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Group-1 : COM 213 - Fundamentals of Entreprencurship-I

An entreprencur who owns more
than onc business at a time 1s
called

(A) An entrapreneur

(B) A corporate entrepreneur
(C) A portfolio entrepreneur
(D)  None of the above

1.

TP S S UE T W TP W Al
araqr @1 Aiferd B 8 I
PR oIl & |

(A) TP FEHNUR

(B) & diuRe Sl

(C) U@ Gehiferdr Sem

(D) S F ¥ P T

The MSME Development Act 2. Q’H‘Q’H@T&‘ faera arfeifras H
came into force in T B3 |
(A) 2005 (A) 2005
(B) 2006 (B) 2006
(€) 2010 (C) 2010
(D) 2001 (D) 2001
EDP (Entrepreneurship 3. $301 (Safdd fawr wrdma) foam
Development Programs) 18 .
required to help : & fere 8
(A)  Existing entrepreneurs (A) AT S
(B)  First generation
entrepreneurs (B)  UEel el RURRNIS
(C)  Future generation (C) Wl Ui GARL IR
entrepreneurs , :
(D)  Nonc of thc above (D) 3 léﬂil 9 P T
According to MSMED (Micro, 4. TIUAUAS Sl (e, oY 3R wAH I
Small & Medium Enterprises
faeprr) ffd 2006 @ ITER, e,
Development) Act 2006, Micro, ) L kS .
Small & Medium Enterprise are oY IR wd Jgd @ A A
classified into two classes such ElTﬁZfﬁ forar AT & O |
as . , o
(A)  Manufacturing & Service (A) fafafor Td & Sem
Enterprise (B) dfemgd 3R golagifa®
(B)  Automobile & Electronic
Enterprise S5
(C)  Research & Development (C)  Agwmd Td fera &
Sector : \
D) Suda ¥ ¥ FI§ T
(D)  None of the above )
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Which of these statements best

w@mwzﬁmwﬁma%w

describes  the context  for FT I AT gqoie deal @ 7
. ) .
entrepleneu.rslTlp L | i e B aE ¥ e
(A)  Entreprencurship  takes .
place in small business (B)  Sgfd ¢ gaqr A el §
(B)  Entreprencurship - takes c)  sef ]QcTﬁF‘I JPR & GeHt
place in large business ( ' R 313)
(C)  Entreprencurship  takes § grfl 2 ('mé T -
place in a wide variety of (D) S | SeH A GGl
context (small, medium &
large g
arge)
(D)  Entrepreneurship  takes
place in social enterprises
6. Why are small businesses B F9qr e <9 Bl Jrefaaven @
important to a  country’s fov H%erIUf g7
scoromy: £ (A) 1 safidl & R T e
(A)  They give an outlet for 8
entrepreneurs | B & ot @
(B)  They can provide !
- WERIAT Y R Thd &
specialist support to large .
companies (C) Y IAMEI & e & Tha
(C)  They can be innovators of g
new products (D) G’q?j?ﬁ Tft
(D)  All of the above
7. Which of the following shows frfaRad & @ a9 @1 B T M
the process of creating something 3 ufshar &1 Qutar & ?
new ? (A) R dfea
(A)  Business model B) iR
B Modelin
&) = (C)  Tayads
(C)  Innovation
(D)  Creative flexibility (D) REAToHE St
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8. What is the process by which

individuals pursuc opportunitics

without regard to resources they

currently control ?

qe o W ufvar ® R grr afdd
G Al @ ueare ey R R
o1 Mo aw & R R 9 adiE 3

A a8 7

(A)  Startup management ) L
‘ (A) NI el
(B) Entrcprmcurslnp
e . B) e
(C)  Financial analysis
(D)  Feasibility planning (©) il T
(D) ddg o I
9. The activity which occurs when 9., T VEH YD g W BN Tl
the new venture is started is TR FEard © ?
called ? (A) rel
(A)  Motivation B) 8 EE‘TSIF[
(B)  Business skills _
. (€)W fdg
(C)  Departure point
(D)  Goal orientation (D) @& H
10. Why should an entrepreneur 0. UH SeM @ 1 IeH IO A @ forg
conduct a feasibility study for R S @ BT AR ?
starting a new venture ?
. (A) W @ @ fou b
(A) To see if there are
potential ~ obstacles  to el HHIfad ATy @
success (B) & WIfad Al N TEa
(B) To identify potential T
sources of funds
. (C)  Sfer fashl &I S oIl
(C) To estimate expected
sales (D) I TE] BT Ul AT
(D) To locate  potential
customers
5475 COM 213/ COM 215 Page - 5



11.

“Entreprencurship is a creative
activity™, 1s stated by

(A)  Frederick Harbison

(B B.F. Hosclitz

(€)  B. Higgins

1.

el @ T TR ¥ T
gRI &l T 2

(A weRe @i

B) o THo BRI

() o fefirg

Jose . o
(D) Joseph Schumpeter D) “Tlﬂ’c’?
12, SIDBI was set up as a subsidiary 12, SIDBI & w1 B TS
of T @ w0 A @ T R
(A) IDBI (A) R IERICISIN
B0 R (B)  IETHRTE
o o st
(D)  THUHH
13. A single lump sum which is 13, U&qw AR W TSR gRT & il @
given by a govt. to an UF JeA B ARG B [ DA B
entrepreneur to cover the cost is oy D O ¥ G e
known as A) e
(A)  Subsidy ®) Ruwd
(B) Concession
(C)  Bounties ©  wm
(D)  None of the above (D) B‘Q’ﬁ'ﬁ 99 ok T
14.  Which of these is a problem of 14, T ¥ @F O UHUqUHE & Qo & ?
MSMEs ? (A)  ®uil gPIRYI
(A)  Bogus units (B) W R
(B)  Inadequate finance | ©) ¥ B R
(C) Lack | of  managerial D) W‘fﬁ -
experience
(D)  All of the above
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15. is a combination of 15. EilGH B 3R Sfra B‘@"{Zﬁ
knowledge, skills and B TH GAoE & o fed afd @
appropriate motives that an a7 R U U ard @ @ forg
individual must possess to AT TR |
perform a gliven task. A e
(A) Persistence
B) Initiative (B) &

(C)  Competency (€) A
(D)  Creativity (D) XIIcHEA

16. In the context of EDPs, what 16. S8 & de¥ ¥ "dpde—pRas feidol”
does “backward-forward T &Y ¥ 7 Tefid axar & ?
iz:agefl:;lprima:rily ;efer tof? t (A) W @ wed Aoy

e integration of pas : 5
experiences with fult)ure m &l
goals (B) safal & Qﬂmﬁ IR
(B)  Connecting entrepreneurs TED § TreAT
with suppliers and (®) Jdgiad I IR AERS
©) cTisgozlez;sionshi between m @ éﬁ: W :
theoretical II:nowledge (D) P | Ll
and practical application PIeTgpHD DA
(D) The chronological
sequence of program
activities
17.  Which of the following is 17. fy=foRed # ¥ & Sewdhe &
considered a “macro- gIfdd e arelr B ugtRef
environmental” factor impacting FRP T T ?
entrepreneurship ? @) T W
(A)  Company culture ot
(B)  Supplier relationships ®) b
(©)  Government regulations (©)  WRIN R
(D) Internal management (D) TR Jebr HRaHl
structure
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18.  What concept describes the 18.
process of crcating valuc by IERICEY I W D Sl
combining and  recombining Faf & ufar @ B W R
existing resources in novel ways? affg @ & 7
(A)  Market Penctration (A)  @NIR PCE]
(B)  Resource Orchestration (B) A ERIEE|
(C)  Daiversification (©) RfeNdoT
(D) Cost Leadership (D) @nrd %ﬂ—ﬂ
19.  The term ‘Entreprencur’ was 19. ‘3e0HR 9% LA ___@f
derived from French  word forar rar a1 |
' (A)  SEIRUS
(A)  Enterpurpose (B) ST
(B)  Enterprise et
(C)  Enterprocedure © _
(D)  Enterprendre (D) %o
20. Person who works within an  20. dg @fdg ol f=i |Ted & MR A
organization and having FRAT & 3R SeEiierdT @ &Har &ar
entrepreneurial capabilities is : -
(A)  Entrepreneur (A) SEd
(B)  Intrapreneur (B) TR
(C) Manager C) WP
(D)  Chief executive D) g T
21. Entrepreneurship is useful to the  21. Safd Fred & fou B
organization because of BRY ITAAY R |
(A)  Development of (A)  TRHPT ATt P Rem
managerial capabilities B)  wTeT 31 A
(B)  Creation of organization .
(C)  Improving standard of (€) ST wR ik anfes ﬁffﬁm q
living &  economic BEIN
development (D) B-qg_"ﬁ kKl
(D)  All of the above
5475 COM 213 /COM 215 Page - 8



22.  The entreprencur who does mot  22.  d& Jgf O TR W >YE B T
change the method of production e TEfy B T8 aea 2 |
already introduced is : (A) Q5 e
(A) lI:)rl(:ne entreprenecur (B) A e

) abian entrepreneur
?Z:) Classical emI:eprencur (©) arAl Se
(D)  None of the above (D) W A B¢ T

23, In the context of “effectuation,” 23, "p@aeT @ Do S 0 |
what principle suggests that Rygra darar & &b Safal & vl
entrepreneurs should focus on A Wil XY B a9 AT
activities within their control frzmr ¥ TRARE W e e
rather than predicting the future ? 5
(A)  Affordable Loss X ﬂT%'Q_ '

(B)  Strategic Partnerships (A) ag?ﬂu Jpur
(C)  Pre-Commitments (B) v wrfar
(D) Leveraging Contingencies ©) qE-vREE
(D)  rRwEHARI BT A SO

24. entrepreneurs  neither 24. I 7 @ T gRadA ok 2
introduce new changes nor adopt ARID {\q'\!\‘[ gRT 3nfaspa Y addl
new methods innovated by @Y T 2
others. (A) TR
(A)  Technical B) SR
(B) Fabian
(C) Induced © e
(D) Business (D) A

55 Which of the following is NOT a 25  Fwifefem ¥ 9§ BN a1 e ®
significant environmental factor g & dar @ wEAYUt
i(rl;f;lucnc':li‘ng h;n:re?r;nc;rship ? R PRE TE 32

echnological advancement e
(B)  Socio-cultural norms ' (A) Q”Tﬁ ,
(C) Personal hobbies of the (B) W—m qS
entrepreneur € TuNd fTd
(D)  Economic policies (D) anfdfe fa
5475 COM 213/ COM 215 Page - 9



26.

27.

28.

In the context of entrepreneurial
ccosystems, what term describes
the interconnected network of
organizations, institutions and
individuals that support and
promote entreprencurial activity?
(A)  Supply Chain

(B)  Value Network

(©)  Stakeholder Map

(D)  Resource Web

Which

entrepreneurship

theory of
posits  that

entrepreneurial activity is driven

by the desire to achieve power
and recognition, beyond mere
economic gains ?

(A) Innovation Theory

(B)  Psychological Theory

(C)  Economic Theory

(D)  Sociological Theory
People who own, operate and
take risk of a business venture :
(A) Aptitude

(B) Employee

(©) | Entrepreneurs

(D)  Entrepreneurship

26.

27.

28.

gaqyﬁammﬁﬁ?ﬁmﬂa?\)mﬁ
gz @ Sum fha AR B R
cemdier TRRR @ R dR
gemar ed & 7

(A) g s

- (B) T Ted@
(C) Rurs amfE
(D) WEEA 99

Safdr &1 & 91 g a8 7
2 f& e nfafaf daa afe o
J R I AR A=A T A P

3% 9 IR & 8 ?
(A) TR R
. (B) WAReN® Rigra
©) e figra

(D) wHETER g

7 A @R e wem @
qiferd &, TEferd ad ¥ AR Afaw
O™ &

(A) T
(B) ®HuR
(€) e
(D)  Sufda

5475
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79, What is the primary function of  29. JeHYAT drawRY A SEF!{QZY @l
an  “incubator” in the arif wd @ & ?
entrepreneurial environment 7 A) N N tiGﬁ qe
(A)  Providing | long-term —
ﬁnanc.lal capital | ®) PN _&;‘ ey B
(B)  Offering mentorship and _
resources to early-stage Afed A R A
startups bYl
(C)  Regulating market (C) dNiIR yferaet @ fafFrafad
competition AT
(D)  Conducting industry-wide (D) vam-a  duR Fgaer
market research BT
30. The “Schumpeterian” concept of ~ 30. TIcHD e @ CgieRa
“creative destruction” is most JquReT g Semdier g J
closely associated with which T ﬁﬁﬁ?ﬂ 3 qﬁ 32 .
entrepreneurial theory ? A) e R
(A)  Economic Theory _ ;
(B)  Sociological Theory ®) Ly
(C) Innovation Theory (€ MR R
(D)  Psychological Theory (D) FdEe figr
31, Which term refers to the ability 31. 6@ ¥ IRE SIS BN I
of an entrepreneur to recognize SR EEl @) TEEEY AR W
and cap.it.alizehon ?nexzec.ted & R @ e @ awar @) frw
opportunities that arise durin .
t;epcourse of business ? i & W ¥ far o g ?
(A) Strategic Planning (A)  THfaw o
(B)  Contingency Management (B) BRIl TeEH
(C)  Serendipity ()
(D)  Operational Efficiency R
5475 COM 213/ COM 215 ——e
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32,

34.

What is the primary focus of the
“Austrian School™ of cconomics

in rel
(A)

(B)

(©)

(D)

ation to entreprencurship ?
Government intervention
Resource allocation
through central planning

The role of  the
cntrepreneur  in market
processes

Static equilibrium
analysis

Which quality is essential for an

entreprencur to

uncertaintics

navigate

and adapt to

changing market conditions ?

(A)
(B)
©)
(D)

What

Rigidity
Adaptability
Burcaucratic mindset
Risk aversion

distinguishes an

entrepreneur from a manager in
terms of ownership and risk ?

32,

33.

34.

serrelorr @ wWaw ¥ sefer @
"ﬁﬁquw"ﬁmﬂﬁmmm
e

(A) N gwEy
(B) @ W B AW R
WA 3de

(C) 9NIR ufbaret & Serdt @)
e

(D) ReR Hgew faweryy

FRETRT B R B R qeer)

TR Refedl @& agaa B9 @ far

Tb SEH & oY 319 |1 o7 sravae

g7

(A)  ®HSRar

(B) 3R eHa

(C)  Arxemd) qeRyepar

(D) IR ¥ 9919

WRE AR SR B Wl § va

SEH P Th T9US W/ RIT AT B

g7

5475

P e oo %) ¥ wmm 3 e
usiness; _ .
bear no risk ? SELICIH ‘—’ﬂm'q Tl Sord
(B)  Entrepreneurs own the H
business; managers bear (B) S I 3 e By &
less risk WEEE FH SR gary §
business :
(C) B(;tl; own :llu:iSkum © o 3 ¥ ok
and bear equal r !
(D)  Neither owns the business SIS cL AR g
nor bears risk (D) T @ T I A g ak
T 8 W Sara &
COM 213 /COM 215 Page - 12



35. Which  function of an 35 T Ja B TEAE A @ forg
entreprencur  involves  the amaEie aame & PR AR
continuous  monitoring  and IR TeUiBA ¥ tF ST B DA A
evaluation of the business w78 e & ?
environment to identify new _ ,
opportunities ? (A) SRR 1 SR
(A)  Organizing resources (B) IR
(B) Innovation ©) TR P T A
(C)  Scanning the environment (D) SREA o T

| (D) Risk-taking

36. Which sociological theory of  36. Seiadl &1 B G SRR
entrepreneurship emphasizes the Rgra Semdlaar Rl @
role of social networks and Yeee T A ead
embeddedness in facilitating AR safifRam @ e ® AR <
entrepreneurial activities ? g7
(A)  Trait Theory (A) fadwar figr
(B)  Cultural Theory (B) ﬂ“‘?’ﬁ"‘ﬁ Rygra
(C)  Network Theory (C) Yoo Rigra
(D)  Psychological Theory . (D) e R

37. What is the primary difference 37. E9RM fAgF01 & G99 # Ud S
between an entrepreneur and an IR T TR B i R oW
intrapreneur regarding resource FR?
control ? : :

(A)  Entrepreneurs have G B’ﬂﬁ'!ﬁ A PR S
limited resource control W el &

(B) Intraprenecurs have (B) HEOER 3 T Tﬁ T
complete resource control o 2 &

(C)  Entrepreneurs have (C) Sudl & tE f wERE
complete resource control o B 2

(D)  Intraprencurs have (D) EEHFR @ U9 A GarH
limited resource control v Brar @

5475 COM 213 / COM 215 ' Page - 13



38.  Which of the following best 38. R - T T
describes the “eclectic theory” of SICEILEY
entrepreneurship ? o el e’ SR
(A) It focuses solely on (A) e &t il
economic factors R &
(B) It integrates multiple B) T P3 g~ m ®l
theoretical perspectives irniadl ?
() It emphasizes individual afigrd  AAdee
psychological traits © T o R TR 3 2
D) It prioritizes fateaioll R o
technological innovation (D) ¥ e TR
R <dT &
39, What is the role of “social 39. Semdicral SUBA H GHITD ol
capital”  in  entrepreneurial P YT & 7
ventures ? (A) ¥g fadig |EmE geM @l
(A) It provides  financial 3 ’
b o % s 1
t facilitates access to . . v
information and resourccs A S & il ML
through networks T
(C) It regulates  market (©) T IO gt B R
competition IR &
D) It ensures legal (D) T IR Squer gffed
compliance AT
40.  Which term describes the process ~ 40. & W1 v AP oW N R
of exiting a business venture, Fem & gfwr & T ey
often through sale or liquidation? AR ezt a7 IR D AR Q ?
(A)  Market Expansion (A)  99R fawmRr
(B)  Business Incubation (B) AT HwRE
(C)  Venture Harvesting (C) Tem e
(D)  Strategic Alliance (D) e T3
5475 COM213/COM 215 —  —o———
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41, What is a key characteristic of a 41. ‘&fe Il B D W f9rsdr T
wserial entrepreneur” ? 37
(A) Focus on a single, long- :

term venture " W v R
(B)  Launching and managing S Bfad T
multiple businesses (B) #fAd w9 } B¢ agEdl B
sequentially GRY BT AR TEfed AT
(C)  Working exclusively ©) Ao w9 @ < Al @
within established SR BT B
corporations
(D) Avoiding any form of (D) ot oA yoR 1 ot o
risk-taking SEEE]

42 Which of the following is a  42. fefifed § @ @9 @ TER D
critical  objective  of  an qomd o @ S J Saftar faen
Entrepreneurship  Development Fripn () @1 1P w m
Programme (EDP) aimed at 89
fostering innovation ? .

(A) Enhancing operational ) W e @ o
efficiency of existing , e 1 A
businesses (B) TRAR® R B I al
(B)  Promoting the ECCIE
establishment of (C) IS AR IR
traditional businesses U Sew fAEir @l WA B
(C)  Cultivating a culture of frera BT
creative problem-solving (D) m Al e SR
and new venture creation N
(D)  Providing basic financial
literacy training
5475 Page - 15
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43. Which of the following is a key  43.
challenge faced byg women Saftrl @ gr dH e
entrepreneurs  ip accessing W 33 kil 27
formal credit ? SR @ Fh
(A)  Lack of interest in (A) FAH faar
business expansion ®) R quiddd R FuRT @
(B)  Limited collateral and
property ownership e
(©)  ‘Abundance of venture (€) S ot 1 FRa
capital
(D) High levels of financial (D) K RSl SR
literacy
44.  What is the primary objective of  44. Ry & ¥ Aer IAWA & fory
government incentives AT WK WA B wfie
specifically targeted at women W e ?
entrepreneurs ? (A) Hewd PrTSh m il
(A) To increase bureaucratic
" paperwork o S9FT _
(B)  To reduce the number of (B)_ ARt B vt e
women-owned businesses AT B e B o
(C)  To bridge the gender gap ©) Sufar § e s Pl
in entrepreneurship qreqr .
(D) To discourage (D) IR ¥ gfovoy! & zaefRa
competition in the market T
45.  Which stage of an EDP typically ~ 45. & o Cao R I ak w
involves assessing the feasibility AR fagRt N @R sk
and viability of business ideas ? FJARRIT I T T B 2
(A)  Post-training follow-up
(B)  Input stage W) 5w 3 e aﬁ?ﬁﬁ T
. (B)  3Ye wwy
(C)  Training stage
(D)  Selection stage © e o
D)  TF wyy
5475 COM213/com21s ———
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46.

47.

48.

refers to the

What term

psychological and social barriers
that prevent ~women from
advancing in  entreprencurial

roles ?

(A)  Glass ceiling

(B)  Networking deficiency
(C)  Financial constraints

(D)  Market saturation

Which of the following is NOT a
typical achievement of a well-

structured EDP ?
(A) Increased unemployment

rates

(B) Enhanced entrepreneurial
self-efficacy

(C)  Creation of new
enterprises

(D) Improved access 1o
resources

What is the primary function of

“Business Development

Services” (BDS) within an EDP?
(A)  Providing direct financial

aid
(B)  Offering non-financial
support like mentoring

and training
(C)  Regulating
competition
(D) Conducting
macroeconomic analysis

market

46.

47.

48.

P A IE AsE AR FmfoE
qrrelt @ Geffa dxar & S Afeerl
@ Sedicar @ Rw A AT g
A dd ¢ 7

(A) A S e

(B)  Aeafdm a1 B

©) frcha qwr

(D) IR W
frefoRed & @ &9 1@ I WE
¥ W K @ faftee Irafe
T e

A) R R A GG
(B) W& ] Sy
SATA—STaHTRAT

() ¢ Sedi @1 FAEw
(D) SRAl % 9G8R Ugd

i 3 fr Romw  Sdome

R (@€w) &1 e @

g 7?

(A) yd foxim W g
AT

(B) ¥e® 3R oRww oW
R-faefra weraar JeH B

() dor vt @1 ffafa
AT

(D) s i fageryur FE

5475

COM 213/ COM 215

Page - 17



49. Which quality is crucial for a  49.

women

entreprencur to

overcome socio-cultural barriers?

Ao TR P P

(A)  Passivity (A) fAfpgar
(B)  Assertiveness
| ®) @
(C)  Conformity
(D)  Dependence © 3
(D) R R
50. What is the “input stage” of an  50. F&d F FAC WU & WY
EDP primarily focused on ? e Rafed g ?
(A)  Evaluating program (A) FEHA B gRomEl &1 LeaTd
outcor.nes | AT
(B)  Selecting potential ®) e Safal @1 99T Bl
entrepreneurs
gfdeyor qerdl UqH
(C)  Providing  post-training © ® W™
support il
(D) Designing the training (D) SR qeEsH fSeIgd FY
curriculum
% ok 3%k %k %k
5475 COM 213/COM.215 Page - 18



Group-2 : COM 215 -Tourism & Travel Management-I

What is the definition of

tourism?
(A)  Travelling for business

purposes

1.

qefe &) R a1 @ ?

(A)

aEae Seewl & oy
AT BRAT
aqET, FANeE a1 s @

(B)  Travelling for leisure, ®)
recreation or relaxation ferg ar ?n'\”ﬂ.
(C)  Travelling for educational ©) N m % forc T
purposes Easl
(D)  Travelling to work (D) @M & forg Al Xl
5 Which of the following is a 2. ArefRe 3§ $ eE § 7
tourist ? (A) T afd o W ¥ P B
(A) A person who stays at 24 T ARG 3
least 24 hours away from ®) N R A
home
(B) A person who travels , A R
daily for work € T e S 24 € 9§ FH @
(C) A person who stays for forg vea @
less than 24 hours (D) @ @f S awrd & forg
(D) A person who visits for T B
business
3. What does an excursionist refer 2 ) yAoTHd] fe Feq & ?
to? (A) T8 @ I 24 W ¥ IFD
(A) A person who stays for T @ forg <& @
more than 24 hours B) ® afe W W R ==&
(B) A person who does not
stay overnight oo '
(C) A person visiting for € d® afm o AR
business purpose m R el &
(D) A person traveling for (D) d€ afk ot fwen & fog amn
education AT &
5475 COM 213/ COM 215 Page - 19



4. Which of the following is a

correct definition of a traveler ?

(A) A person who travels
only within the country

(B) A person who is involved
In tourism activitics

(C) A person who moves
rcgularly between
destinations

(D) A person who travels for

business or work

5. Which of the following term
refers to a person visiting a place
for more than 24 hours but less
than a year ?

(A)  Tourist
(B)  Visitor
(C)  Traveler

(D)  Excursionist

6. The main objective of tourism is

to:

(A)  Promote economic
growth

(B)  Provide educational
experiences

(C) Promote cultural
exchange

(D)  All of the above

ﬁmﬁﬁﬂﬁ@‘mwﬁw
gferen € 7
@ afd W B Ay oy

(A)
,ﬁa—\xumﬁﬂm?

B) Waﬁmaﬁmﬂvﬁﬁm
3 i 8

© @ afid o T D @y
Prafyd 9 & g @

(D) e Afdd O ATEE A PR
& fore amn &l @
frfeRad 3§ B9 UK 24 B
' afF AfeT TF I § B T B
forv AN WM W 9H 9 A 5

wehfa ear 8

(A) Wicd

(B)  3MIgP

€ =

(D)  yorie

(A) i ferg @t ggrar 3

(B) Wmmm

©) PR  IRE-eE @
Q1T <A1

(D)  SRIF W
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7 Tourism can be classified based 7. ded @ fAH MR w® H‘ﬁ'@‘c{ far

on : | ST HahT R

(A)  Purpose of travel (A) T T IR
Duration of st \

(B) uration of stay B) 2 sy

(C)  Place of visit
(C) I & ©IH

(D)  All of the above

(D) SWRT T
8.  Which of the following is nota 8. fy=fafed # @F-& wWed &
classification of tourism ? Fiffevor 98 & ?
(A)  Adventure tourism (A) eRe e
Cultural touri L
?CB; Political touu?izr:l ® Wm e
(D) Medical tourism © w——ﬂm e
' | (D) fafeew miew
9. Tourism is often classified into 9. Ted @ IR @ AR & HTﬁW
tow categories : fopar e ®
(A) Domestic and (A) W 3R m
international o ® Wﬁ!’fﬁ aR VR
(B)  Cultural and historical Ry agu—

(C)  Adventure and leisure i |
(D) None of the above (D) S g TEl

10.  Nature of tourism is : 10. gdeq &t Uil ?:
(A)  Non-Profit (A)  IR—TAERI
(B)  Seasonal (B) A
(D)  All of the above D) e
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11.

The growth of tourism can be

11.

mzﬁmaﬁfwﬁmmm

attributed to : qHaT &
(A)  Globalization A) AR
(B)  Improvements in ¥
transportation (B) qRae 1 I -
(C)  Increased disposable (C) qal Eé W
income D) IR it
(D)  All of the above
: i - qded
12. Which of the following factors is 12 Prefafad A - PRD @
responsible for the growth of e @ forg RERR & ?
tourism ? ,
#
(A)  Increased leisure time (A) g B T q%
(B) Better = making  of (B) T @1 dga} fauvE
destinations o T
(C)  Technological ©
advancements (D) IR a1
(D)  Allof the above
13.  What does the development of 13. Wcd @1 few fFd ® AR o
tourism depend on ? e ’
(A) Awvailability of (A) m &R @) SueErT
infrastructure B) 5 S
(B)  Government policies g
C) wmIf®
(C)  Social and cultural factors © IR HPHTE PP
(D)  All of the above (D) W W
14.  Which of the following is a key 14. fi=foifed # ¥ dH-w IR
factor in the development of ®ed & e § w ;
international tourism ? 392
(A) Political stability *)
(B)  Marketing strategies 5 e ”mi”
(C)  International air transport (B) H‘ RERUEIIRD
(D)  All of the above ©) R g WRagq
(D) SR T
5475 COM 213 /COM 215 Page _Z’
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10,

17.

18.

The impact of  tourist

development on the environment

N

(A)  Alwayy positive

(B)  Alwavs negative

() Can be both positive and
negatve

(D) Hax no mmpact

Which 1s of the following is an

example ot a factor that aftects

the development of tourism ?

(A)  Economic conditions

(B)  Population size

()  Global warming

(D)  All of the above

Inbound tourism refers to :

(A) Residents
within their country

(B)  Visitors
country from abroad

travelling
travelling to
(C)  Travelling for leisure

purposes
(D)  None of the above

Outbound tourism refers to :

(A)  Travelling
country

(B)  Travelling abroad from

within a

one’s own country

(C)  Travelling for business
purposes

(D)  None of the above

I§.

16.

17.

18.

mataRn ) e fwry w oy

(A) NI HORIT®

(B) &N TR

(C) GRS IR AGRHS A
) aba ¢

(D) @Y T TE TS

fifefaa § @ W RS qded @

e @ wfda a8 ?
(A) o Refer
(B) NG P OGN
(C)  Toha arfdT
(D) SWa gl
TS Wed ¥ e ¢

(A) W W P AR I B
CIREEIR]
B) Ry ¥ &0 < @ I

A qell gD
(C) @ & S ¥ A
AT
(D) IR H A P TE
rSeade Wed | aed §

(A) 5l <o @ AR g w

(B) ¥ ¥ | fay I FRN

C) aERE Ie| b fom
AT AT

(D) SRE ¥ Pl T
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19. Domestic tourism involves : 19. + AR
BIE|
(A) Travelling within one’s (A) A < ' B
own country (B) e 29 @ AT B
(B) Travelling to foreign B i
countries ©) (A) Gﬁ—\,'( ) _
(C)  Both (A) anid«(B) D) TR A A By T
(D)  None of the above ‘ & e &
20. International tourism refers to : 20. Cﬂﬂqwm LCa % i i
" (A) Travelling within a (A) foll <9 .
country (B) g <Y ¥ facdh <o H
(B) Travelling to foreign AT PRAT
countries from one’s own ©) ¥EH 3 m J I
(C) Travelling for leisure =i
purposes . .
(D)  None of the above (D) §9 I_I A9 P T
21.  Which of the following is NOT a 21, fyfemad § ¥ 3 A1 W &1 15
form of tourism ? T TR B ?
(A)  Domestic tourism (A) Wqﬁﬁ
(B) International tourism (B) m e
(C)  Adventure tourism
(D)  Outbound tourism Eg)) ¥R e
22. Which of the following is an 22. fi=fafag § § PF-7 FScaNe
example of outbound tourism ? e 3 SETROT & ?
) 2 ll.Fren.C;. : family &) FE D AR T T T
avelling within France s
(B) A Canadian travelling to AR '
the United States for B) B TN F foy v T
vocation IRBT B T3 B TN @
(C) A British Citizen Visiting AT
Italy © Tl & g w T @
(D) A Japanese traveler going Rfesr AR
to another Japanese City D) T T ¥ or
U SO I
5475 COM 213/ COM 215 oyl
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23.  What is a package tour ? 23, Yow A g ?

(A A tour where (A) 1 eR1 ford uRagd, smam
transportation, AR TR e 3
accommodation and .
activities are included ®) NS T g S

(B) A tour with only i &
transportation included (©) e AR R daw ST

(C) A tour where only e 2
accommodation is (D) oIy fARaq FiHH & aren
included wied N

(D) A personalized tour with
no fixed schedule

24.  Custom tours are : 24, LAY K

(A)  Pre-packaged with fixed (A) fifaa amn aEAl & A9
itineraries e ¥ Y% R M

(B)  Tailored with the specific (B) RS @ RRTE yasasds
needs and preferences of . ; of

the customer

(C) T W X U §
(D) dad wdN T & fo

(C)  Cheapest tours available
(D) Only available to luxury

travlers SEEE)
Tour wholesalers are responsible ~ 25. TX 1% AR 39 forg AR %
ak (A) B9 R &1 ROE FR
(A)  Marketing package tours B) A S @ = -

. oct]
(B)  Selling tours directly to ©) =

(D) SR ¥ ¥ B Tel

consumers
(C)  Creating custom tours
(D)  None of the above

8 5475 COM 213/ COM 215 Page - 25



26.  Which of the following is a type 26

of package tour ? U6 TR 87

(A) Independent package (A) @A LC

(B) Hosted tour (B) aes

C Escorted tour T
ED; All of the above © qmég ©
(D) S Lkl
27. An independent package refers 27. U® v Y 3 e g

to: A W@ o e Jmare

(A) A package tour that PIeaR 94 BY onfiet 8
includes everythin ‘
excent i fj | @) Raga qer TR A
accommodation AR - <«

(B) A self-guided tour with ©) i TRRE & fu w
transportation and ff¥ed TEe e R
activities included

(C) A tour with a fixed guide (D) . - A T
for all activities <

(D) A tour with pre-arranged
meals only

28.  Hosted tours differ from escorted ~ 28. BWE W TWIES R A 39 A7 A

tours in that : ‘ fan e

(A) They do not have a guide A) T T ‘I\ﬁ S
throughout the entire tip P T T A

(B)  They are less expensive

(B) 7 G Ay ¥

(C)  They includes meals and
() ST W IR TR e

entertainment
(D) They are only for large gl @
groups (D) 32#383@%?@%%?3%%
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29. An -escorted tour typically 29. UH TdICS X ¥ AR W A
involves :
o B 8
A)  Travelling ind
N Bdspeatitly (A) @ T Y T B
A tour leader who 3 : -
. (B) TP ¢ dfex o q0 A L
accompanies the group
3 Qo ¥Ed 8
throughout the trip RS
(C) A fixed itinerary with no © fom f w
changes e a1 B
(D)  None of the above (D) SR A T K T
30. A sightseeing tour group is  30. T® YA W g W afad
focused on : fpa ST &
(A)  Education and learning (A) e ok ARG
(B) Visiting tourist attractions B) f o 3R 5
and landmarks
SRT HAT
(C)  Sports and adventure .
o ©) o 3R aehie i
activities -
(D)  All of the above (D) TR T
31, Incentive tours are designed for: 3L e ded @ forg f¥amgd fdy
(A)  Business . executives as &
rewards for performance (A) s B oy TR & 7 3
(B) Familis travelling ﬁ -
together
, (B) U@ W A IR e IRAR
©) Tourists seeking '
. | (C) Mg AT drel uhed
adventurc
(D)  Students (D) BMA
COM 213/ COM 215 Page - 27
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32. Convention tours are typically  32. FaT1
organized for : e ] ;
(A) Business meetings and (A): zmaﬂ@fﬁm AR
] z}onferences‘ B) VE gfedl
EC; N crloup .vacaltlons © Merp Il
- ucational purp@ses e TS &
(D)  Cultural exchanges D '
33. Man market package holidays 33, # A ol &1 & -
target - . (A) dNIR @ fafRie gs
(A)  Specific segments of the B o
market
(B)  The general public (C) 9w 3 arel A
(C)  High-income travelers (D) @dd BHA
(D)  Students only
34, Which of the following is NOT a 34, fymfeed & & dH-41 ddd R B
type of package tour ? THR 8l & ?
(A) Independent package (A) WdF Yo
(B) HOSICd tour (B) m qq,
(C)  Luxury cruise tour © ; e
(D)  Escorted tour .
| (D) TS
35. Specialist tour operators are : 35. faumg A 3fReR &
(A) Tour operators who (A) W AR N 7 wE D x
provide a range of tours . o B
B Tour operators who focus 5
& P B « ARR o w AR
on a specific type of
tourism, such as AR & Ted R aF Bfd
adventure or cultural A E N & =Ry
tours ivpid e
(C) Tour operators  who ©) W AR T 3 .
operate only . :
i R W W & &
internationally .
- (D) None of the above (D) SR F A P T
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6. Tou ators T
3 r .Opm wors rely on other 36, o SffRex 9 FSA W PR el
organizations for : 3
(A)  Accommodation bookings (A) I qfrm
(B) Air tickets and @) R v qRae
) dig 1o
transportation
c ‘ | (©) e o ahe e
(C)  Local experiences and Np—
tours )
(D)  All of the above
37.  Which of the following is a key 37 Prefeiad & @ @1 @ X R
responsibility of a tour operator ? cafee! e & 7
(A) Creating the tour A & Y g
packages @) wra oR@Ed @ A
(B)  Organizing local ‘m g
transportation _
o ® P RM TED B Hqfe
(C)  Ensuring customer © %
satisfaction during the @ o o
tour (D) S o T
(D) Al of the above
38, Which of the following is an 38 frefaRea & o9 & R B
example of 2 specialist  tour IRV B 7
operator (A) 9 s TC el Yéf%’ﬁ qeTd
(A) An operator offering only X aTell ST
beach holidays (B) oo ORI HCT R drell
@) A company providing E
Juxury safaris (C) de TE e UM A
) A company offering e F
budget group tours D) SR T
(D) All of the above
— ——
COM 213/ COM 215 Page - 29
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39. Which is the following is a  39. W « U . m i
primary role of a tour operator in I W Frefed e
the modern tour industry ? - & 7
(A) ?csigning customized (A) W a BEEA TR
Itineraries
(B) Operating transportation ™ ' '
services (B) e S SR
(C)  Booking accommodation e
only (C)  F9d YA 3P BT
(D)  Handling visa (D) o A BT FHTE!
applications
40.  What distinguishes a package  40. UYB9 X P \E WA JAT SEEER
tour from an independent travel T 37T HeaT & ?
experience ? (A) W X ¥ T ¥ B R
(A)  Package tours have pre- g o TR B 8
arranged  transportation, _
accorimodation p and D A I o .
activities while Lk _
independent  travel s B)  Fw X H Pat I e
flexible BT &
(B)  Package tours only (C) ¥ I § gho U$ Mgs
include accommodation WA B 2
(C) Independent travel always (D) Yoq T T TR Ay ¥
include a guide
(D)  Package tours are always
cheaper
5475 COM 213/ COM 215

Page - 30



Which .

41. | l.C te.chnOIOgy has 41, fa c 5 N N
significantly 1mpacted the tour IERIES Tt Bl b Y AR gt
industry by allowing consumers D N IR NN
to book & compare servic °

es
)
online ? W{ﬁmﬁwﬁﬁﬁ»‘m?.
(A)  Travel agencies (A)  a gl
(B)  Online booking systems (B) 3Tl g RiecH
(C)  Travel brochures (C) wad AR
(D)  None of the above D) TR § B T

42. In the context of modern tourism, ~ 42. 3D e & ded H, IS
what 1is experimental travel 5T 59 W A ?
focused on ? -

(A)  Budget travel @«

(B)  Cultural immersion and (B) Wﬁﬁ? R AR g,
unique, memorable IR JFFHa
experiences © oo e

C Standard sightseeing

© & (D) SEE® I
tours .

(D) Business travel : .

43, Which of the following is akey  43. smgfie e Sam § fFrefaRed i ¥
trend in the modern  tour P @ T W{ﬁ{ X,
industry 7 - A) T B frg difeTE CrewH
(A) Decreased use of onlin€ -

platforms for booking . $E§I el e
(B)  Increased interest  in (B) QR IR RIER L
sustainable and wfy 9o
responsible tourism © T Yoq m T
(C) Less emphasis on S i
customization in  tour .
D) WaEd dode 3 FwEE d
packages
(D) Decrease in the use of T
mobile technology
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44, What is tourism management 44 e

primarily concerned with ? 27
(A)  Marketing (A) i caral
(B)  Planning and (B) qifed il @ i
coordination of tourism ol
services :
(C) ICIEE

(C)  Accounting '
TR A B el
(D) None of the above (D) .

45. Who is responsible for the 45 Rl @ HA qggaﬂ ?
operational aspects of a tour ? IGI i fTeER Gl 87
(A)  Tourists (A) Tied
(B) ¥ IR
(C)  Travel agent :
(C) 39 o

(D)  Government

(B)  Tour operator

(D) PR
46.  Which of these is NOT a type of ~ 46. 7 ¥ B Wied Yeue @I YBR T8l
tourism management ? 27
(A)  Sustainable tourism (A) WURYR Wi
(B)  Event tourism (B) e e

(C)  Corporate tourism

(C) BT weq
(D) BR T YeeA
47.  What is the key objective of 47. Wieq yaus @y g E‘c{%‘m TR ?

tourism management ?

A
(A)  Profit maximization only (A) ® B Ul mmm

(D)  Car rental management

(B)  Effective customer (B) W TES Jqr IR vife
service and satisfaction ©) g 2 ,
(C)  Reducing the number of . SIEEL
tourists D)  IW wh
(D)  All of the above
5475 COM213/COM 215  —m
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ey WMo (DMO) 38 R

48. What does a destination  48.
management organization e a2 Bl & 7
(DMO) focus on ? :
(A)  Destination  promotion S " im a
and development ® T m
(B)  Tour guide services © T e
(C)  Airline operations o) P
(D)  Hotel construction :
49  Which sector is crucial in  49. qfeq waed | P & TRl
tourism management ? 27
(A)  Agriculture (A) ;{;fﬁ
(B)  Transport (B) gRag
(C Manufacturin
(D)) All of the aboie © B
(D) SR @
so. What  does ‘destination 30. i R W S BEd
marketing’ focusses on % Fxar e’
(A)  Promoting attractions A) @ & A e Ll
within a destination e &
(B) i\;{;;:ig::g transportation B) R e Bl e B
(C)  Selling products at local © i §EFFﬁ R T
shops (D) ®fiRe Prism AR FR
(D)  Organizing corporate |
events
.
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