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1. 

5267 

PGCOM 507 N 

COMMERCE 

(Marketing Management) 

(a) 

Note: There are three sections (A, B and C) and 

(CBCS MODE) 

(c) 

Candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

Answer all questions : 

Section-A 

[Maximum Marks: 75 

24a4-25 

Define Social Marketing. 

(b) Differentiate between goods and services. 

5x3=15 

PGCOM 507 N 

Explain various types of consumer products. 

Page-1 



2. 

3. 

(d) Define communication mix. 

5267 

(e) 

Note : Answer all questions in not more than 500 words 
each: 

(a) 

(b) 

(a) 

What do you mean by distribution channel ? 

(b) 

Section-B 

What do you mean by marketing-mix ? 
What are its components ? 

Or 

4x5-20 

Write a short note on sustainable marketing. 

Explain the term 'need', want' & 'demand' 
with the help of examples. 

Or 

Write a short note on Product Hierarchy. 
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4. 

5. 

5267 

(a) 

(a) 

What factors affect price sensitivity ? 

(b) 

? 

(b) What are the functions the functions of distribution 

Or 

channels ? 

Explain the various methods which can be 

used for sitting price of a product. 

Or 

What is e-tailing & its benefits ? 
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Note : Answer any two of the following questions in not 

6. 

7. 

8. 

9. 

Section-C 

5267 

more than 1000 words: 

Explain five key concepts of marketing. 

Explain the various strategies which can be used at 

various stages of product life cycle. 

2x20=40 

Explain the procedure of setting price of a product. 

Throw some light on the various steps of the 

marketing communication process. 
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