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What is the primary goal of

digital marketing ?

A) To improve  product
design

(B) To improve products or
services using  digital
channels

(C)  To create physical stores

(D) To collect data without

customer interaction

1. fRfSea wofer &1 wifAe e @

7
(A)

(B)

©)
(D)

SaTe o § GUR &A@
ferg

fefirea Aal &1 IwT WD
et a1 Warll P qerr <A
M WeR M & forg
RS WO B 1 ST Thd
BT

2. Prffes § % e-d Rired

2. Which of the following is not a
digital marketing strategy ? HqrafeT YAfg 98 & ?
(A)  Social media marketing (A) e Aifear AT
(B) Television advertising (B) s RIS R
(C)  Search engine .
N ; © @ $o o (Tada)
optimization (SEO) )
(D)  Email marketing (D) < AT
3. Which of these is a digital 3. 3T ¥ ®H-—w R(fKfea w@RET A
marketing tool ? 27
(A) Billboards (A) Rerdld
(B Search engine marketin . .
) SEND & (B) W g AR (TwETH)
(C)  Radio ads (€)X s
(D) Flyers D) AT
4. Digital marketing encompasses 4. e #@fer # fa=foRad ¥ &
which of the following ? AR Tfe 2 ?
Eg; 8n:y online ads (A) 3 o 3
nline resenc -
S @) R Ried Al & mmam
management through 3 o TR 7
various digital channels 5 Lk
(C)  Physical store promotions ©) i TR Far
(D)  Only television ads (D) dd Teffdo fasme
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What is an example of inbound

digital marketing ?

(A)
(B)

©

(D)

Cold calling customers
Sending promotional text
messages
Publishing
blog posts

informative

Television commercials

Which of the following is a key

difference between digital and

traditional marketing ?

(A)

(B)

©

(D)

Digital marketing uses
physical media
Traditional marketing is
more data-driven

Digital marketing allows
for real-time tracking and

adjustments
Traditional marketing
offers interactive
engagement

Which of these is an advantage
of traditional marketing over
digital marketing ?

(A)
(B)
©)

(D)

Immediate feedback from
consumers

Ability to track analysis
in real-time

Local . targeting
capabilities

Limited audience reach

grage fffed T @

SR & 7

(A) IS AT IED

(B) mem

(© e A e
Cagll

(D) Ceifda fawme

Preffafeg & 4 oW Rfea ok

wRE RoE @ 44 @ TEay

IR E?

A) Rfea wefer dfde Afew

%1 SYANT BT 8

B) uNRe fwm e
Ser-wad He &

©) RfYea "l s T
Sfe ok gwreE A
T ®

(D) URIRS fauve gevfdes gem
Y ol §

T ¥ | e TofeT ™

URIRE HBIET BT oA & ?

(A) SuRiGaRT | deprel wff

(B) UINE WU H TR P
0P B P &

(C) T e eHar

(D) ¥ ¥l 7w g
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10.

11.

Which of the following 1s an

example of traditional

marketing?

(A)  Google Ads

(B)  Social media posts

© TV commercial

(D)  Influencer marketing

Which of the following is a

disadvantage ~ of traditional

marketing ?

(A) Lack of ability to interact
with the audience

(B)  Higher cost-per-click

(C)  Real-time data tracking

(D) Immediate ROI
measurements

Which  marketing

allows for precise targeting of

audiences based on

demographics and interests?

(A)  Print media

(B) Digital marketing

(C) Billboard advertisements

(D) Radio Ads

What is the primary goal of

SEO?

(A) To make 2a
visually appealing

(B) To increase the visibility
of a website in search
engine results

(C) To create social media
content

(D) To generate email leads

methods

website

Prefafag ¥ ¥ 9 uRuRe R

5528

8.
F1 [P IS & 7
(A) T e
(B) Wl My de
) Ad aftius
(D) FCIENIRIERNE
0. frfafed ¥ ¥ aF yRuRe Ruvr
& UM & 7
(A) ol & T qeEd R @
& BT I
(B) T A {®
(©) TS T T ST
(D) I ARSI
10. A TR Tgh AR AN
RE 3 IR W M B WS
FeieRor A Al Al € 7
A) B afew
®) Rftea qm@ieT
) feRs ks
(D) fA fasmE
11 Tasel o mfie e R 2
(A) U@ JqEET F ATEH HPYD
T @ forg
(B) @ I uRomr § e
RS B WA WH D
ferg
© dva Ao sl P
ferg
@) ¥ A I I B fa
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12.

13.

14.

Which of the following factors is
important for improving SEO
ranking ?

(A) High-quality backlinks
(B)  Posting an social media
(C)  Avoiding keywords

(D)  Ignoring page speed

What is a “Keyword” in the

context of SEO ?

(A) A tool
design

(B) A word or phrase used to
content  for

used for web

optimize
search engines

An email subject line
A type of ad on google

©
(D)

What is the purpese of an XML

sitemap in SEO ?

(A) To increase website speed

(B) To improve the design of
the website

(C) To help search engines
crawl and index the pages
of a website

(D) To host
content

the website

ey WT A TR PR

5528

12. O 4 4 o
TEAQYT & 7
(A) ﬁmaﬁﬁiﬁm
(B) A AT W AR P
(©) Fas q g9l
D) 7 TR 3 S P
13 vEdeh @ W § S WE?
) ¥ Rumd 3 fa FAd
frgr oM arern U SUa
® @ o @ fe w3
a—gawf%mm#$f?ﬂm‘f
fpar o9 qen @ ¥R Al
qraa
€ UF W favg ufw
(D) T R & FoR B fagmes
14, TSN W TP UGHUAYS WIgCHY Bl
SR [T ?
(A) d9wTge @ A geM & forg
(B) deERe ¥ T # PR
B B forg
(©) @ Il @1 fbdl deEEe
R A 7G5S B D forg
(D) dqEEe W B ERe P
& forg
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15.  Which of the following is a type ~ 15. f=fafea ¥ ¥ o w yor @
of SEO that focuses on W?z‘(%ﬁ v q‘l’éﬂ'&'ﬂ ST B fore
optimizing web pages for mobile X ¥ @ W N R I
devices ? 39 '
(A) On-page SEO ' .

(B)  Technical SEO (A) -0 TRl

(©)  Local SEO (B) T THEd

(D)  Mobile SEO (©) WY Tagsn
(D)  #TEe g

16. What does “Website 16, "dWIgc G @ dehld @l
optimization” refer to ? 27
(A) Changing website colors (A) TR-9R J9EEE B 7 TEE

frequently B) e 3 e N
(B) Improving the website’s ST AN T & TR
performance, user ]
experience, and SEO © e B 1 AR T
(C)  Only increasing the size (D) WWRE I PIA ST W
of images 3Bl fewrT
(D) Making the website look
good on desktop only

17. Why is website speed important  17. Tugel @ forv i993e o Ty @l
for SEO ? Teaq & ?

(A) Faster website have (A) A9 JewEel § 9= 99l @
higher bounce rates 2

(B) Slowe.r vxfebsnes are B) S Yeaee @ @ go
penalized ~ by search _
engines I <13 [ W &

(C)  Speed has no impact on © @ T w T PR
search rankings W el T @

(D) Speed improves social (D) 7R s Aifear wefrar ¥
media engagement PR A &
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18, it dawige 1 AwEFe GRCTT R

18. What does mobile optimization
of a website ensure ? gffdad ol g7 =
(A) The website looks and (A) am; ? s R o
works properly on mobile el
dvices FY &
evice "
_ (B) d@wrge B ST PR
(B)  The website works only R FH P &
on desktop computers ©) JeTEe e MG | 3o
(C)  The website appears only qRut & g <l g
in search engine results (D) 9§ Al GIEIER]
(D) The website can’t be SETEdR gRT Teed el
accessed by mobile users far &1 | B
19. What is the main purpose of 19. dg@Ee GHHl 3IJhed B T
website content optimization ? S ®T & 7
(A) To make the content as (A) D JANHG TN 9Hd
long as possible 1% T B v
(B) To add more images and
. B) I o R dfsar Aed @
videos R
(C) To ensure the content is |
relevant and  easily € T: §|i||§a.§| B foru fo
discoverable by - search Tl TEfE & AR 9w
engines O ERT 3F | @l o
(D) To increase the website’s ol &
size (D) J9NIRE BT HGR QM
20. Which of the following is not a ~ 20. TWgal & fov fodl dewmge @
factor for optimizing a website IR B B forg Fefoled § 9
for SEO ? P IR T & 7
(A)  Keyboard optimization (A) Prae TR
(B)  Mobile responsiveness ®) E ; _
(C)  Website loading speed © e
oa :
€osi1te g p (D) m Qﬁq _\’T]'
(D)  Website theme color
5528 COM 212 Page - 8



21. Wha‘t.is the first step in setting
up a google Ads account ?

(A) Creating a Google
Analytics account

(B) Creating a Google Ads

account and linking a

payment method
(C)  Designing the ad
creatives

(D)  Wnting the ad copy

22.  What is a key factor in setting a
budget for Google Ads ?

(A) How much the business is

willing to spend on ads

each day

(B) The number of keywords
selected

(C) The amount of website
traffic

(D) The website’s overall.

design
23. In Google Ads what is the
purpose of bidding on keywords?
(A) To determine the quality
of website content
(B) To ensure an ad appears
in search result for

21!  Google Ads 9@idl g & ¥
gl HeH FT 8 7
(A)  Google Analytics @Il &1
(B) Google Ads drdl g1l AR

[T ffd fofe av

) fagmm foufes & feamd
&l

(D) fasmua ufer for

22. Google Ads 3 fou soe feiRa

7 3 & Toed PRE 91 8 ?

(A) TE IS A fe w
fpeT &d B I TR 2

(B) TAMT dids B W&
(C) d9Ige oftd @l A
(D) d9WIEe &1 997 feumg

23. e REE § PeE ® el T
P T I & 7
&) YR W @ e
feifa F & forg
(B) T GHRad &1 & forg &
7% e fafe ol @

specific queries A TRom ¥ e @
(C) To increase the website’s ©) e @ ST TR m
loading speed 3 fiw
(D) _To enhance  mobile D) AEd e
optimization Rt 3%t :
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» ?
Google Ads Sftvr T

24. What is a Google Ads 24 |
“Campaign” ? A TP xR @I fag S Rl
(A) A one-time ad that runs gy @ forg derdl e
for a limited period ®) e Rfe 95w U1 SR
(B) A set of ads targeting a & o T a A=A @
specific  objective  or
product @ we
© A free Google search © ﬁ:‘g’&ﬁ Google i
result afRoT
(D) A website page linked to (D) fagmoe @ e T dawrEe
the ad v |
25. Which type of Google Ads 25. vl @@@™ @ gl of @ fo
campaign is suitable for 59 TR F Google =T IFE
promoting a local business ? P
(A) Displa?' Network ZZ?W j‘q‘?ﬁ Neqdt aRTH
campaign
(B) Local search Ads (B) Wi et RS SR
campaign (C) A fasmm IfEM
(C)  Video Ads campaign (D) 9 IR
(D)  App campaign
26.  Which type of Google Ad words ~ 26. ¥d §o Relee @ ¢fY R g yoR
ad is shown at the top of search B Tl Veaed R fRarn s
engine results ? 39
(A) Display Ads A) TR Re
(B)  Text Ads
(C)  Video Ads B) e Fes
(D)  Shopping Ads (© s fasr
(D) T fasmo
5528 COM 212 Page - 10



27.  What is the benefit of using 27. Google el # Reauif~a wd
«Responsive search Ads” in Ads’ T UGN G P 7T A & 7
google Ads ? (A) 3 A 3 IMR W
(A)  They automatically adjust @ w9 § G @
based on the search query TR

(B) They only work on (B) Y Pad Iwpe UG T
desktop devices M I &

(C) They are shown only in ©) = 33 Google e
Google Maps foara T

(D) They allow for longer ad D) N —
copy ar:[qﬁ N

28.  What type of Google Ad words  28. I IS B ¥ Ugd Yegd W fou
as can be shown on YouTube YHR & el Yeasw fagmoe feaman
before a video starts ? ST e ?

(A) Display Ads (A) vy fagmE
(B)  True view Ads ®B) ™ s

(C)  Shopping Ads ©) ST RIS
(D) Call-only Ads (D) Saet aer ReTE

29. Which Google Ads campaign  29. P-4 Google Ads I JBR
type targets users based on their SUATTEdRl B S wfedr AR
interests ~and  demographic SAERIE TFEN P IER W
information ? aft|g FRar g ?

(A)  Search Ads (A) R e
(B) Display Ads (B) e et o
(C)  Video Ads © A e
(D) Local Ads D) e
5528 COM 212 Page - 11



Jiffr e @ T SR

30. What is the main purpose of 30. T
Google shopping Ads ? 2 i
(A) To display  product (A) G|l qﬁWT‘ﬁ § A S
images,  prices  and ofyal @l R faao &
descriptions directly in qefifd & @ forw
search results ffear qEd
| B T F
(B) To create video content
for YouTube T B e
Arore AT Gieir dgH P
(C)  To increase social media © '
followers ferg
(D)  To promote blog posts (D) T IR @1 gl <
31, What does social media 31. et ARa AT (THOATH) H F1
marketing (SMM) involve ? e & ?
(A) Marketing via television (A) A & armm ¥ fagvm
(B) Using social media (B) Saret a7 el @ Feml T
platforms to promote 5
3 fou Ao AT wiewH
products or services f?ﬂ’
(©)  Sending printed catalogs T SR
to customers (©) e Pl 5% el Hol
(D) Using radio ads for D) WR & foy fsmEt @
promotion ST FRAT
32.  Which of the following is the 32. 3@ ¥/l fAwM & fo frafaReg
best social media platform for ¥ ¥ B e 30T | e
visual content marketing ? QP 2 7
(A) LinkedIn s
(A) foides
(B)  Twitter
| (B) cfaer
(C) Instagram .
(D)  Pinterest © RYCTIH
(D) fiewe



33. How can Twitter be used for . 33. ‘dﬁa‘\’ P SUAN AT REctoIiy
marketing purpose ? forv 9 fovar o |qaar & ?
(A) By posting long-form A) 2R T ORe v
particles B) @Rd awe @@ S AR
(B) By sharing quick updates , ,
and engaging with users A T d
in real time AL REAS
(C) By creating and posting (© S wwt a7 ok e
video content NG
" (D) By uploading  only (D) Bde IR G AYehrs XD
product catalogs
34.  Which social media platform is 34, & 2 § 9B & fov I W A
best for B2B marketing ? Afea Qewt T 3T 2 ?
(A) Instagram A) FEEM
LinkedIn ;
E(lé; Twitter ®) e
(D) Tik Tok EE)) ﬁ“ﬁﬁ
35. What type of content performs 35. #@feT & forg ey W f&9 yar
well on YouTube for marketing ? - @ G 3BT YeTE ) & ?
(A)  Short, quick promotional (A) oY @R yaR dfe
videos (B) oW U dd foRed i
(B) Long-form written blog s
pOSt.s _ (€) fRR Bf fEmm
(C)  Static Image
advertisements (D) E fNET WO
(D) Live interactive sessions a@ﬁw‘
and tutorials
5528 COM 212 Page - 13



36, gEe G e IR AR

36. Which platform is most cffective
for customer service interactions yfafparel @ forg P I
and quick response ? a2 ?
(A) Instagram A) T
(B)  Facebook
(C)  Twitter (B) W
(D)  You Tube ©) aﬁtz'\'
(D) L
37. What type of social media 37. fH9 YR @1 A Hfea ArfeT
marketing campaign works best afe wIFg gaanar & fou da@
for local businesses ? 3BT B FRAT & ?
(A)  Influencer marketing on . . :
Instagram (A) SECRIT AN i
(B)  Facebook Ads targeted to ®) W PR S
local users | B dR @
(C)  TikTok challenges ©) fewei® ?ﬁﬁ?ﬁ
(D) LinkedIn content (D) foioeg M fagvm
marketing
38. What is one key feature of 38. WM B fou T H T T
Snapchat for marketing ? foreryar @y @ 2
(A)  Long video content A) TR HRE
(B)  Real time interactions and
ephemeral content B) e S T iR
(C)  Static Banner ads oot Hr
(D)  Blogging features ©) R IR fgmem
(D) AT e
5528 COM 212
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39.

40.

41.

5528

How does blogging contribute to ~ 39.  &ifi qogal § $Y AreE SO ' 7
SEO ? | (A) TE ) & T
(A) It increases  website 3 ol @t o YT gER
traffic and  improves BT 2
search engine ranking
- ) b. e ranking B @ i &
reduces the need for
social media B FH T T
(C) It focuses on paid search (€ U& yam fey M Y
campaigns sfHl ® fed @
(D) Tt decreases  brand (D) T AFS Ve B B
awareness NGRS
What is a common way to 40. T Ieewl & forg i I G2l
promote a blog post for qordl Y P TE G WIS
marketing purposes ? 37
(A) By.postinig the blog on (A) < 3 A o e
® ;ocnal rr::dla t;[Jllat:;l)rms t R O TS
y sending the blog pos .
only to influencers (B) <M a?a?as‘rﬁ aae
(C) By placing the blog -‘*T:T . T
behind a paywall € @ P e B RITACED
(D) By only sharing it on the (D) T dad TR B TR R
company website GIEIRETGE
What is an essential aspect of 41. Rfed "@RT 3 Rt @ o
writing a successful blog post for =T o o @1 W@ CIRCIUERECY
digital marketing ? FMe?
(A) Writing excessively long (A) e o o fora
post . S ®) R @ TEE o d
B) Including high-quality, fre ok 5
relevant, and valuable R e
content m!”l e
()  Focusing only  on ©) ihed W M Fd
graphics | EEQHI. |
(D)  Posting irrelcvant topics (D) i Rl @ g HE
COM 212 Page - 15



42.

43,

What is the role of “Call-to-

action”  (CTA) in blog

marketing?

(A)  To entertain the audience

(B) To engage readers and
prompt them to take a
specific action

(C)  To increase website speed

(D)  To create additional blog
posts

What metric is most commonly
used to measure the success of a
blog post ?

(A)  Number of comments

(B)  Amount of website traffic
(C)  Number of photos used
(b) Length of the post

What does CRM stand for in

marketing ?

(A)  Customer Response
Management

(B)  Customer Relationship

Management

(C) Client Resource
Management

(D)  Customer Relatioﬁs
Model

ot e § -G

42,
(m)ﬂm:iﬁzm%?
A) st} P FARGH ¥ B farg
@) o @ F T 9T
v@ PR BRAR 3 @ fo
IRT BT

() ewEe @ T WM B g

(D) fiRe@ @M e FH 3
ferg

43. T e P WA BT A B forg

for Med &1 we@ D ST

e < & 2

(A) ﬁwﬁmaﬁm

(B) 9EEE LMo B A

©) SN # T TR A Fer
(D) U A FHE

4. AW # AR BT R e § ?
(A)  TE® gfefa e
(B)  EH Wa W
©) IEd T mEem

5528
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45.

46.

47.

48.

What is the main goal of a CRM

system ?

(A)  To analyse competitors

(B)  To manage and improve
customer interactions and
relationship

(C) To monitor employee
performance

(D)  To create advertisement

Which CRM model focuses on

maintain the relationship with

existing customers rather than

acquiring new ones ?

(A)  Analytical CRM

(B)  Operational CRM

(C) Collaborative CRM

(D)  Retention CRM

What is an example of CRM

software ?

(A)  Google Analysis

(B)  Salesforce

(C)  Word Press

(D)  Twitter Ads -

Which of the following is a key
feature of CRM platforms ?

(A)  Tracking customer
interaction history

(B) Managing customer
inventory

(C)  Designing website
(D) Creating social media
posts

45.  WIRTH YOIl & J& e T & 2
(A) vfafat #1 e e @

ferg

(B) UES @ i ok Real
yaf &R 9B

(C) TN 3 yeeH & FRE
AT

(D) fasm sgmn

46. HH-T1 IR A AT TEH B
T A & Jod ANl TED D

RI HeY Y TG W Bfwd € ?
(A) frwmomes der
(B)  URaTeH GRIRTH
(C) WEIToTd WIRTA
(D) WRuRE R
47. WIRTA GCAR H & IS0 HT
g7
(A) TS VAT
(B) BN
C€) TN
(D)  fiex fagm
48. fmfafed § ¥ oF-—a WoRw
ICHH 6 T T fadee & ?
(A) TES Wb IREM W TR
eenll
(B) TEd I BT HauA
() dewTEe R &R

(D) W M IR T

5528
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What is the primary goal of

49, g mefeT B TG @ T

49.
email marketing ? 22
(A)  To send spam emails (A) e o 3 fou
(B)  To create attractive email (B) aE i S T D
templates fre
(C) To reach  customers _ .
i ©) TER ae @8 wgE AR
irectly and promote o= -
products or services SRICURIREIE '
(D) To organize events for (D) el & fery FTHPA Jrfore
customers Cagll
50. Which of the following best 50. ffRad § ¥ @\ Rffea qHlT
defines marketing ? B g F axg § gRwIid &l
(A) Marketing done only 37
through print media (A) R da fie AR @
B To promotion of product
() 0 :ewicel usi pr: u:? % 3 o &
r s using digita : i
channels such as the (B) ¥ argel B 3R
internet, mobile phones, e o ffea el @t
and social media ST TG I T BRI
(C)  Traditional marketing @ JaR
strategies  with  digital © ffsrea o 3 9 INIRG
L fqor Torhferat
(D) Marketing done through ©) AR 3 f -
word of mouth —
% ¥ % %k %k
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