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Time : Three Hours | [Maximum Marks : 75

Note:

‘There are three Sections (A, B and C) and

candidate has to attempt questions from all
Sections. Marks are indicated against each section.

e : 39 w13 § 9N @S (¥, § 71 W) 2 | NI @
TRe @re ¥ I T g & IR < Bl TP TS
@ THT 3 3ifed |
Section-A
g
i Answer all questions. : 5x3=15
W U B SR T
(@) Discuss the nature of International
~ Marketing.
JRTE RA9vH & upfod fades B |
(b) Give some tips regarding selection of
foreign market.
faeeh aoiR @ o34 & dey W §o g
QT |
(c) Write short note on ‘New product
development’.
T ITE fdar W dfia fewof forkeu |
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e

(d)

()

Write short note on  ‘International

advertising’.

St R w e few forkay |

What are the international channel selection

decisions ?
sieRisTy faRv—aifeer aa+ fotae @ g 7

Section-B
gue—q
Note: Answer all questions of the following: 4x5=20
e o o gl & SR <R
2. (a)  Discuss the challenges faced in international
marketing.
T R § o arell gAifedl W faER
BT |
OR
3.
(b) Describe different bases of the global
market-segmentation.
WMad TR-fwexT & R smRi-
quie BIfoTy |
3. (a) Elaborate the ‘product planning’ in ‘global
marketing.
IRaF-RuoF § v SaR PR @1 9
BIforY |
OR
AYdr
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(b)  Discuss various factors affec'ing the
international pricing decisions.
SR qou faufor fotal @ wnfda o
el fafr=r wRa B Tt Afr |
4, (@)  What is the relevance of ‘logistic decisions’
in international marketing?
St fau # wRa @ wafda fotgl @
xR & ?
"OR
IRl
(b)  What are the considerations in selection of
foreign distributors/agents ?
facel facwal /sfadiell @ @ad a9 @ it
faemelig & ?
Je (a) Discuss some of the ethical issues in
International marketing. .
SR R & 35 A wwe @
BT |
OR
A1
(b) What is the impact of globalization on
marketing ?
dedeer T fIguE W R MG T § 2
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Note:

e :
6.

Section-C
U4
Answer any two questions of the following: 2x20=40
Which types of strategic decisions have to be taken
to manage the operations between headquarter and

its subsidiary establishments in international
marketing ?

JRIET fawvm # e AR 9o wews wfsHl
® dm affefl @ weE @ fov 6w weR @
WHIfde o oW e @ ?

What are the components of international
marketing environment? Discuss their impact on
marketing decisions.

FRET fAUue TR & "ed a1 87 fauwe ok
R 9 JAE T 79l I |

“Advancement in information technology has
revolutionised international marketing operations”.
Comment.

A Wenfial & &F § I 9 Ry fueE
foramatt # sifa o < 87| fewht forRay |

What do you wunderstand by ‘international
positioning? Describe the positioning practices
adopted in international marketing.

SRS Rerferdrer & 3 a1 T 8?7 SR
o # oR T Refdevr @Rt @
A |
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