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(CBCS MODE)
COMMERCE
MARKETING MANAGEMENT

e Time : Three Hours] [Maximum Mark3s

Note:

Al :

There are three sections (A, B and C) and
candidate has to attémpt questions from all
sections. Marks are indicated against each section.

T WU @ Gl A @S (3, 9 9k W) & vd apeff
Bl IS GUS ¥ U T WAl & SR o £ WA

gre & WA IT% 3F 3T B
Section-A
e
Answer all questions : 5%3=15
T 09 @ SN ﬂf\‘:m ,
(a)  Define Online Marketing.
3ierg fauer @ g & |

(b)  Differentiate between ‘Product idea’ &
‘Product concept’.
TG faaR' T4 S dguReT # SR W
B |
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(c)  Explain various types of consumer products.
Y= TR & ST ST S @y oy,
(d)  What do you mean by distribution channe] 9
R afger & @ Al § 7
(e)  Define marketing-mix.
fomo—fisror @7 aRwIfia i |
Section-B |
Yue—q
Note: Answer all the questions in not mc;ré than 500
words each : 4x5=20
e : T U D SR § UAG B SR 500 TRl 9 AR
WAk |
2. (a) Explain the various elements of Micro
~ environment.
e wiae & R ol @ e Aif
| Or
M
(b) Explain the various elements of Macro
Environfnent.
Ry TR @ AR el @) e B |
3. (é) Write a short note on Product Hierarchy.
SE TP R @ Wi el el |
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(b)

(b)

(a)

(b)

Or

JYar
Differentiate between product-line and
product-mix.
SUR—E U4 S-S § AR W
IR |
Explain the various types of pricing

objectives.

ﬁﬁﬂmzﬁﬂmﬁ%mmaﬁm

B

Or
G|

Explain the various factors affecting price
of a product.

@ IR B |

Explain the various objectives of marketing
communication.

R @ & R seewt @ am
DI |

Or

LG

Write a short note on communication-mix.

wmmwwmmmn
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Note:

qie :
6.

Section-C
Gug—Yg

Answer any two questions of the following : 2x2(=4
Explain the concept of Societal Marketing concept,
Social Marketing & Social Media Marketing iy
detail.

wgCd fauvH sauReT, ARG UM T g
Aifear fauvH @1 fawga amen v |

Throw some light on New Product Development

Process. L =
A TS fadr WishaT W TdneT Siferd |

Explain the role of Retailers & wholesales in
Indian perspective.

G AN @ e @Rl & W o
o a1 o AR

What are the determinants of the promotional mix ?

TIR-A8T & ol @ g ?
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