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M.Com. (IIT"* SEMESTER) EXAMINATION, 2024-25

(CBCS MODE)
COMMERCE

(INTEGRATED MARKETING
COMMUNICATION)

Time : Three Hours] [Maximum Marks : 75

Note:

There are three sections (A, B and C) and

candidate has to attempt questions from all
sections. Marks are indicated against each sections.
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Section-A
Gure—3

L. Answer all of the following questions: 5%x3=15

foyeiferiad # & UAF BT IR QA -

(a)  Define Direct Marketing.
ey fauor @1 R Hiforl

(b) Differentiate between Outbound and
Inbound telemarketing
FHeASHS T4 gHaes cfomafin § fg
P |
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Note:

=

(c) Explain any three objectives

o of
communication
W @ ol B Svedll @ aren #ifn
(d)  Differentiate between ‘B2B’ & ‘B2’
transactions.

‘B2B’ 4 ‘B2C’ e # 3R we Ay |

(¢)  Briefly mention the objectives of public

relations.
SRS B SR B W AR PR |
Section-B
gus—q
Answer all of the following questions: 5%4=20
Frefeiad § 9 gd 999 o1 SR Qo |

(a) explain various communication objectives
as poor ‘Hierarchy of effects’” model.

e STl @ @ren i |
Or
IYqr
(b)  Explain the importance of personal selling.
feas iy @ wg@ &1 aviE Hifeid |
(a) What are the limitations of Radio as an
advertising communication medium?
Rema ar wem & w0 § WA @ A
T g |
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(b)
4. (a)
(b)
o} (a)

Or
AYq|

What are the similarities between radio and
television  advertising  communication
medium?

e iRk elfav wur qreaw & @ wEEar
g

Explain the various source attributes which
should be kept in mind while selective
massage source.

9O A B I8 A 9 S o
faergamsli @ &g # Y@ Afed IF@1 aUH
B |

Or

JIdr
Define ‘Reach’, ‘Frequency’ & ‘coverage’
in terms of advertising Media.
R Afer & Gl § W, WgRr W@
‘BT BT GRATRT DI |

describe the various types of Advertising

agencies.
Rt yaR @ Rse it B 7o |
Or
A4
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o T—

(b)  Explain the various methods of fixing
advertising budget. |
Reme soc d@ & @ s e @
AT N |
Section-C
gre—
Note: Answer any two of the following : 2x20=40
e B A A R et @ s AR
6. What do you mean by Marketing communication?
Explain the various elements of Promotion — mix.
oo v o qar ard &) wERE Bsor o
fafi=t Tl @t e &Y
2 Define Sales Promotion. Discuss the various types
of sales Promotion methods.

fama e a1 aRenfia AR | R Jor & sy
W faftrl @t et FIRA |

8. Define Personal selling. Explain the advantages &
disadvantages of Personal selling,

auﬁﬂ?ﬁﬁmﬁqﬁ%ﬂﬁﬁmﬁlmwwgﬁ
B fRRyd® e |

9. Briefly explain the media planning process.

Wifear frarm afd a1 weg § weng |
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