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PGCOM 509 FI/PGCOM 509 HRI/PGCOM 509|M1 
M.Com. (IInd SEMESTER) EXAMINATION, 2224 

(CBCS MODE) 

Time: Three Hours] 

1. 

words : 

Note: There are three sections (A, B and C) and 

candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

(a) 

COMMERCE 

(b) 

Note: Answer each of the questions in not more than 200 

(c) 

PGCOM 509 F1 

IMa[imum Marks: 75 

(ACCOUNTING THEORY) 

Section-A 

Define Accounting. 

5x3=15 

What do you mcan by Financial Management? 

Discuss the receipts of Net Income. 
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2. 

(d) 

3. 

(e) 

Note: Answer all the questions in not more than 500 

What do you understand by GAAP ? 

(b) 

GAAP Ì 314C61 T 314 ? 

words each : 

(a) 

Write note on value Added Reporting. 

(b) 

(a) Discuss on the disclosure of accounting 

Section-B 

policies. 

Or 

4x5-20 

Explain the Accrual Concept in detail. 

What do you mean by Income Measurement 
Concept ? 

Or 

Discuss any five approaches for accounting 
theory construction. 
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4. 

5. 

(a) What are the factors affecting accounting 
environment ? 

? 

(b) 

(b) Differentiate between General Purpose 

Or 

Reporting Vs. Specific Purpose Reporting. 

(a) Discuss the conceptual framework of 

FASB. 

Or 

Discuss the conceptual framework of IASB. 
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Note: Answer any two of the following questions in not 

6. 

7. 

8. 

9. 

Section-C 

more than 1000 words : 

Elucidate 

What do you understand by Accounting ? 

Elucidate Accounting Principles & Conventions. 

2x20=40 

classifications. 
Accounting Theory and its 

Discuss the objectives of financial reporting 
Suggested by Accounting Principles Board (APB) 

Statement No.4. 

What do you understand by Inflation Accounting ? 

5348 PGCOM 509 F1/PGCOM 509 HRI/PGCOM 509 MI Page-4 



1. 

Note: There are three sections (A, B and C) and 

candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

(a) 

(b) 

(c) 

PGCOM 509 HRI 

Answer all questions : 

(d) 

(TALENT MANAGEMENT) 

(e) 

Section-A 

quG3 

What is Human resource Audit ? 

Define employee attrition. 

What is hiring process ? 

Discuss the objectives of training. 

What is career planning. 

5x3=15 
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Note: Answer all of the following questions : 4x5-20 

2. 

3. 

(a) 

(b) 

Section-B 

(b) 

Explain the key process of talent 

management. 

Write a short note on life cycle of talent 

management. 

Or 

(a) Distinguish between job description & Job 
specification. 

Or 

Explain the objectives of HR planning. 
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4. 

5. 

(a) 

6. 

(b) 

(a) 

(b) 

Define Walk-in-Interview. 

Or 

312T 

Differentiate between Talent and knowledge. 

turnover. 

Explain the reasons of low cmployce 

Or 

Explain the various methods of promotion. 

Section-C 

Note: Answer any two questions of the following: 2x20-40 

What do you understand by Talent Management ? 

Explain its objectives. 
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7. 

8. 

9. 

Describe the meaning of recruitment and explain 

the recruitment procedure. 

Write a detail note on Employee Retention. 

Define interview. Explain methods and types of 

interview. 
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(CONSUMER BEHAVIOUR & MARKETING RESEARCH) 

Note: There are three sections (A, B and C) and 
candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

1. 

PGCOM 509 M1 

Explain cach of the following in not more than 200 

words: 

(b) 

(a) Consumer Attitudes 

(c) 

Section-A 

(e) 

Lifestyle 

Opinion Leadership 

(d) Buying Motives 

Market Research 

5x3=15 
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Note: Answer each of the following questions in not 

2. 

3. 

more than 500 words : 

(a) 

(b) 

Section-B 

(a) 

(b) 

Discuss the salient features of Indian 

Consumers. 

Or 

Self-concept. 

4x5=20 

Explain the meaning and importance of 

Explain the meaning and types of reference 
groups. 

Or 

What is Culture ? Explain its components. 
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4. 

S. 

(a) 

(b) 

(a) 

(b) 

Why is Post-Purchase 

Consumer important for a marketer ? 

buying? 

Or 

What are the main Features of business 

behaviour of 

Differentiate betwec Exploratory and 

Descriptive Research. 

Rescarch ? 

Or 

What is the importance of Marketing 
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Note: Answer any two of the following qucstion in not more 

6. 

than 1000 words : 

Section-C 

9. 

2×20-40 

Discuss the importance of Study of Consumer 

behaviour in determining marketing-mix. 

7. Discuss the Maslow's Need Hierarchy Theory with 

reference to consumer behaviour. 

8. Explain the concept and stages of Family Life 
Cycle. 

Discuss the steps involved in marketing research 
process. 
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