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M.Com. (IV" SEMESTER) EXAMINATION,2!

(CBCS MODE) “‘ﬂ
COMMERCE
Time : Three Hours] [MaximuN
PGCOM 519 F5

SECURITY ANALYSIS & PORFOLIO MANAGEMENT

Note: There are three sections (A, B and C) and
candidate has to attempt questions from all
sections. Marks are indicated against each section.

e ww%wmﬂm(&aﬁﬂﬂ)%qémsﬁ

ﬁmmﬁ‘ﬁﬁ@qﬁfﬁwéﬁ%lm

g & W 90 3@ IR B
Section-A
e
Note: Answer all questions : 5x3=15
dre ;. T B I C
1. (a)  What is meant by Risk ?
SHRew @ T I § 7
(b)  What are the objectives of invc":stment ?
fyer @ Sedv a1 BN ©7
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Note :

(c)

(d)

What do you mean by Warrant ?
INE W Y T FHIA & 7
Explain “Secondary Market™.

fede aoR @1 wHEed |

L)
Define “Portfolio”.

e) .
. URHIferal @ gRMIfYd BT |
Section-B
gug—q
Answer all questions of the following :  4x5=20
fferiRaa ot oot & SR A
(a)  Explain the capital Assets Pricing Model.
T 9O & o FuRv-ga @ @
BT
Or
Jar
(b)  What do you mean by dynamic valuation
process ?
Tfeeliel qedida ufhar & A @ aeery ¥ ?
(a)  Distinguish between option and future.
fdded 3R ¥l Wi # R W P | )
Or ‘
IRIAr
(b) What are the benefits of Mutual fund

investment ?

3 U faf g & qar oy & ?
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4.

(a)

(b)

(a)

(b)

What is meant by portfolio Revision ?
Explain the methods of Portfolio revision in
brief.
MpRE @ weeE  qn e @7
A GaeE @ R @ e § e
|

Or

LG
Distinguish between Primary market and
Secondary market.
s IR W@ RdEE awR § AR
I |
Explain Sharpe’s model of performance
evaluation.
Ao qeied & W e @ @
I |

Or

3T
How has SEBI regulated Security market ?
) sRrfe TR @ 5 TR fafafid @

g7
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. > 1 c IX
Note : Answer any two questions of the following : 2x20

e :

6.

~I

Section-C

que-d
=4()

Prferfee @ fegl @ weell & 9o <A

Discuss the essence of Fundamental and of
technical analysis.

T TN o v @ ARl 3 fade I |

What is Risk ? In what way can the relationship of

risk and return be established ?

AW A ¥ ? SR 1@ yaE ¥ 69 TOR ¥
W@Tﬁﬁ%&fmm%?

What is portfolio management ? How would you

construct a portfolio ?

UChHIforal Ual T € ? U UchIterdl &1 T oy
fFg yBR B |

What is Stock-Exchange ? Describe its functions

and Significance in details.
W farh @1 2 ? g0 Ft e wee @1 fkaR
W T B |
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Note:

PGCOM 519 HRS
TRAINING & DEVELOPMENT

There arc three sections (A, B and C) and
candidate has to attempt questions from all
sections. Marks are indicated against each section.
wmma%agaiﬁam(uasﬁvv)%qdmeﬁ
2 e @vs ¥ R Mg ¢ I e E| I
@ue & A 9 3 3 €
Section-A
Gue—A

Answer all of the following questions : 5x3=15
(a)  Explain the need for training.

TREOT o AT B FHAST |
(b)  What is E-Learning ?

$-Wrg a7
(c)  Explain Emotional Intelligence.

HATHAD §fg B THAEY |
(d)  Discuss role of a Mentor.

WRed B fwr ) TEl DI |
(¢)  What is training design ?

ufdreror feomes @an g ?
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Section-B
Tug—q

Note: Answer all of the following questions : 4x5=20

e Frefafed v gt & s AR

2. (a)
(b)
3 (a)
(b)
4 (a)
(b)

Differentiate  between  training  and
development.
Sferr v faem A arR BT |
Or
G
What is Human Resource Audit ?
AT AR Do /T 2 2
Explain the process of E-Learning.
s @ ufhar @) TRy |
Or
o
Discuss the competencies of a Coach_.
BIE Bl IFIA W =2l B |
Explain on the Job Training Methods.
I W e R @) wweey
Or
IIar
What is Gap Analysis ?

IR fageryor @y @ ?
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5 (a)  Explain the components of Need analysis.

G fve @ Hedl P e BT |
Or
IV
(b)  What are the advantages of Online Training ?
SitTeTee e & o /e 7
Section-C
gue—
Note: Answer any two questions of the following : 2x20=40
e : Frefie § @ e < T @ s AR

6. Explain the Social learning theory.

o e Rigr o sy |
7. Discuss the traditional methods of training.
yRET & URIRE de W =@ DI |
8. Explain the traits of Successful trainers.
Al YRIETDT & Sl Bl GHSU |
9. Write a short note on Training and Development in

International Scenario.

FREIT uRg™ H aier vd e | e wRig
feamft fofay |
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PGCOM 519 M5
PRODUCT & BRAND MANAGEMENT

Note: There are three sections (A, B and C) and
candidate has to attempt questions from all
sections. Marks are indicated against each section.
AT T WEUE B Gl A9 ave (@, 9 3R W) 8 09 apef
B IS WS § Rl T e & IR A €| g &
gus & W S 3% 3 2|
Section-A
Gus—y
1. Answer all questions : 5x3=15
(a) Differeptiate between ‘Product idea’ and
‘Product concept’,
VAT IR T4 IAR 3RO amR we
N |
(b)  Explain the concept of "Expected product’ .
and ‘Augmented product’.
1 S DI |
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Note:

What is Brand Personality ?

g @f¥d @ &7 acd €

What is the relationship between ‘Brand

loyalty’ and ‘Brand equity’ ?

gis T 1d 7S 3fiadl & e @ e 2

Explain the concept of Brand posi'tioning.

gie MR SraeRom &1 qwegd |
Section-B

Yueg—q

Answer all the questions in not more than 500

words each : 4x5=20

A frafoRed # 4 @ weAl & SR i 500 IRl H
I
2. (a)  Write a short note on Product hierarchy.
STE UTHA W T e feaoly forRay |
Or |
Jqar
(b)  Differentiate between product line &
product-mix.
SUR @ W IR s ¥ amR we
P |
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W

(@)  What are the various errors which can be

committed during product screening stage ?

Ffedt & wadh &
Or
Jar
(b)  What do you mean by ‘idea generations’ ?
R go A M T e £ |
4. (a) Differentiate between Product branding and

corporate Branding.
SR FET 16 dRuRe ST § o we
I |

Or

1T

(b)  Write a note an ‘Family Brand names’ &

‘Individual brand names’,
'WWWW'W'WWHEEW'W
fewfy forfau |
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Note:

(a)  Explain Multiple Branding with examples.

wﬁmmﬁnaﬁmﬂﬁamml

Or
IRl

(b)  What are the differences between private

brands and National brands.
AT Fie Ud IS gie § T 3R E |
Section-C
gre—d

Answer any two of the following questions in 1000
Words each : 2x20=40
ﬁmﬁrﬁaﬂﬁﬁ%ﬁaﬁmfﬁwmmoo

KA ICIIE
Explain the strategies which can be adopted during

different product life cycle stages.

Saare g 7 & AR WO § T B W aredt
worAiferdt @1 qui @ifory |

Explain the New Product Development process in

detail.

Wmmﬁwwm|
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Define Brand Extension. Discuss the advantages &
disadvantages of brand extension.

SIS TR B Ris AR o TR B an e
TP @ Tt o |

"A brand is built in the minds of the people’. Do

you agree ? Explain it with the help of one

example. ,‘ Q
T FS AN B ARA § T Y d A e

W%?wmaﬁmﬁﬂw@l

L4
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