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1.Com. (Iyth SEMESTER) EXAMINATION,2023-24 

Time: Three Hours] 

1. 

(CBCS MODE) /92-4-2 

[Maximu arks $ 
COMMERCE 

SECURITY ANALYSIS & PORFOLIO MANAGEMENT 

Note: There are three sections (A, B and C) and 

(a) 

PGCOM 519 FS 

(b) 

candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

Note: Answer all questions : 

Section-A 

What is meant by Risk ? 

5x3=15 

What are the objectives of investment ? 
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2. 

(c) 

3. 

(d) 

(e) Define "Portfolio". 

Note : Answer all questions of the following : 4x5=20 

(a) 

(b) 

What do you mean by Warrant ? 

(a) 

Explain "Secondary Market". 

(b) 

Section-B 

Explain the capital Assets Pricing Model. 

Or 

What do you mean by dynamic valuation 
process ? 

Distinguish between option and future. 

Or 

What are the benefits of Mutual fund 
investmnent ? 

5236 PGCOM 519 FS/ PGCOM S19 HRS/ PGCOM 519 M5 Page-2 



4. 

5. 

(a) What is meant by portfolio Revision ? 

Explain the methods of Portfolio revision in 

brief. 

(b) Distinguish between Primary market and 

Secondary market. 

(b) 

Or 

(a) Explain Sharpe's model of performance 

evaluation. 

Or 

How has SEBI regulated Security market ? 
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Note : Answcr any two qucstions of the following: 2x20=40 

6. 

7. 

8. 

9. 

Section-C 

5236 

Discuss the essence of Fundamental 

technical analysis. 

and of 

What is Risk ? In what way can the relationship of 

risk and return be established ? 

What is portfolio management ? How would you 

construct a portfolio ? 

What is Stock-Exchange ? Describe its functions 

and Significance in details. 
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Note: There are three sections (A, B and C) and 

candidate has to attempt questions from all 

sections. Marks are indicated against each section. 

1. 

(a) 

Answer all of the following questions : 

(b) 

(c) 

PGCOM S19 HR5 

TRAINING & DEVELOPMENT 

(d) 

(e) 

Section-A 

Explain the need for training. 

What is E-Learning ? 

Explain Emotional Intelligence. 

Discuss role of a Mentor. 

What is training design ? 
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5x3=15 
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2. 

3. 

4. 

Note: Answer all of the following questions : 4x5-20 

5236 

(a) Differentiate between training and 

(b) 

(a) 

(b) 

Section-B 

(a) 

(b) 

development. 

Or 

What is Human Resource Audit ? 

Explain the process of E-Learning. 

Or 

Discuss the competencies ofa Coach.. 

Explain on the Job Training Methods. 

Or 

What is Gap Analysis ? 
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5. 

6. 

7. 

8. 

9. 

(a) 

5236 

(b) 

Note: Answer any two questions of the following: 2x2(=40 

Explain the components of Need analysis. 

Or 

What are the advantages of Online Training? 

Section-C 

Explain the Social learning theory. 

Discuss the traditional methods of training. 

Explain the traits of Successful trainers. 

Write a short note on Training and Development in 

International Scenario. 
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1. 

PGCOM 519 M5 

Note: There are three sections (A, B and C) and 

PRODUCT & BRAND MANAGEMENT 

candidate has to attempt questions from all 
sections. Marks are indicated against each section. 

(b) 

Section-A 

Answer all questions : 

(a) Differentiate between 'Product idea' and 

5x3=15 

Product concept'. 

Explain the concept of 'Expected product 
and 'Augmented product'. 
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(c) 

2. 

(d) 

(e) 

What is Brand Personality? 

What is the relationship between Brand 

loyalty' and 'Brand cquity' ? 

Explain the concept of Brand positioning. 

Note: Answer all the questions in not more than 500 

Section-B 

words each: 

(a) Write a short note on Product hierarchy. 

Or 

4x5=20 

(b) Differentiate between product line & 
product-mix. 
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3. 

4. 

(a) 

(b) 

(a) 

(b) 

What are the various errors which can be 

committed during product screening stage ? 

Or 

What do you mean by 'idea generations' ? 

Differentiate between Product branding and 

corporate Branding. 

Or 

Write a note an 'Family Brand names' & 

Individual brand names". 
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5. 

6. 

(a) 

7. 

(b) 

Explain Multiple Branding with examples. 

Or 

What are the differences between private 

brands and National brands. 

Note: Answer any two of the following questions in 1000 

words each: 

Section-C 

2x20-40 

Explain the strategies which can be adopted during 

different product life cycle stages. 

Explain the New Product Development process in 
detail. 
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8. 

9. 

5236 

Define Brand Extension, Discuss the advantages & 

disadvantages of brand extension. 

'A brand is built in the minds of the people'. Do 
you agree ? Explain it with the help of one 

Cxample. 
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