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1. 

Time:Three Hours] 
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PGCOM 508 

(CBCS MODE) 

(a) 

COMMERCE 

MARKETING MANAGEMENT 

Note: There are three sections (A, B and C) and 

candidate has to attempt questions from all 

(b) 

sections. Marks are indicated against each section. 

Answer all questions : 

Section-A 

22 -4 

[Maximum MarksIG, 

Define Online Marketing. 

Product concept'. 

PGCOM S08 

Differentiate between Product idea' & 

5x3=15 
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2. 

3. 

(c) 

5267 

(d) 

(e) 

Note: Answer all the questions in not more than 500 

(a) 

Explain various types of consumer products. 

(b) 

What do you mean by distribution channel 2 

words each : 

(a) 

Define marketing-mix. 

Section-B 

Explain the various elements of Micro 
environment. 

Or 

Environment. 

4x5=20 

Explain the various elements of Macro 

Write a short note on Product Hierarchy. 
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(A. 

5. 

5267 

(b) Differentiate betvween product-line and 

(a) 

(b) 

(a) 

(b) 

Or 

product-mix. 

Explain the various types of pricing 
objectives. 

Or 

Explain the various factors affecting price 
of a product. 

Explain the various objectives of marketing 
communication. 

Or 

Write a short note on communication-mix. 

PGCOM 508 Page-3 



Note: Answer any two questions of the following :2x20=40 

6. 

7. 

8. 

9. 

5267 

Section-C 

Explain the concept of Societal Marketing concept. 
Social Marketing & Social Media Marketing in 

detail. 

Throw some light on New Product Development 

Process. 

Explain the role of Retailers & wholesales in 

Indian perspective. 

What are the determinants of the promotional mix ? 
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