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1. 

Note: There are Three sections (A, B and C) and 
Candidate has to attempt question from all sections. 
Marks are indicated against each section. 
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Note: Explain each of the following in not more than 200 

words : 

f: 

(a) 

(Back Paper) 

(b) 

Section-A 

Perception 

[Maximum Marks:75 

Reference Group 
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2. 

(c) 
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(d) Diffusion of innovation 

(e) 

Fanily Life Cycle 

Note : Answer each of the following questions in not more 

(a) 

Research Problem 

than 500 words : 

(b) 

Section-B 

Discuss the role of studying Consumer 

behaviour in determining the product mix. 

Or 

4x5=20 

Discuss the latest trends of Indian Consumer 

Market. 
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4. 

5. 
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(a) 

(b) 

(a) 

(b) 

(a) 

(b) 

Explain the significance of learning process 
with reference to consumer behaviour. 

Or 

What is product conspicuousness? How is it 
determined ? 

Why is analysing post purchase behaviour 
important to markets ? 

Or 

Explain any one model of Consumer 

behaviour. 

Differentiate between consumer buying and 
business buying. 

Or 

Discuss the limitations of marketing research 
in India. 

PGCOM 509 M/COM-509M Page-3 



Note : Answer any two of the following questions in not 

6. 

7. 

8. 

9. 

Section-C 

7063 

more than 1000 words : 2×20=40 

What is Consumer behaviour ? Explain the Factors 
determining consunmer behaviour. 

Define attitude and discuss the characteristics and 

Components of attitudes. 

Discuss the stages of consumer decision making 
process. 

What is Marketing Research? Discuss different 
types of marketing research. 
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