COM 211

B.Com. V“‘ SEMESTER EXAMINATION 2023-24

- COMMERCE
(Fundamentals of Marketing)
| (CBCS Mode)
@ | Thmaw ey Paper ID
. | Date (fef) : (Toot;\c/(gusc:clerz)me
I  (3DI H) :
Roll No. (In Figures) :
A (Rt ) :

Roll No. (In Wofds) ;

Time : 1:30 Hrs.
H9Y : 1:30 g

Max. Marks : 75
e 3id : 75

@ Al : gﬁamrﬁsomﬁﬁnﬁ% Wi 9% T B | T 9 1.5 3 B 8|

Important Instructions :

1. The candidate will writc his/her Roll Number
only at the places provided for, i.e. on the cover
page and on the OMR answer sheet at the end
and nowhere else. .

2. Immediately on receipt of the question booklet,
the candidate should check up the booklet and
ensure that it contains all the pages and that no
question is missing. If the candidate finds any
discrepancy in the question booklet, he/she
should report the invigilator within 10 minutes
of the issue of this booklet and a fresh question

- booklet without any discrepancy be obtained.

1. mmmm‘ﬁmmw
W g foy A W 8, g v yRaa @
T U8 T R i3 T allotHodRe TR T
R, TN 30T TE 6] ford |

(} Scanned with OKEN Scanner



Money spent on Marketing is -

Lo f0uwm ® e foar o o & —

(A) Wastage (A) |
(B)  Unnecessary Expenditure (B)  IFEES I
(C)  Burden on the consumers (C) TR R R
(D) . Investment D) R
2. -For business, marketing is: 2. T B forw fauom & —
(A)  Compulsory (A) IR
(B) Necessary' (B) oG
(C)  Unnecessary (C) . T
(B): Sty (D) Ry
3. The advantages of Marketing is 3. 9o @ @M & —
v fo (A)  SUHIGIE B
.(A)  Consumers (B) IR @
. (B) Businessmen © Pt @
(C) Manufacturer
(D) @i &l
(D) Toall A
4,  Marketing concept is: 4, [AUUR /YR § —
(A)  Production oriented (A) wﬁﬂtﬂ'@’[ ¥
(B) Sales oriented (B) ﬁ;ﬁqﬁrg{cﬁ
(C)  Customer oriented (€) m ;
(D)  All of these @®) I
5. Importance of Maiketing concept 5.  fauvF Sr@EROT @I 76 & —
" is for :- (A 9N B fog
(B) Consumers ©) I & o
C Producers
e (D). W0 B frg
(D)  All of these | |
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6. According to McCarthy P’s of
marketing mix are:- g -
A) .4 (A) 4
- (B) 6 B) 6
) © 2 .
o 3 O 3 :
7. Marketing Mix is determined: fauor fsmor ﬁﬂfﬁ"ﬂ o ST & —
(A) For the satisfactionA of (&) st o) ﬂ‘gﬁi + frg
~ consumers ~
(B) For the satisfaction of | @B) iRl & Wi @ ﬁﬂ
Producers . : .
(C) For the sétiéfaction of © . ki Wj& W e
Manufacturer (D) IR @I Wgﬁf & forg ‘
(D) For the satisfaction of :
Government :
8.  Marketing mix remain: . fauor Ao g B -
(A) Static A wml
(B)  Uncertain (B) PR
(C) Certain © ffem
~ (D)  Changing O T
9.  The primary components of R qfaRor & eI 3T & —
marketing environment: (A) 2{ ' |
@ 2 B) 3
B) 3 © 4
€ 4 D) 6
D) 6
5463 COM 211 Page - 4

(} Scanned with OKEN Scanner



10.  The tendency of Indian Buyeris-  10. 9wdy sam & wgfa & —

(B) To File complaint B) R T
(C). To Purchase cheap © w @ﬁ‘q’ﬂT'
(D)  All of thesé :
- - (D) A9
11. Consumer Behavior is - ; 11.  IUHedr Faer & —
(A)  Uncertain e @A) sfRE
(B) Dynamic ‘ ®) T
(C) Wide : ,
(D) All of these © W =
| (D) awud
12.  Maslow hierarchy of needs are :- 12, ﬁ%‘d\T @l AR hHegdT g -
@A) 4 e A) 4 '
(B) 5 By wCE S my. s
© 3 ' © 3
sge D) <2 : : (D) 5
13. Market Segmentation is in the 13. TR Rfawr R § § —
interest of:- gl T (A)  SEERT 3
| (A) Consumers ) B) amRat B
" (B) Trader§ - © s
(C) Manufacturers '
(D) Allofthese @) &
14. Market Segmentation is - 14 ToR R § -
(A)  Necessary ': , (A) IAEE '
(B)  Unnecessary ®) - FIET
(C)  Wastage of money. - © oA
(D) - Wastage of time | ) T @
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15.  The factors affecting product mix 15,
are :- 8.
(A)  Marketing (A) T e
(B)  Production B) v
(C)  Financial © R
(D)  All of these O 3w
16.  The characteristics of a good .16. TP W Fe FH VTN g =
| ie;n“d a;:ort name Q) T A
. (B)  Memorable (B) ©RUIE :
(C)  Attractive (C)" 3Hd
(D) Al of these D) o
7. Labellingis- 17. aaRfTE-
(A)  Compulsory - (A)  Ifart
(B)  Necessary (B) IOWF
(©)  Voluntary © Cow
(D)  Wastage of money (D) 7 B T
18. Maximum wide scope is of - 18. WaW o e & § —
(A) Brand ®) s - .
(B) Labelling ®) R
(C)  Packaging (€) TR |
(D)  Trademark (D) §EUE |
19.  The stages of product life cycles 19, UG WiIa T Ol FaRAY BIH g :
are: | (A) 2 : ‘
A 2 (B) 4
® 4 < 6
© 6 & T
©) 8 o
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20. . Death of a product take place 20,
(A)  In maturity stage (A)  IRyeEar araRer
(B)  Indecline stage (B) T P oy 3§
B ©C) In sa.turation stége © e 5
(D) In obsolescence stage _
o (D) Y DI FaReT H
21. New Product Development 21. 784 Swg fer & oM & —
means s
¥ e/ (A) Sag dfE § 99N SaE
(A) Addition of 'a new .
product in a product line Sire
(B) Improvement in the old ' ~ '
— (B) R IR H FN
. product _ . : .
©) ‘Emphasis on consumer (©) S Hife R I
~ satisfaction L
(D) Fw
(D)  All of these . ‘ _ _
22.  Price Policy is determined by: 22. 94 Aifd fFeiRa B 2
(A) Lower Management (A = HETET ERT
Middle M ent L ;
: (B) iddle Managemen (B)  WEM ¥ N
(C)  Top Management ' .
(D) Salesman © W HAE-ET
| (D) fosmamait g
23.  Price Policy is: , .23, 1 Y B g:
(A)  In favours-of the customer (A) YN D w
(B) | In favours of the | B) 2, o
: Government o s ¥
' JAIgdh fFmfar & wer
(C©) In favours of Producer ’, © . 2
and Manufacturer (D)_ w3 il i
(D)  In favours of All | |
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24.  “price is a monetary summary of 24, “@Hg 89 T4 gl Aifed O~ &

all the conditions which give

value to a product” This
statement is of:

(A)  Walton Hamilton

(B) Piﬁlip kotler

(C) R.S.Davar

(D)  William J. Stanton

T 1 ST P e HaH BN B[

I8 B B :
(A) . dreed gffieed @l
(B) ffo Breer o1

.(c) éﬂowowiﬂ
(D) fiferm o WA @

25. Which of the following is related ~ 25. fy=feraa & @i A fagoe fsor &
to selection of - channel of ~dp ﬁ'ﬁ'\’UTVHFf & 999 ¥ Wt 8
distribution of 4p‘mocliel? (A)

(A? I"roduct B).
(B)  Price
(C) W
(C)  Promotion
e (D)
(D) Place : _

26. Prbmotionmix includes: - 26. El'crﬁ?l ﬁ%TUT 4 affafera g
(A) Personal selling Ay | fs ﬁm >
(B) _Pefsonal selling  and B - Y e ok : 5

advertising | © s - ﬁ?ﬂq?{ 'aﬂ_\’
C) - Personal selling, advertising ‘ :
© fasha wact
and sales promotion : i
St (D) wfws oy, st fimg
(D)  Personal selling, advertising, 2
sales . promotion aﬁd_ ‘ e BEREL
publicity
5463 COM 211 , ' Page - 8
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Personal selling includes: 99

Jufdre fasha ¥ wftafor 2

vy h ‘
(A) Sel‘hflg @A) R w
(B)  Services to customers .
(C) Developing goodwill of - (B) JTEHT B WAl Gl
the firm © BH B el el
(D)  Above mentioned all the (D)  Sw At @ PR T
functions ‘
28. Which statement is true: ‘ 28. BN - A HYF G & ?
(A) Personal selling and (A) Yafke Rew ok Rwawar
salesmanship is synonym qaet 2|
B)  There is no relationshi | =
™ L l‘nlsl_‘p B) Yufme fm W Reawd
etween personal selling : B
‘ - W oI5 wey T R
and salesmanship . aw : '
(C)  Salesmanship is included ©. ‘ iR l‘l i
in personal selling . afefer 21 _
(D) Personal  selling s (D) fimaeen % ufke foma
included in salesmanship afrfera 21 '
29.  Outdoor advertising includes: 29. Ry fagmw ¥ wftafera &
(A) Newspaper (A) AR = R
- Advertisement St
ver fsem n . } B)
(B) Magazine Advertisement '
(C)  Folders © b 3
(D) . Posters (D) UIReR ‘ :
30. - Distribution of free samples 30. A & g7 facwor wfwferd © -
includes in: (A) S HaeE
(A)  Consumer Promotion ) ]
(B)  Dealers Promotion (B) | K
(C) Consumer and Dealers (C) SuIadl 19 SN HeRla
Promotion (D) g-q-{i—qﬁ A B A
(D) None of the above . ’
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31.  Which of the following is not the ~ 31,
~ function of  channel  of @1 P T8 2 _
- distribution? | A) R #1 vE w
(A)  Managing finances (B) S<URH @ ey EﬁQT-IT
(B) Managing production ©) S O o
© Prbmotiopal .activities, O T ARG T
(D)  Pricing _ .
32. Main }Disa.dvantages of direct 32, u‘c?la{‘ﬁa'\mr T & A9 T | ' ‘
distribution fs;- (A) | TERl B T W AR
(A)  Non-timely availability of s |
| goods to customers (B) ﬁ'ﬁ‘\’UT ST &7 F BF
(B)  Higher Distribution cost © TRE @ TR FT G
(C)  Customers Problems not g tﬂ'ﬂT
fobied ‘(D) R wH W R B e
(D) No direct control of NN ,
manufacturer on ' : ;
distribution function : 'ﬂ
33.  Whole seller renders services ~33. @i @) A JSH Bl B
towards: (A) ﬁ'ﬂfﬁr @ Ul
(A)  Whole seller ‘(B) eI AR B Hﬁf |
(B) Retai]eré (C) T S R
(C)  Society (D) TR AT w m & o
(D)  Retailers and society ,
5463 COM 211 Page - 10
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34,

Which of the following is not  34. fr=fRag ¥ ¥ F—sa [P SR

5463

characteristic of retailer : ) fadier T
(A} Deals in small quantity R e — 3
(B) Sell goods directly tQ | ®) - Y @ ¥ e
customers s
C Maintains érsonal . ) :
© : F (C) WEd ¥ AT e R
contacts with customers _ N Sy 5"
' - T 8|
(D) -Generally sells goods on ' _
. ,, ot (D) U SUR W A ol 2|
credit : ’ _ ;
35..  Which statement is not correct ?. 35. B — W U I &I 2 ?
(A)  Retailer renders services | ‘(A) BeH AN i @ [an
" to manufacturer s YeH R B
(B)  Retailer renders services (B) TEH AR oqF AR Y
to whole seller '\QTIT‘QJ UG &R B | :
(C)  Retailer renders’ services B (C) o AR SUHIRIT - B
to consumers WA USH hNaT B
(D). Retailgr renders services - (D) W anqm oNF AR 3R
to whole " seller and [T B YN YeM
consumers . T 2|
 36. Functions of Physical  36. wifte feRo 'Emnaﬁ P A ¥
Distribution systcm‘ include: i gt e
~ (A)  Warehousing Decision’. (A),  9eRY fofa
(B) Transport Decision . (B) qﬁ‘aﬁﬁﬁu
'(C) Inventory Decision (© wie fk
(D) . Warehousing , Transport D) weR, e W wWE
and Inventory Decision -
- COM 21l Page - 11
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37.

- Direct Marketing channels: . 37.  ygg fauoE AL
(A)  Mobile (A) BTt
(B)  Online tools ®) o ST
© Tele-marketing .
e (©) oA
(D)  All of these , _
D) Tl
38.  Online Marketiné tools: 38. 3ﬁ=fars?r R9UH & SYGRT & ¢ -
(A)  E-mail Marketing ' (A) $ — A fauoE |
(B)  Content Marketing | B) y E (
(C)  Social Media ‘
s (C) - iR HifeAn
(D) All of these
(D) 3
39. Who contributgd 4P model of 39, fauum fasor & 4p ‘ﬁ?ﬁ faar <1
marketing mix? - A |
(A) N.H. B(‘)rd'en T A | THo TT0 A .'
(B)  E. Jerome McCarthy B o
(C)  Phillip Kotler ' : .
: (C) oo dleer
(D)  Peter F. Drucker g
(D)  UIeY Tho Far
40. Personal selling includes: ~ ~ 40. @R ﬁ?ﬁ % i & -
| (A) | Oral communication : ( A) ARed FOR
(B)  Face to face interaction (B)‘ AT TR A
C)  Conversation with customers . e
© nversation with customers © TRt ¥ e
(D)  All of the above
(D)  Suda Wl
5463 COM 211 Page - 12
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Which of the following is not  41.

a1, PR ¥ & B T e
included in - the  micro ¥ ofter e ?
environment? : *) Emﬁiﬁﬁ‘[
(A)  Suppliers :
(B)  Publics . W
- (C)  Economic © A
D) Customers (D) W . :
42. Branding is a function of _ 42. FRT — O D FH B
(A) Research A) ' W _
(B) Exchange (]'3) Bt
(C)  Physical supply 2 ‘
(D) Facilitating (Ol S
(D) G 9 T
43. The marketing side of E- 43. §—$’mﬁ @ fquoe vt @1 —-— T w0 |
commerce is known as | - ¥ T O B ‘ |
(A)  E-marketing ‘ (A) s‘—ﬁquﬁ
(B)  E-business ; ®) sfomm
(C) Interactive marketing (C) IRITE AR
(D)  None of the above (D) I W DR TE
44, Servicesare. - 44, g TR E
(A) Intangible - (A)
(B)  Perishable - B) TE e i
(C) Both (A) and.(B) © @ R (B) E’ﬁf
(D)  None of the above o) B’q?iiﬁ "
5463 Page - 13
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45. © Which of the following is the 45 'ﬁﬁiﬁiﬁﬂﬂ ¥ we-a Tl - o
-goal of pricing? : BT AT &~ ‘ "
(A)  Maximum profit (&) e am
f(];) .:;ce"c?mpetiti;)n . ®) BT T T
aximize and stabilize ' &
A | (C) TR Wi @ S
- market share .
(D)  All of the above T Bl
(D) ST T _
46.  Which of the following does not 46, - fr=fafeq § oW Ruvm fsor @
include the 4P’s of marketing 4P’s A el T & |
mix? (A) | ufeman
- (A) | Prqcess (B) @@
(B)  Price '
©) wWH
(C) Place |
(D)  Product ®)
. 47. Consumer Behavioris :- 47. I AR § —
| (A).  of personal nature (A) AT g @
(B)  of holistic nature (B) AR Yl &1
(C)  Both (A) and (B) ©  (A) 3R B) I ’ 0
D) - None of these : '
o) ©) T % 7 T
48.  Which of the following is not a  48. ﬁﬁl?ﬂiﬂﬁ 'ﬁ BN TNt e &
user? (A) afia wamr B drel
(A)  Regular user (B) WM dR W &R qren
(B)  First time user (©) Y4 TARTaR
(C)  Ex-user (D) IR Wt
(D)  Potential user
5463 COM 211 Page - 14

(} Scanned with OKEN Scanner



49,

When goods and services are  49.

used by their final consumers,
they are called:-

(A)  Convenient goods

T Tt T W e
SRl gRT T A ¥ ar e

(A) S TR
(B)  Consumer goods oy wlis 5
(C)  Industrial goods ® 3 Eﬂ?ﬂv
‘(.D) Specific goods © | W '
| (D) fRTwgy '
50. A brand used for many products  50. e & HEA b By (ﬁqﬁﬁ o fou
of the same company is called:- | WA BN 91 UF JvS A Bl ded
(A) Trademark - :
(B) Collective or Umbrella *) S s
d .
~ ety (B) IR 3Hdl B ATS
(C)  Personal brand i :
. (D) . None of these - © ; A E[TUG
‘ | (D) I H PR T
%k %k ¥k Kk ¢
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