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M.Com. (II"! SEMESTER) EXAMINATION, 2024-25-

7« 1,
— COMMERCE /// Y
b (Marketing Management) I} '1\‘;‘ |
ol (CBCS MODE) 5
Time : Three Hours) [Maximum Marks’ﬁ 75
Note: There are three sections (A, B and C) and
Candidate has to attempt questions from all
sections. Marks are indicated against each section.
AT 39 WA & Gl o @vs @, 9 3R |) £ vd apge
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Section-A
[CLCE|
1. Answer all questions : | 5%3=15
(a)  Define Social Marketing,
s fauur @1 aRaIfT & |
(b)  Differentiate between goods and services.
SAIE U4 el § IR WL Diford |
(c)  Explain various types of consumer products.
fafi=t yaR & Swdlae Scurel A arar & |
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(d)  Define communication mix.

Ao fasrer @ R BIfe |
(e)  What do you mean by distribution channel ?

R aifee & dn ared € 7
Section-B
Gug—q
Note : Answer all questions in not more than 500 words
each : 4x5=20

e : T g B SR 500 T QARG AEI &I A -
2. (@) What do you mean by marketing-mix ?

What are its components ?

fagur fsror &1 oMY R WHE © 7 9D HCD
T8 ?
Or
Rfqr
(b)  Write a short note on sustainable marketing.
Haq e ® U@ Gl fewl forked |
3. (a)  Explain the term ‘need’, ‘want’ & ‘demand’
with the hélp of examples.
YRRVl B WERAl W aeddar, ded Ud
I &Y AT B |
Or
qr
(b)  Write a short note on Product Hierarchy.

SIS WA R U Hiera femolt foriad |
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(a)

(b)

(a)

(b)

What factors affect price sensitivity ?
qd ool B @ ¥ dRe pfdd avd
g7
Or
RIAr

What are the functions of distribution

channels ?

- faor arfeeel @& @ @1 | ?

Explain the various methods which can be

used for sitting price of a prodﬁct.
el Seure @ Tew FeiRe avd & Rrl wwa
P! O drell faf= fafdrat o e $iforl |

Or

JYqT

What is e-tailing & its benefits ?

S 3R 71 £ AR T A W E 7
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Note :

e :

Section-C
qug—yq

Answer any two of the following questions in not
more than 1000 words: 2x20=40
fFrefofed § & f6dl &1 vl @ ITR B 1000
vl ¥ e e g AR :
Explain five key concepts of marketing.
fuor @t dfg T seuRTal & A W |
Explain the various strategies which can be used at

various stages of product life cycle.

ST S W b AR ROl ST @ W w5
qrel) fafi=T Yorferal ) e o |

Explain the procedure of setting price of a product.

fordf Seure &1 gow FiRa &x= @1 wfshar THeIRY |

Throw some light on the various steps of the

marketing communication process.
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