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1. Which is the important tool for 1. YT RuvE & e & foro qgatﬂﬁ
developing the rural market? A w7
(A)  Infrastructure (A) IR R
(B)  Communication _
(B)  WAR
(C)  Transportation
(C)  uRae
(D)  All of these
(D) SWIF T
2. The main objective of marketing 2. fquvF ydwr &1 Uq@ IEwy &
management is: (A) TS g—gfﬁsg
(A)  Customer satisfaction (B) R zﬁ&'
B)  Sales growth
( s ©) fafm
(C)  Exchange , !
(D) T 4 B e
(D)  None of these
3. Christaller’s concept of centrality 3.  fh&lerR & DAl Dl STIHRY]
is based on: 3MEIRA &
(A) Law of gravitation (A) WW fpr
B Range of a goods .
®) EEATAL (B)  a¥ds @Y G
(C)  Hierarchy
(C)  UcTgsHA
(D)  Principle of least effort
(D) g g Rigr
4. Choose the wrong pair: 4. Teld Sirel ?ﬁ
(A)  Marketing principle - K, (A) fawm Rigra - K,
(B)  Transportation - K, (B) uRegd Rigrd - K,
(C)  Administrative - K, (€ S figr - K,
(D)  None of these (D) 3T 9 Py Tl
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5. “Marketing  geography is 5. . '
concerned with the delimitation Rl @ A9 U AP T 39
and measurements of market and RraeoT ZITf%’W@ﬁ qe e A Q
with the channels of distribution A 3 ST TF qgﬂ?ﬁ
through which goods move from ol
producer to consumer”. who 8”7
says? (A)  faferad el
(A)  William Applebaum (B) Jue o
(B)  St. Thomas
(C)  Felton © e |
(D)  None of these (D) g A FIg Tl
6. K5 in Christaller’s central place 6. BreTeR @ @ Wil RigT= HK; &
theory is: (A) TS RigT
(A) Administrativ¢ principle (B) Ry Rigr
B Marketing principle
) . (© uRaE R
(C)  Transportation principle i & 7
(D)  None of these (D)
7. Who wrote the “Marketing is the 7. "HpfeT 3o § GUsHcd  fdu- g
fundamental business ol e PR o ford)?
> ’7‘?
philosophy™? A)
A Brech
(A) B)
(B)  Borch
(C)  Felton (©) e
(D)  St. Thomas (D) ¥ HHY
8. The oldest concept of marketing 8. fauoE o Ty 3?1';?[ TR &
is: (A)  fUUE SR
(A)  Marketing concept (B) A
(B)  Selling concept
C IR LRI
(C)  Production concept ©
(D)  Social-Marketing concept (D)  WrITH—fauor argervom
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9. Who wrote “The development of 9. ‘T STATHC 3Th AT i’ THSG
Marketing thought”? qwde feba fered?
(A)  Robert Bartles (A) 9 9o
(B)  Hanson (B) &=
(C)  Paul Mazur (®) VKl o
(D)  Pyle (D) Uge
10.  Buyer paths are: 10.  hal 9 B &
(A)  Straight (A) ¥m
(B)  Slanting (B) faven
(C)  Longroute (C) Y AR A
(D)  None of these (D) T W B T8
11.  What is the night market in 11. HaR™T ¥ TN dd bR d6R
Malaya called? Pl T Fed B°
(A)  Mackie (A) HoI
(B) Mapusa (B)  HAigdr
(C)  Arpor (C) 3RUNI
(D)  Pasaar Malam (D) U9R HelH
12.  The main objective of marketing  12. AU fqwarireror &1 g Ba‘q\*‘\fu &
segmentation is: (A) RIR®} P Wﬁl’ﬂﬂw
(A)  Grouping of distributors B) TEd @ W‘I@W
(B)  Grouping of customers '
(C)  Grouping of producers (©) el & Wﬂ
(D)  None of these (D) SSLR P Tl
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13.  “Marketing includes :hc hur:zm 13. i it NN o
activities involved in the creation
of place time and enhancement wwa vl Sudfir @ m il
of utilities™. who says? apfd el &7
(A)  William Applebaum (A) fafer ST
(B) Converse (B) mv
(C)  St. Thomas (©) e AT .
(D) None of these (D) T I T
14 Which of the following is not a 14, Frfarad # q P AT dl FaER
model of buyer behavior? &7 Aied Tel 87
(A)  Economic Model (A) onfdd Alsd
(B)  Social Model (B) MG Aled
(C)  Learning Model (® SO ATSd
(D)  Motivational Model (D) ITHG TS
15. Which of the following is not a 15. f=foReaq § &9 mmefcT e (4P)
part of marketing Mix (4P)? d IAId T8l &
(A)  Price (A) T
(B) Production (B) e
(C)  Promotion (©) w
(D)  Placement D) ENEN
16. The field of marketing as 16. U &1 &5 gy @ &3 & qerT
compared to the field of selling is: q 2
(A)  Different (A)
(B)  Equal B)
(C)  Narrow ©) R
(D)  Vast D) ﬁ?%ﬂ
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17.  “Marketing is a set of human (7. fras @e b Room wda Bearsd
activities that make exchange F 94 T a1 e & o R ool
simple, useful and profitable” N T 2
who says”

(A) Philip Kotler (A) fibferes Preer
(B)  Clark (B) @i
(C)  Paul Mazur ©) et R
(D)  American marketing
. (D)  3WRGA HHET TARCEA
association

18. Marketing concept is: 18.  f3uur sraeem &

(A)  Production oriented (A) ST $HH
(B)  Sales oriented (B) ﬁ?ﬁ S5 C]
(C)  Customer oriented ©) SLLIGH Sl
(D)  All of these (D) SR g4

19.  Which  statement is  mot  19. P I FF RAUUH W AR FE 8
applicable to marketing? (A) U UED @ g@f&g PEG]
(A)  Marketing provides T 2

customer satisfaction B) H SR ® e A
(B)  Marketing focuses on N
production
(C) Marketing has a long © LY
term perspective a9 BT & |
(D)  Marketing emphasizes the (D) fawvm TS I SEREdd W
need of the customers 9ol <1 B |
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20.  When did Christaller present his  20.
theory about the business sector? Rigr< @9 U¥dd faar?
(A) 1930 (A) 1930
(B) 1933 (B) 1933
(©) 1940 (C) 1940
(D) 1943 (D) 1943
21.  Who gave Law of Retail 21. T®Hcdx WEFQL"T fm fa fear
Gravitation? (A) el
B Gipf
®) = (O BRETSEN
(C)  Christaller _ ]
(D) T A PR T
(D)  None of these
22. The aspect of paramount 22, UP IO ¥ FAUR H2od @ Ygcf &
importance in a business is: (A) e
(A) Marketing B) fm
(B)  Finance
(€©) SdrEq.
(C)  Production ' _
(D) T 9 3 T
(D)  None of these
23.  Who propounded the central 23. @ W Mg &1 ufues fhan
place theory? forar
(A) R.E. Dickinson (A) R0 3
(B)  Jefferson
B)  wHH
(C)  Christaller
C) fPRR
(D) E. Ullman
(D)  Fo ITH
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24. The  statement ‘Marketing  24. 'fdU9F GHRT & TT&R YS9 Fear
provides standard of living to the ¥ T T &1 9§
society’ means: (A) 3R dWa A BRAT
(A)  Get a famr price ®) P 3 SR VT TeH
(B)  Providing after sales
-service R
(C)  Providing quality goods ©) ) o AN el T
and services HGTT DX
(D)  All of these (D) SURIGT 4l
25.  Who propounded the SODA  25. fduve Tﬂﬂ ¥ oaer o e
method in marketing geography? yferarea fdar?
(A)  V.K. Shrivastav (A) o To sNaRd
(B)  Hari Mohan Saxena (B) &R AT T
(C)  P.R. Chauhan (C) o 3Ro dEM
(D)  None of these (D) T 9 DR &l
26.  Which of the following is not a  26. frffed 3 B W eE RTE
function of marketing? TR &7
(A) Buying (A) 9
(B)  Selling B) fawa
(C)  Transportation (C)  uRggd
(D)  Teaching (D) R
27 Which of the following is not a 27, frfeafed § @9 amadi [AUUE &l
periodic market center? GIERECIGIf
(A)  Daily market (A) wfifed faqor
(B)  Weekly market (B) wraifed fauue
(C)  Bi-weekly market C) fg—wmafes fauoe
(D) None of these (D) W DS T8I
8688 MGEM 407 Page - 9



ARdR AT P ARG &

28. Indian buyer has a mindset: 28.
(A)  Buy cheep (A) S TN
(B)  Bargain (B) AL B |
(C)  (A)and (B) both (©)  (A)dR (B) T
(D)  None of these (D) M4 Pl Tl
29.  Who wrote the book ‘Periodic  29. 1974 # uwmiRmd ‘fiRife® qu’_dﬂ e
Markets, daily markets and W_\q WS B AHE Je feper
Fairs’ published in 19747 fordt?
(A)  Bramley (A)  §HH
(B)  Smith (B) RHy
(C)  Skinner (C) R
(D)  Maikim (D) Hfem
30. Marketing beings: 30. faUvm @1 yRw g
(A)  From consumer (A) SYITT A
(B)  From sale (B) famgQ
(C)  From production (C) Jdd 9
(D)  None of these (D) T A B I8
31.  Which decade was called the era 31. MFNSF@'!I W W fquuE T’ﬁﬂ Gl
of marketing geography at the FIel 6 T @Y F2T T
international level?
(A) 1950 (A) 1550
B) 1960 (B) 1960
(C) 1970 (©) 1970
(D) 1980 (D) 1980
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32, Who benefits from marketing? 32, fager @1 o e fiverar &7
(A)  To merchants (A)  amREl &
(B)  To consumers (B) IUAEIAIT B
(C)  To producers (C) IaAEh DI
(D)  All of the above (D) SwF W @l
33.  What is meant by open in market ~ 33. fauor verel ERECISI ﬁ—‘ﬁ PT
place characteristics? SINDIL
(A) Any number of buyers (A) . fe @ ®ar T faga
and seller can be present. SuRerd &1 \add ¢ |
(B)  Only limited buyer-seller (B) dad IAd SeT—fdsha
can be present. IyRRed B A © |
(C) Prices are fixed by (©) T TP ARy | A
government order. 2 2
(D)  Prices are not fixed by (D) @t IS ey ¥ AREd
government order. TEl BN |
34. Based on the consumer trend, 34, SR Qgﬁf X ImenRd, fageH Id
marketing started in: A
(A) 1910 (A) 1910
(B) 1920 (B) 1920
(C) 1940 (C) 1940
(D) 1950 (D) 1950
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35.  Which of the following focuses
on carning profit by providing
satisfaction to the customer?

(A)  Sales

(B)  Marketing
(©)  Industry

(D)  None of these

36.  “Marketing is all about getting
the right product at the right
place, at the right time and at the
right price.” who said this?

(A) Pyle

(B)  Kotler

(C)  Stanton

(D)  None of these

37. Vipanee is the masculine word of
Sanskrit language, which means:
(A)  Merchandise
(B)  Merchant
(C)  Market days
(D)  None of these

8688
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5.
3 qer @ M @1 AR BT R A
3T &7
(A)  faT
(B)  fauwe
(©) SEm
(D) 3 9 Blg Tl
36. ‘¥R @G I W WH W G
qu e qed R Ugal & fauee @
I fobd bel?
(A) U
(B) @R
(C) ¥vad
(D) M A B &
37, fawh g w1 gRew we 3
foreraT aref grer &
(A) It &1 A
(B) @@
©) IR FTM B fm
D) T 3 B 78
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38.  "Marketing includes both buying 38, e FET 5 “RWH ¥ B9 W@ Ry
and selling activities” who says? ST & frard afefer B £
(A)  Pyle (A) .
(B)  St. Thomas (B) e o
(C)  Philip Kotler (©) ol Bleer
(D)  Paul Mazur (D) @ TR
39. Vipani is feminine word of 39. fqufor TP HTET B Hiferr o @
Sanskrit language, which means? forerer aref BT &
(A) Market (A) B
(B)  Shop (B) gPH
(C)  (A) and (B) both (C) (A)W (B) Gl
(D)  None of these (D) T ¥ g el
40. “Marketing is the delivery of a  40. fbe @8l f& "fauord wifaT ¥R qeTd
standard of living.” who says? Har 877
(A) Peter F. Drucker (A) gIe} Tho $ax
(B)  Paul Mazur (B)  UieT AR
(C)  M.J. Baker (C)  THo Wo 9o
(D) None of these (D) gTH q Eﬁslif EH
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