PGCOM 508N F1/PGCOM 508N HR1/ PGCOM 508N M1
M.Com. (II™ SEMESTER) EXAMINATION, 2

5348

COMMERCE (A LL; f’}’::;' |
(CBCS MODE) e ‘ / )
Time : Three Hours] [Maximum Mﬁﬂ@/7§///
PGCOM 508N F1 =
(ACCOUNTING THEORY)

Note: There are three sections (A, B and C) and
Candidate has to attempt questions from all sections.
Marks are indicated against each section.

A : T WA D ool dF @ve (@ 7 3R W) § v e
P IS @% ¥ A W T @ TR A E | TS

gus & 6 S0 % 30 o
Section-A
gue—3
1. Answer each of the questions in not more than 200

words : 5%x3=15
a4l 9o & ST AfEad 200 T H SR -
(a)  Write the definition of accounting.

ol @ qfeT fofag |
(b)  Whatdo you understand by Financial Statement?

forit faramor ¥ oy T wWEd & 7
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Note :

(c)  Whatare the objectives of Financial Reporting?
frdha e @ Sewd @& ?
(d)  Discuss the receipts of Net Income.
& I a wiftrdl ® aat P
(¢)  What do you understand by GAAP ?
GAAP ¥ 3! T 3 & 7
Section-B
grs—q
Answer all the questions in not more than 500 words
each : 4x5=20
it got B IR afipad 500 FET H AT ¢
(@) What do you mean by Income Measurement
Concept ?
T AT B ARV G T AW & 2
Or
31T
(b) Discuss on the disclosure of accounting
policies.
Agid AT B YHCIH W T4l I |
(a) Discuss the various Conventions  of
Accounting.
i @ fafi=t Jerel Wl S|
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(b)
4. (a)
(b)
5 ()
(b)

Or
3
Elucidate the Accrual concept of accounting.
oaidA B Jur RO B e
Differentiate  between  General Purpose
Reporting Vs. Specific Purpose Reporting.
M WA SfdeT em fAfe g
gfideT ¥ R W |
Or
Jaqr
Discuss the conceptual framework of FASB.
UHEITHAL & qoRS o W i A |

What are the factors affecting accounting
environment ?

oGP TR B PR T a BRE T
8 |

Or

AT
Elaborate the objectives given by the

corporate  Report (UK) for financial
Reporting,
ﬁ?ﬁauﬁﬁaﬁiﬁﬁvaﬁﬁeﬁqﬁé@ﬁ)m

fey v Steat @ fvga @R |
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Section-C
que—
Note : Answer any two of the following questions in pey
more than 1000 words: 2 %20=4()

Me ;P 3§ Rl o el b SR BT 1000 wf
3 Mg -

6. Elucidate Accounting Theory and its classifications.
I g ol 99 TR Bl T B |

7. Discuss the objectives of Financial Reporting
suggested by Trueblood.

TS N gAY MY A gfeed @ el W ogd
BIFTY |

8. Discuss the approaches for accounting theory
construction.
i Rigr (A & giean W =4t I |
9. What do you understand by Inflation Accounting ?
TG oRIi ¥ 39 1 A & 7
eooe
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PGCOM 508N HR1
(TALENT MANAGEMENT)

Note: There are three sections (A, B and C) and

Candidate has to attempt questions from all sections.

Marks are indicated against each section.
A TWWAE B Gl O TS (@, 7 3R W) & 1 apedt
TS TS ¥ A W T B SR A 2| w3

GuE & W SD 3F 3R B
Section-A
Yo
1. Answer all questions : 5x3=15
(@) What do you understand by hiring process ?
fergfda wfsham & oMy 7 e € ?
(b)  Define employee engagement.
HHAN) eI S IRAIT & |
(c)  What is Job description ?
P faavor 7 € ?
(d)  What are the reasons of low employee turnover?
HHARG & T THONR & T BRYT & ?
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(¢)  Explain the types of interview.
RIER  YHRI B A |
Section-B
qUEs—4
Note : Answer all of the following questions :  4x5=20
e ﬁﬁﬂm@ﬁﬁﬁﬂ‘ﬁmiﬁwm

(@) Discuss the methods and principles of

|

selection.
T & TeT AR Rigrt | 7 B
Or
Y
(b)  Define human resource information system
(HRIS).
qd TEE GE Joel (HRIS) & gRwifid
|
3. (a) Differentiate between Talent and knowledge.
yfer iR 99 @ 919 3R T4 |
Or
YT

(b)  Define walk-in-interview.

qF—g1-3e7 P URATAT o |
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4. (a)
(b)
3. (@)
(b)

Discuss ~ the  main  functions  and
responsibilities of a personnel manager in a
modern organisation.
U IS WIoT 1 wifts yaua & qw st
IR RrreRal W) oy
Or
JHRAd]
Write a short note on ‘employee retention’.
HHINY FERYT R U@ W fewofy fere |
Explain the key process of talent management.
T YSE 1 Y AhAT B R B |
- Or
JHYd[

What is promotion policy ? Describe the

essentials of a sound promotion policy.

R AT @ 2 ? e g5 WM @
ATYTP Tl BT U HIfY |

Section-C

Gues—¥

Note : Answer any two questions of the following : 2x20=40
e frfofad § ¥ bl <yt & oo PR
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6.  What do you mean by recruitment ? Explain the
process of recruitment.
el ¥ 3w Far wwe € ? ol o fsar AR |

7. Explaiﬁ the terms ‘placement’ and ‘induction’ and
outline their objectives.
W AR IR A @ @ B I et
B WU I |

8. Discuss the problems in human resource planning.

How can you plan for human resources in an

effective manner ?

WMg e R § o el amaﬁ R 7@
A9 A G B oy ot a8 | A DY
qad & ?

9. Write a detailed\no.te on ‘Talent management’.
‘IR WU R @ fIRqa e ford |
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PGCOM 508N M1

(CONSUMER BEHAVIOUR & MARKETING RESEARCH)
Note: There are three sections (A, B and C) and

I

Candidate has to attempt questions from all sections.
Marks are indicated against each section.

T W B G dF @ve @, 7 3R ®) § vd apaeff
3 IRG @8 ¥ R W a3 I A E | v

gUg B {9 3iF 3 &
Section-A
Gue—3
Answer each of the following questions in not more
than 200 words : 5x3=15

frfered ylie w99 &1 SR AfEAH 200 ¥R A
o
(a)  Explain the meaning of perception.
W B 3 A T AR |
(b)  What do you mean by reference groups ?
Ao - el o MY T A & ?
(c)  Explain culture and its components.
Pl T4 g6 UcH Bl ARAT DI |
(d) Distinguish between consumer buying and

business buying.

IR Y T ARG 5T H F=R S|
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Note :

ro

(¢)

What is descriptive research ?
qUITID SRR T © 7
Section-B
Qqug—q

Answer cach of the following questions 1n not more

than 500 words : 4x5=20
fPraferfeg ot woall @ SR b 500 @) H QAT

(a)

(b)

(a)

Discuss the recent trends of Indian consumers.
aRdE Swe @ A gk @ R
I |
Or
RG]

Explain motivation and its importance in

consumer behaviours.

AMEROT BT A T I @EER A T
Ted $ W DY |

Explain the meaning and characteristics of
consumer attitudes.

SpE Rl @ s @ Revapt @
AR B |
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(b)

(a)

(b)

(a)

(b)

Or
RIGI

Which variables are generally used for
measuring & defining social class ?

aiiEs A @ Ao AR 9 ufenfia we |
= b ) T g foban e @ 7
What is opinion leadership ? why is it

important for a marketer ?

faR 9@ @ & ? 98 fwl fAuoredl @ fog
Tl HE@q & ?

Or
JYdi

What are the major issues in cross cultural
analysis ? |
FRTNGTE AT & T Jga T & ?
Discuss Nicosia Model of consumer

behaviour.

S GeR & NORRT Ared B fadam

I |

Or
3l

What is past-purchase dissonance ? What are

its causes?
Py UL IR T8 ? $HD R BRI & 2

5348

PGCOM 508N F1/ PGCOM 508N HR1/ PGCOM 508N M1 Page-11



Section-C

que—y

Note : Answer any two of the following questions in not

A

more than 1000 words: 2x20=40
Praffir & W Rl @ Wl & SR A 1000 TR
¥ Ny :

What is consumer behaviour ? Discuss the

importance of studying consumer behaviour for a

marketer.
SlET IR d § 7 6l Romed & forg
STHITT TAER o AT & Hecd @ fdaT B |

Explain the process of fearing. What are the
implications of learning theories in marketing ?
I wikar @& € ? R § Rl @ @
fafaref & ?

What is consumer decision making process ?
Elaborate.

ST fAofaa ofhar @ € foRR gde wwesd |
What is marketing research ? Explain its scope and
limitations.

R gt @ & 7 g 8 o S @) |
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