i
(D)  None of these (D) 3T 3 PIg TR
40. The first Metro Railway in India  40. 9Rd ¥ Ugel gl Yoid ®al W € ?
is at: (A) feeh
(A)  Delhi - (B) waal
(B)  Calcutta ©) d
(C) Bombay D) TER
(D)  Bangalore
41. Employees \;vho work at Airport 41, gdTg AgS W AREY W o,
for booking reservation, T @ Wi 3R fede ol 1 B
weighting and checking luggage fou oM &= 9 FHERI B @@
and issuing tickets are known as : Hed & ?
(A)  Traflic Assistant (A) TR TR
(B)  Airport Agent (B)  gar g Toie
(C)  Ground Staff © e
(D)  Airport Assistant D) s e
5496
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42. Which mode of transport is  42. URGEd &I $IF AT G FE Ao & 7
fastest ? (A) Y it
(A)  Airways B) et
(B)  Waterways
(C©)  Roadways (@)
(D)  Railways (D) el
43, The year TAAI was established : 43, 8 a¥ 1@ TAAI 1 S0 g8
(A) 1952 (A) 1952
B) 1950 (B) 1950
€) 1951 (C) 1951
(D) 1953 (D) 1953
44 VISA attestation is done after the  44. 4 99T afdd & Tdd ®IF W
person reaches the destination is g @ a5 fear Wi & R den
called : JAT Hal 9T §
(A)  Transit VISA ( A)  gifve dem
(B)  VISA on arrival (B) I R Ao
(C)  Tourist VISA (C) ?{ﬁw Il
(D)  All of the above (D) IR T
45. The agency which controls air- 45. ¥Rd ¥ gare gmE o T e
traffic in India is called : arell Tl &l 9T dEl WA § ?
(A) = ABCD (A) ABCD |
(B) DOT (B) DOT
(C) DGCA (C) DGCA
(D) MOT (D) MOT
5496 COM 214/ COM 216 Page - 28



46.  What does “IATA” stand for ? 46.  “IATA” & &1 319 8 ?

(A) A gard amn Eifiee

(A)  International Air Travel

Association

(B)  International Air Transport (B) mﬁiﬁ'ﬂ ag TRaeq §9
Association . .

) Intermational Air Tourism © m&ﬁn i e
Association (D) RUTCH® a8 Tied il

(D) Inspirational Air Tourist
Agreement

47. PNR expand are : 47. YR &1 fowR 2
(A)  Passenger Name Record (A)» Iﬂ’ff’ M Rafe

(B)  Pilot Name Record

(B) UG W Rate
(C)  Pilot Number Record

qrere qaR Rare
(D)  Passenger Number Record ©

(D) TE AR Rare
48 isafundamental driverof 48.  wieq SEl @ @ W
the tourism industry. qoTd 2 [
(A)  Hospitality - (A)  WEHEA
(B) Hotel (B) gred
(C)  Transportation (C) uReed
(D)  None of the above D) T ¥ A
49.  Formation of Airport Authority of 49,  wrdw RuFyd yRexw @& T
India (AAI) was : frar T
(A) 1902 (A) 1902
(8) 330 (B) 1990
(C) 1996 ©) 1996
(D) 1995 (D) 1995

5496 COM 214/ COM 216 ' Page - 29



50.

India’s first airline is :

(A)
(B)
©)
(D)

AIR INDIA
INDIGO
TATA AND SONS

None of thesc

50.  WRd @) Ygel YaRaEd &

(A)
(B)
(©)
(D)

% ok ok %k *k

TR gfea

21eT Us 99

T ¥ DI el

5496
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