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1. Which is the important tool for 

developing the rural market? HTE RT ? 

(A) Infrastructure (A) 3/TETRYT HNTAT 

(B) Communication 
(B) 

(C) Transportation 
(C) 

(D) All of these 

(D) 

2. The main objective of marketing 2. fàuu ya cDI AHa TETU 

management is: (A) IET HgE 

(A) Customer satisfaction (B) fe afa 

(B) Sales growth 
(C) fafp 

(C) Exchange 
(D) 

(D) None of these 

3. Christaller's concept of centrality 3. 

is based on: 3HTEHRT 
(A) Law of gravitation (A) ThrerbUy fAq4 

(B) Range of a goods 
(B) 

(C) Hierarchy 
(C) TJ4 

(D) Principle of least effort 

(D) 

4. Choose the wrong pair: 

(A) Marketing principle - K3 (A) 

(B) Transportation - K4 (B) yRas faT-K4 

(C) Administrative - K, (C) ITIfA RErT- K, 

(D) None of these (D) 
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5. "Marketing geography is 5. 

concerned with the delimitation 

and measurements of market and 

with the channels of distribution 

through which goods move from 

producer to consumer". who 

says? (A) atry4 3474 

(A) William Applebaum (B) e eYa 

(B) St. Thomas 
(C) (C) Felton 

(D) None of these (D) FI TE 

K3 in Christaller's central place 6. EIAR A HGTT HK3 8 6. 

(A) ITAa fHET theory is: 

(A) Administrative principle (B) fayura fE 
(B) Marketing principle 

(C) 
(C) Transportation principle 

(D) (D) None of these 

1. 7 Who wrote the "Marketing is the 

fundamental business 

philosophy"? (A) 
(A) Brech 

(B) 
(B) Borch 

(C) C) Felton 

(D) St. Thomas (D) 

8. 8 The oldest concept of marketing 

(A) fàyy 37TEITRVIT 1S 

(A) Marketing concept (B) fàs 3qeTRUIT 
(B) Selling concept 

(C) (C) Production concept 

(D)HTHTG-f¢uU 3FPUIT D) Social-Marketing concept 
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9. 9. Who wrote "The development of 

Marketing thought"? yEFR f forh? 

(A) Robert Bartles (A) 

(B) Hanson (B) 

(C) Paul Mazur (C) T HR 

(D) Pyle (D) 

10. Buyer paths are: 10. 3 q7 E 

(A) Straight (A) 

(B) Slanting (B) fRBT 

(C) Long route C) HT ad 

(D) None of these (D) 

11. What is the night market in 11. 

Malaya called? 

(A) Mackie (A) 

(B) Mapusa (B) HTYHT 

(C) Arpor (C) 37RuNT 

(D) Pasaar Malam (D) 4R HH 

12. The main objective of marketing 12. 

Segmentation is: (A) TaRDI I PTEtoT 

(A) Grouping of distributors 
(B) T I HETBRU 

(B) Grouping of customers 

(C) FYIG T HEAYUT 
(C)Grouping of producers 
(D) None of these (D) 
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13. fb DET 5 Tayi ita T7 
13. "Marketing includes the human 

activities involved in the creation 

of place time and enhancement 

of utilities". who says? 
(A) fafduH HTAATH 

(A) William Applebaum 

(B) (B) Converse 

(C) C) St. Thomas 

(D) (D) None of these 

14. Which of the following is not a 14. 

model of buyer behavior? 

(A) Economic Model (A) 3TP5 HTsT 

(B) Social Model (B) 

(C) Learning Model (C) 1T HTST 

(D) Motivational Model (D) GUITCHC5 HIGT 

15. Which of the following is not a 15. Pmfta z Hrofe fAaa (4P) 

part of marketing Mix (4P)? 31TaE ? 
(A) Price (A) 
(B) Production (B) 
(C) Promotion (C) 
(D) Placement 

(D) 
16. The field of marketing as 16. fuu BI da, fa5u a gaI 16. 

compared to the field of selling is: 

(A) Different (A) 

(B) Equal (B) HHTH 

(C) Narrow (C) iga 

(D) fa57 (D) Vast 
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17. f E f fauua HTdta fsursii 
17. "Marketing is a set of human 

activities that make exchange 

simple, useful and profitable" 

who says? 
(A) 15tAH blETrR 

(A) Philip Kotler 

(B) Clark (B) 

(C) Paul Mazur C) HT 
(D) Anmerican marketing 

(D) 37HRA HTöfeT gAifargrTa 
association 

18. fàyuy 37qTRUIT E 18. Marketing concept is: 

(A) Production oriented (A) 3IE7 3T4 

(B) Sales oriented (B) 

(C) Customer oriented C) 

(D) All of these (D) 

Which statement not 19 19 1S 

applicable to marketing? (A) 

(A) Marketingg provides 

customer satisfaction 
(B) 

(B) Marketing focuses on 

production 

(C) foyuy-
(C) Marketing has a long 

term perspective 

(D) fàyuTA TE7 A74YHI R 
(D) Marketing emphasizes the 

need of the customers 
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20. When did Christaller present his 20. 

theory about the business sector? 

(A) 1930 (A) 1930 

(B) 1933 (B) 1933 

(C) 1940 (C) 1940 

(D) 1943 (D) 1943 

21. Who gave Law of Retail 21. ge Torady fAUH fTA f? 

Gravitation? (A) 

(A) Reilly (B) f 

(B) Gipf 
(C) 

(C) Christaller 
(D) 

D) None of these 

22. The aspect of paramount 22. 

importance in a business is: (A) fau 

(A) Marketing 
(B) fa 

(B) Finance 
(C) HIE 

(C) Production 
(D) 

(D) None of these 

23. Who propounded the central 

place theory? f? 

(A) R.E. Dickinson 
(A) 31TRo o fefco-A 

(B) Jefferson 
(B) 5RHH 

(C) Christaller 
(C) vEIR 

(D) E. Ullman 

(D) o H 
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24 The statement Marketing 24 

provides standard of living to the 

society means: 
(A) 

(A) Get a fair price 
(B) fam4 4RTT AT 

(B) Providing after sales 

service 

(C) (C) Providing quality. goods 
and services 

(D) All of these (D) 

25 Who propounded the SODA 25. tàyA àHT fae foH 25. 

method in marketing geography? stfeurfea fay? 

(A) V.K. Shrivastav (A) to o arHa 

(B) Hari Mohan Saxena (B) BR HTE HAT 

(C) P.R. Chauhan (C) tho 3TNo TE 

(D) None of these (D) À TIT 

26 Which of the following is not a 26. 

function of marketing? 

(A) Buying (A) 

(B) Selling (B) 

(C) Transportation (C) 

(D) Teaching (D) 

27. Which of the following is not a 27. 

periodic market center? 

(A) Daily market (A) fafem fayora 

(B) Weekly market (B) 
C) Bi-weekly market (C) -FTfda fayua 

(D) None of these (D) 
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28. 28. Indian buyer has a mindset: 

(A) Buy cheep (A) 
(B) HtT V (B) Bargain 

C) (A) and (B) both (C) (A) sR (B) aHi 

D) None of these (D) 

29. 1974 yaIa tIIT HTHCH S 29. Who wrote the book 'Periodic 

Markets, daily markets and 

Fairs' published in 1974? frret? 

(A) Bramley (A) 

(B) Smith (B) 

(C) Skinner (C) 

(D) Maikim (D) Ht4 

30. Marketing beings: 30. fayA ATRH BiaTE 
(A) From consumer (A) 37HTTAT 

(B) From sale (B) fazy 
(C) From production (C) YTEA 

(D) None of these (D) 

31. Which decade was called the era 31. 

of marketing geography at the 

international level? 
(A) 1950 (A) 1950 

(B) 1960 (B) 1960 

C) 1970 (C) 1970 

(D) 1980 (D) 1980 
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32. Who benefits from marketing? 32. 

(A) To merchants (A) a9Rud ai 

(B) To consumers (B) 

(C) To producers (C) 

(D) All of the above (D) 

What is meant by open in market 33. tàyu-A F tàTT4TIT 4 agA bI FI 
33 33 

place characteristics? 3ITT4? 

(A) Any number of buyers 

and seller can be present. 

3DCT-faa 
(B) Only limited buyer-seller (B) 

can be present. 

(C) Prices fixed by (C) are 

government order. 

(D) Prices are not fixed by (D) 

government order. 

34. 34. Based on the consumer trend, 

marketing started in: E3T 

(A) 1910 (A) 1910 

(B) 1920 (B) 1920 

(C) 1940 (C) 1940 

(D) 1950 (D) 1950 
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35. Which of the following focuses 35. 

on carning profit by providing 

satisfaction to the customer? 

(A) Sales (A) fa 

(B) Marketing (B) fqyu 

(C) Industry (C) 

(D) None of these (D) 

36. "Marketing is all about getting 36. E 3rHIE HET eITT HET HH 36. 

the right product at the right 

place, at the right time and at the 

right price." who said this? 

(A) 
(A) Pyle 

(B) eTR (B) Kotler 

(C) Stanton C) 

(D) None of these (D) 7À T$i 

37. Vipanee is the masculine word of 37 fàuut iKpA HTT T yfocTT T 

Sanskrit language, which means: 

(A) Merchandise (A) f6} ai HT 

(B) Merchant 
(B) TTRT 

(C) Market days 
(C) IR FTÀ f 

(D) None of these 
(D) 
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38. "Marketing includes both buying 38. 

and selling activities" who says? 
(A) Pyle (A) 
(B) St. Thomas 

(B) 
(C) Philip Kotler (C) fey zier 

(D) Paul Mazur (D) HT 

39. Vipani is feminine word of 39 39. 

Sanskrit language, which means? 

(A) Market (A) 

(B) Shop (B) 3 
(C) (A) and (B) both (C) (A) FT (B) aHT 

(D) None of these 

40. "Marketing is the delivery of a 40. fdo TEI f tàyuyH iaa tR 40. 

standard of living." who says? CbYGIT? 

(A) Peter F. Drucker (A) reR T5o 

(B) Paul Mazur (B) 

(C) uo dor (C) M.J. Baker 

(D) None of these 

***** 
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