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M.Com. (urd SEMESTER) EXAMINATION,20342a 

1. 

PGCOM 515(M3) 

Time : Three Hours | 

1109 

(CBCS MODE) 

(b) 

COMMERCE 

International Marketing 

(c) 

Note: There are three Sections (A, B and C) and 
candidate has to attempt questions from all 
Sections. Marks are indicated against each section. 

Answer all questions. 

Section-A 

ho 

Marketing. 

13-12 -29 

[Maximum Marks:75 

(a) Discuss the nature of International 

5x3=15 

PGCOM 515(M3) 

Give some tips regarding selection of 
foreign market. 

Write short note On New product 
development'. 
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2. 

3. 

(d) 

·1109 

(e) 

Note: Answer all questions of the following: 

(a) 

(b) 

short note on 'International 

(a) 

Write 

advertising'. 

What are the international channel selection 

decisions ? 

Section-B 

Discuss the challenges faced in international 

marketing. 

quf ffyI 

OR 

Describe different bases of the global 
market-segmentation. 

marketing. 

4x5-20 

Elaborate the 'product planning' in global 

OR 
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5. 

1109 

(b) 

(a) 

(b) 

(a) 

(b) 

Discuss various factors affecting the 

international pricing decisions. 

What is the relevance of 'logistic decisions 

in international marketing? 

What are the considerations in selection of 

OR 

foreign distributors/agents ? 

faruy? 
Discuss some of the ethical issues in 

International marketing. 

marketing? 

OR 

What is the impact of globalization on 
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Note: Answer any two questions of the following: 2x20=40 

6. 

7. 

Section-C 

Which types of strategic decisions have to be taken 
to manage the operations between headquarter and 
its subsidiary establishments 1n international 

marketing ? 

1109 

What are the components of international 

marketing environment? Discuss their impact on 
marketing decisions. 

8. "Advancement in information technology has 

revolutionised international marketing operations". 
Comment. 

9. What do you understand by 'international 

positioning? Describe the positioning practices 
adopted in international marketing. 
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