5348

PGCOM 509 F1/PGCOM 509 HR1/PGCOM 50
M.Com. (II"" SEMESTER) EXAMINATION,

Time :

(CBCS MODE)
COMMERCE
Three Hours] [Maximum Marks : 75

PGCOM 509 K1
(ACCOUNTING THEORY)

M  Note: There are three sections (A, B and C) and

rﬁ

e :

Note:

e
1.

candidate has to attempt questions from all
sections. Marks are indicated against each section.

S U B @l N @ve (@, 9 ofk §) 8§ ud apedl
3 IR @Ue ¥ A T U $ IJW oA &1 IAD

Qg & A I 3 AT B
Section-A
gue—3

Answer each of the questions in not more than 200
words : 5x3=15
W U @ IR WEHTH 200 TRT H RV
(a)  Define Accounting.

g @ g Hif |
(b)  What do you mean by Financial Management ?

forfrar fraror & amy @ AwEw § °
(c)  Discuss the receipts of Net Income.

e I & MGyl W adl S |
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(d)  What do you understand by GAAP ?
GAAP R 3TTHT FT MY € 7
“(¢)  Write note on value Added Reporting.

s s Rof o R ford |

Section-B
Gug—q
Note: Answer all the questions in not more than 500
words each : 4x5=20 Q
e o v @ SeR e s00 Tt A -
2. (@)  Discuss on the disclosure of accounting
policies.
o Mot & yediaRe W Tt A
Or
AT
(b)  Explain the Accrual Concept in detail.

SUTSH FRIRVT FY AR Ty |

3. (a)  What do you mean by Income Measurement
Concept ?

3T 1Y PI IAFRIRVT T 7 AW & ?
Or
(b)  Discuss any five approaches for accounting
theory construction.

gftedivl w =4t #v |
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4. (a)  What are the factors affecting accounting

environment ?

REIGT TR B WG d%Y a FRE 0
27

Or

3T

(b) Differentiate between General Purpose
Reporting Vs. Specific Purpose Reporting.
IR W Hfded e fRftre e

gfide # R Yo B |
S. (@)  Discuss the conceptual framework of
| FASB.
THUTHd! & 49NG g R 72 B |
Or
KLE|

(b)  Discuss the conceptual framework of IASB.

LU & dRe g W Tbl BT
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Section-C
Wus—y

Note: Answer any two of the following questions 1n not

more than 1000 words : 2x20=40

Arfifed Rl o el & oe wIfdead 1000 Tal H

e :
_(ﬁﬁ:fq .

6. What do you understand by Accounting ?
Elucidate Accounting Principles & Conventions.
dgiEd W AT F W 7 ? oo Rigrd Ud

7. Eluci‘date Accounting  Theory  and  its
classifications.

i Rigi T 36 TR B e Hiferg |

8. Discuss the objectives of financial reporting
Suggested by Accounting Principles Board (APB)
Statement No.4.

e g IR awme w@r 4 g R
Ty i e & St e B

9. What do you understand by Inflation Accounting ?

ARG ol & 39 Ry qwe ¥ 2
o000
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PGCOM 509 HRI1
(TALENT MANAGEMENT)
Note: There arc three scctions (A, B and C) and
candidate has to attempt questions from all
sections. Marks are indicated against cach section.

e ww&wﬁm(&-,aﬁw)%@maﬁ

I o aﬁmmﬁﬁﬁnﬁmzﬁwéﬁ%lm
|Us & G S0 3G 3 ¢
Section-A
gue—3
1. Answer all questions : 5x3=15
T 9o B IR Q

(a)  What is Human resource Audit ?
I G fifeT @ g ?

(b)  Define employee attrition.

FHER EROT BT IR DY |
‘ ()  What is hiring process ?
o« o e 7 & 2
(d)  Discuss the objectives of training.
% T & Tl Bl IRAT DIT |

(¢)  What is career planning.

a3y om0 & ?
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Section-B

Qlg—q

Note: Answer all of the following questions :  4x5=20

e PEfoRed 3 wit el & o A

2 (a)
(b)
3 (a)
(b)

Explain  the key - process of talent
management.
ST SEuE Y S T @ @ & |

Or

S RG]

Write a short note on life cycle of talent

management.

gfer WEue & e 9% W e Gt ool
for |

Distinguish between job description & Job

specification.

Aied faamur AR e fftedr & d9 iR
& |

Or

3T

Explain the objectives of HR planning,

Ha e e & Seet @ e e |
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4, (a)  Define Walk-in-Interview.

dfp—g-gexey &1 Ul &Y |

Or
T
(b)  Differentiate between Talent and knowledge.
yfer AR §TH & 4 3R &l |
5. (a)  Explain the rcasons of low cmployce
turnover.
P FHAN) THOIR & DRI W 3 |
Or
JRIT
(b)  Explain the various methods of promotion.
TeIf @ faf faferal @ @ & |
Section-C
LCASE]

Note: Answer any two questions of the following : 2x20=40
e : famfoad # ¥ el <1 gl @ SR i
6. What do you understand by Talent Management ?

Explain its objectives.

TR WeEF W 9 T WK € ? SO 959W W'
BIRAY |
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7 Describe the meaning of recruitment and explain

the recruitment procedure.
ﬁmaﬁwﬁgmnﬁmﬁmml

8. Write a detail note on Employee Retention.

) gfTReT R U@ g A |

9.  Define interview. Explain methods and types of 0

interview.

R @ oo S| R @ R o
WRI BT U DI |

—
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PGCOM 509 M1

(CONSUMER BEHAVIOUR & MARKETING RESEARCH)
Note: There are three sections (A, B and C) and

e

candidate has to attempt questions from all
sections. Marks are indicated against each section.
sﬂmua?szgamm(ammmv)%qdmeﬁ
A vde we R T yEl B S A F 5D
qUs @ Y I 3id 3 2
Section-A
Gues—

Explain each of the following in not more than 200
words : 5x3=15
Arefofer s @ @ afiead 200 Tl H
Y
(a)  Consumer Attitudes

I A
(b)  Lifestyle

e gell
(c)  Opinion Leadership

R g
(d)  Buying Motives

P YA
(e)  Market Research

ISR 3R
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Section-B

Qoe—q

Note: Answer cach of the following questions in not

e

more than 500 words : 4x5=20
Fefoias @t sl @ ww afead 500w &
MG

(a) Discuss the salient features of Indian

Consumers.
TR S A e Rt @) Rl
P |

Or

JAqr

(b)  Explain the meaning and importance of

Self-concept.
HTHITIRYT BT 32l T Hgeq garegy |
(a)  Explain the meaning and types of reference
groups.
W—W%aﬁawmﬁzﬁrmsﬁl
Or
IYar

(b)  Whatis Culture ? Explain its components.

VRPIT TN & ? 5% edl A aran A
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4. (a)

(b)

'Lll

(a)

(b)

Why is  Post-Purchase behaviour of

Consumer important for a marketer ?

SR B HI-Uvar FaER [l fauur
oot & forg i Heed & 7

Or

JRJ4r
What are the main Features of business
buying ? |
GRS B D T YIE 0 € 7
Differentiate between Exploratory and
Descriptive Research.
FRUTHE U§ qUATHE  ATEEM H 3R
HIFTT |

Or

4T

What is the importance of Marketing

Research ?

RIgur oMY &1 T HRd & °
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Note:

Section-C
s
[lowing question in not more
2x20=40

Answer any two of the fo
than 1000 words :
Arforfag § @ 5l @) weAl @ SR e 1000
sl A 4

Discuss the importance of Study of Consumer

behaviour in determining marketing-mix.

Rqur afwsmr & RuRo § Swiied @AER & JeaTH
& "Eed @ fadgT HIfTY |
Discuss the Maslow’s Need Hierarchy Theory with

reference to consumer behaviour.
SUHIeR] AAER & Hed H HEAl & AaeIadl YSIhA
g @ fad= #ifov |

Explain the concept and stages of Family Life
Cycle.

URAR SHA—Th 1 SFAEIROT TAT TR0 FY T |
Discuss the steps involved in marketing research
process.

W?ﬁumﬁﬁ%ﬁwﬁaﬁﬁﬁmml
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